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Writing For The Fashion Business
Fashion is a dynamic global industry that plays an important
role in the economic, political, cultural, and social lives of an
international audience. It spans high art and popular culture,
and plays a significant role in material and visual culture. This
book introduces fashion's myriad influences and
manifestations. Fashion is explored as a creative force, a
business, and a means of communication. From Karl
Lagerfeld's creative reinventions of Chanel's iconic style to
the multicultural reference points of Indian designer Manish
Arora, from the spectacular fashion shows held in nineteenth
century department stores to the mix-and-match styles of
Japanese youth, the book examines the ways that fashion
both reflects and shapes contemporary culture. Using
historical and contemporary examples, it gives a clear
understanding of how fashion has developed since the
renaissance, while raising questions about its status, ethical
credibility, and influence on consumers. The book provides
insight into the structure of the fashion industry and how
fashions are designed, promoted and consumed, in relation
to relevant historical, social and cultural contexts. It is
structured thematically, to look at the role and development of
designers, the growth of shopping and the different
businesses involved in making and selling fashionable
clothes. Fashion's relationship to the wider culture is also
explored, by considering its representation in art and
collaborations between designers and artists, the moral
controversies surrounding fashion, and attempts to produce
ethical clothing, and the effects of globalisation on the fashion
trade. ABOUT THE SERIES: The Very Short Introductions
series from Oxford University Press contains hundreds of
titles in almost every subject area. These pocket-sized books
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are the perfect way to get ahead in a new subject quickly. Our
expert authors combine facts, analysis, perspective, new
ideas, and enthusiasm to make interesting and challenging
topics highly readable.
"How to Become a Fashion Writer" is the ideal book for those
who want to learn how fashion bloggers are making careers
out of online writing and how they are paying the bills. The
fashion industry has been such a foreign industry for many. I
spent a couple of years documenting the newest fashions at
various Fashion Week events, so I thought I would pay it
forward to those who strive to make money, writing about
fashion and be a part of the intriguing fashion industry. This
book will provide you with tons of information, including how
to set up your website, how to make money and how to brand
yourself as a powerful fashion blogger. In addition, you will
learn how to improve your blog if you are already working on
a free blogging platform. In addition, this book has a sample
business plan that can help you get started if you are itching
to get writing about the newest fashions you adore. This book
is suited for those with an entrepreneurial spirit who just need
an extra push and motivation to get started.
When thinking about lowering or changing consumption to
lower carbon footprints, the obvious offenders come easily to
mind: petroleum and petroleum products, paper and plastic,
even food, but not clothes. When people evaluate ways to
lower their personal carbon footprint by changing purchasing
habits, they are bombarded with information to avoid
petroleum and petroleum products, plastics, paper, even
food, but not clothes. Most consumers do not think of clothes
as a source of environmental damage. Yet, clothes are made
with petroleum products through chemically-laden industrial
processes that generate significant pollution. The fashion
industry is among the largest organic water polluters in the
world, accounting for significant greenhouse gas emissions
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and generating massive amounts of waste as a function of
the frequent discarding of used clothing. In the Dirty Side of
the Garment Industry: Fast Fashion and Its Negative Impact
on Environment and Society, author Nikolay Anguelov
exposed the ecological damage from the fast-fashion
business model. In this book, The Sustainable Fashion
Quest: Innovations in Business and Policy, the author takes
this one step further by focusing on solutions. This book uses
the familiar (yet complex) industry of fashion as a lens to
examine how business pressures and national and
international policies can have both positive and negative
social and ecological impacts. It provides an analysis of
extant and emerging policies to address the divergence in the
ongoing quest to maximize economic development and
minimize the social costs of the industrialization process. It
also examines emerging technologies and innovative
business models that have the potential to revolutionize how
fashion is perceived, manufactured, and consumed. This
book begins with an introductory letter that outlines the social
and environmental issues facing the fashion industry, as well
as emphasizing the seriousness and urgency of addressing
them. Each chapter then focuses on a major aspect of the
industry with an increasing emphasis on policy. The chapters
outline the impact of global-level and business-level decisions
on the industry’s success, its social and environmental
impact, and its relationship to consumers. The goal of the
book is to define that transition, explain its challenges, and
educate readers on the possibilities to become powerful
drivers of change through their professional actions and their
personal behavior as consumers. While the book specifically
analyzes the fashion industry, it also explains the implications
for other industrial sectors. It uses a product everyone is
familiar with (we all buy clothes, after all) to examine the
decisions, impacts, and policies shaping the industry behind
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the scenes. The linkages are applicable to other fast-moving
consumer goods (FMCG) business sectors, such as
consumer electronics, which are starting to face sustainability
criticism for relying on a business model of promoting a high
frequency of repeat purchasing.
DON'T LET YOUR WRITING HOLD YOU BACK. When
you’re fumbling for words and pressed for time, you might be
tempted to dismiss good business writing as a luxury. But it’s
a skill you must cultivate to succeed: You’ll lose time, money,
and influence if your e-mails, proposals, and other important
documents fail to win people over. The HBR Guide to Better
Business Writing, by writing expert Bryan A. Garner, gives
you the tools you need to express your ideas clearly and
persuasively so clients, colleagues, stakeholders, and
partners will get behind them. This book will help you: • Push
past writer’s block • Grab—and keep—readers’ attention •
Earn credibility with tough audiences • Trim the fat from your
writing • Strike the right tone • Brush up on grammar,
punctuation, and usage
The first comprehensive study on the role of Italian fashion
and Italian literature, this book analyzes clothing and fashion
as described and represented in literary texts and costume
books in the Italy of the 16th and 17th centuries. Writing
Fashion in Early Modern Italy emphasizes the centrality of
Italian literature and culture for understanding modern
theories of fashion and gauging its impact in the shaping of
codes of civility and taste in Europe and the West. Using
literature to uncover what has been called the ’animatedness
of clothing,’ author Eugenia Paulicelli explores the political
meanings that clothing produces in public space. At the core
of the book is the idea that the texts examined here act as
maps that, first, pinpoint the establishment of fashion as a
social institution of modernity; and, second, gauge the
meaning of clothing at a personal and a political level. As well
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as Castiglione’s The Book of the Courtier and Cesare
Vecellio’s The Clothing of the Renaissance World, the author
looks at works by Italian writers whose books are not yet
available in English translation, such as those by Giacomo
Franco, Arcangela Tarabotti, and Agostino Lampugnani.
Paying particular attention to literature and the relevance of
clothing in the shaping of codes of civility and style, this
volume complements the existing and important works on
Italian fashion and material culture in the Renaissance. It
makes the case for the centrality of Italian literature and the
interconnectedness of texts from a variety of genres for an
understanding of the history of Italian style, and serves to
contextualize the debate on dress in other European
literatures.
The Little Black Book of Business Writing is for everyone who
writes for business purposes, in the commercial world, the
private sector, the trades and the professions. Mark
Tredinnick and Geoff Whyte help readers write the kinds of
documents that confront them most days at work – letters,
emails, web writing, reports, minutes, tenders, ministerials,
board papers, media releases, newsletters, marketing
documents, policy proposals, business cards, newsletters,
position descriptions, job ads, notes to financial statements,
instruction and safety manuals, speeches, presentations and
various kinds of technical papers. The Little Black Book of
Business Writing helps people write at work with economy,
impact and efficiency.
Writing for the Fashion Business is an exciting and engaging
textbook that presents effective writing techniques geared
specifically for the fashion industry. This text fills the gap
between general writing classes and upper-level fashion
courses that address writing for specific sectors of the fashion
business, such as merchandising or promotion. Real-world
examples, case studies, and industry profiles provide models
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of the challenges of writing for the fashion industry and
discuss issues of form and content. Students have ample
opportunity to practice writing and critical thinking skills as
they complete the portfolio exercises within each chapter and
respond to the questions at the end of each case study.
Chapter summaries and lists of key terms help them retain
chapter content.
Once a luxury that only the elite could afford, fashion is now
widely accessible. While brands such as Zara and H&M have
made fashion an affordable choice for the mass market,
sports brands such as Nike and Adidas have transformed the
image of their products from merely practical to fashionable.
How has this transformation occurred? Fashion Brands
explores the popularization of fashion and explains how
marketers and branding experts have turned clothes and
accessories into objects of desire. Full of first-hand interviews
with key players, the book analyzes every aspect of fashion
from a marketing perspective. It examines how advertising,
store design and the media have altered our fashion sense.
The new edition includes chapters on fashion bloggers and
the rise of celebrity-endorsed products.

A guide to setting up and running a successful
fashion business provides advice on marketing,
financing, business planning, product design, and
branding, and includes updated information on
online businesses and social media.
An anthology Malcolm Gladwell has called "riveting
and indispensable," The Best Business Writing is a
far-ranging survey of business's dynamic relationship
with politics, culture, and life. This year's selections
include John Markoff ( New York Times) on
innovations in robot technology and the decline of
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the factory worker; Evgeny Morozov ( New Republic)
on the questionable value of the popular TED
conference series and the idea industry behind it;
Paul Kiel ( ProPublica) on the ripple effects of the
ongoing foreclosure crisis; and the infamous op-ed
by Greg Smith, published in the New York Times,
announcing his break with Goldman Sachs over its
trading practices and corrupt corporate ethos.
Jessica Pressler ( New York) delves into the
personal and professional rivalry between Tory and
Christopher Burch, former spouses now competing
to dominate the fashion world. Peter Whoriskey (
Washington Post) exposes the human cost of
promoting pharmaceuticals off-label. Charles Duhigg
and David Barboza ( New York Times) investigate
Apple's unethical labor practices in China. Max
Abelson ( Bloomberg) reports on Wall Street's
amusing reaction to the diminishing annual bonus.
Mina Kimes ( Fortune) recounts the grisly story of a
company's illegal testing -- and misuse -- of a
medical device for profit, and Jeff Tietz ( Rolling
Stone) composes one of the most poignant and
comprehensive portraits of the financial crisis's
dissolution of the American middle class.
The time when "fashion" was defined by French
designers whose clothes could be afforded only by
elite has ended. Now designers take their cues from
mainstream consumers and creativity is channeled
more into mass-marketing clothes than into
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designing them. Indeed, one need look no further
than the Gap to see proof of this. In The End of
Fashion, Wall Street Journal, reporter Teri Agins
astutely explores this seminal change, laying bare all
aspects of the fashion industry from manufacturing,
retailing, anmd licensing to image making and
financing. Here as well are fascinating insider
vignettes that show Donna Karan fighting with
financiers,the rivalry between Ralph Lauren and
Tommy Hilfiger, and the commitment to haute
conture that sent Isaac Mizrahi's business spiraling.
Funny and fearless, Tales from the Back Row is a
keenly observed collection of personal essays about
what it’s really like to be a young woman working in
the fashion industry. In Tales from the Back Row,
Cosmopolitan.com editor Amy Odell takes readers
behind the stage of New York’s hottest fashion
shows to meet the world’s most influential models,
designers, celebrities, editors, and photographers.
But first, she has to push her way through the
crowds outside, where we see the lengths people go
to be noticed by the lurking paparazzi, and weave
her way through the packed venue, from the very
back row to the front. And as Amy climbs the ladder
(with tips about how you can, too), she introduces an
industry powered by larger-than-life characters: she
meets the intimidating Anna Wintour and the
surprisingly gracious Rachel Zoe, not to mention the
hilarious Chelsea Handler, and more. As she
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describes the allure of Alexander Wang’s ripped
tights and Marchesa’s Oscar-worthy dresses, Amy
artfully layers in something else: ultimately this book
is about how the fashion industry is an exaggerated
mirror of human fallibility—reflecting our desperate
desire to belong, to make a mark, to be included. For
Amy is the first to admit that as much as she is
embarrassed by the thrill she gets when she
receives an invitation to an exclusive after-party, she
can’t help but RSVP “yes.”
The Fashion Business Plan is the book all fashion
designers need to read when launching their fashion
brand. It explains the process to draft a business
plan by themselves. It sets out a step by step
approach with simple exercises to help them from
the definition of their brand identity to the calculation
of their financial estimates. It reveals how to set up
the winning document to raise funds and make their
fashion dream come true.
Style guides come in many shapes and sizes,
usually focused toward scientific or academic use
only. However, business writing is a space occupied
by many individuals that has not been given the
attention it deserves. The Style Guide for Business
Writing, Second Edition, is designed specifically to
assist business writers in both the public and private
sector, including those publishing with English as a
second language; authors of academic papers;
business book authors; financial journalists; and
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writers of reports, proposals or even just e-mail and
memoranda. This book provides a comprehensive
guide to clear and precise writing that will help
develop basic communication skills for the beginner,
and refresh the basics for the experienced business
writer. Major topics are arranged alphabetically and
the cross references and index enable quick and
easy access to information. Michael C. Thomsett is a
market expert, author, speaker, and coach. His
many books include Stock Market Math, Candlestick
Charting, The Mathematics of Options, and A
Technical Approach to Trend Analysis.
"In the decade since this book was first published,
the Internet and social media have upended the field
of journalism and the fashion world, revolutionizing
both industries and changing the very nature of
storytelling. The second edition devotes significant
space to digital content, with stand-alone chapters
covering online content, social media and streaming
video content. It also introduces inclusion vocabulary
to ensure non-discriminatory narratives. In addition
to journalism, it also includes instruction on how to
write for new promotional approaches emerging in
the fashion world like influencer and experiential
marketing. Every chapter includes new features:
Trending Topics (introducing relevant industry
people or issues that can be used for further class
discussion), Pro Tips (quick hit advice), Fashion
Files (description of events or companies) and Five
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Questions With (Q&As with industry leaders). This
edition also boasts several new appendices that will
provide aspiring fashion writers with a broader
understanding of the icons, eras and aesthetics that
shape and inform the fashion industry"-Fashion Business Cases: A Student Guide to
Learning with Case Studies allows students to apply
what they are learning in the classroom to real-life
situations in the global fashion industry. Adapted
from the Bloomsbury Fashion Business Cases
(BFBC) online resource, this text will aid instructors
in providing high-quality examples from scholars
around the world. A mix of introductory, intermediate,
and advanced cases ensure that students of all
levels can develop the business, communication,
and problem-solving skills required of fashion
industry professionals. Topics range from corporate
social responsibility and sustainable fashion to
transparent brand communication and cultural
sensitivity. This book is designed to foster critical
and ethical thinking as students enter the fashion
industry. Key Features: - 40 cases studies, of
introductory, intermediate, and advanced level Learning Objectives and Business Questions
included with each case - An introductory chapter
teaching students how to use case studies
effectively
Brings together stories, theories, and research that can
further inform the ways in which writing teachers situate and
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address intellectual property issues in writing classrooms.
The essays in the collection identify and describe a wide
range of pedagogical strategies, consider theories, present
research, explore approaches, and offer both cautionary tales
and local and contextual successes.
Writing for the Fashion Business teaches students to write
effectively about fashion and to successfully communicate
across genres, platforms, purposes and devices.
Fashion is all around us, and so too is fashion journalism.
Discussions of fashion proliferate in an ever-increasing range
of media, from newspapers and magazines to tweets and TV
programs. Fashion Journalism: History, Theory and Practice
is an accessible, comprehensive guide to writing about
fashion in any form, whether in style blogging, magazine
interviews, news reportage or art reviews. Exploring what sets
fashion journalism apart from other forms of journalistic
writing, the book features a wide range of global fashion case
studies, from Carmel Snow's reporting on Dior's 'New Look' to
1970s responses to Yves Saint Laurent, and Diana
Vreeland's role as a fashion editor. Through a series of
engaging exercises, you will learn how to find inspiration,
carry out successful research, structure your work logically,
use a style appropriate to your readership, and to make the
leap from descriptive writing to informed analysis and
criticism. Engaging and clearly written, Fashion Journalism
examines how recent technological developments are
shaping and driving fashion journalism, and delves into the
theory and practice of writing about fashion.
The globalization of the world’s markets has forced luxury
brands to, in turn, become global and accessible in many
developing countries and emerging markets. As a result, the
demand for these luxury products has increased globally,
creating a need for an education in luxury that acknowledges
the global perspective yet, at the same time, incorporates
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subtle regional nuances into luxury and fashion marketing.
Keeping this global and regional perspective, Luxury and
Fashion Marketing: The Global Perspective examines the
elements of luxury marketing that contribute to superior luxury
brand performance. Specifically, this volume focuses on
mission statements, logos, airport retailing, franchising,
challenges in luxury marketing, fashion relating to politics,
environment, and beachwear, and case studies on luxury
brands and emerging markets. Luxury and Fashion
Marketing: The Global Perspective is unique in that it is
written in a simple and engaging style to explain the theories
and concepts of luxury in relation to the ordinary in the global
context. Each chapter has to-do activities, making the book
essential reading for students, trainers, and practitioners
interested in luxury and fashion marketing and management.
The Super Fashion Designer is a visual guide of business
practicing in the fashion industry. It applies beautiful graphic
illustration to transform the complex theory into interesting
read. The book provides a better understanding of the real
world of fashion, from how to predict fabric usage to reading
customers' body language, this book provide insights and
knowledges for anyone who are in the fashion industry.
Business writing that gets results The ability to write well is a
key part of your professional success. From reports and
presentations to emails and Facebook posts, whether you're
a marketer, customer service rep, or manager, being able to
write clearly and for the right audience is critical to moving
your business forward. The techniques covered in this new
edition of Business Writing For Dummies will arm you with the
skills you need to write better business communications that
inform, persuade, and win business. How many pieces of
paper land on your desk each day, or emails in your inbox?
Your readers–the people you communicate with at work–are
no different. So how can you make your communications
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stand out and get the job done? From crafting a short and
sweet email to bidding for a crucial project, Business Writing
For Dummies gives you everything you need to achieve highimpact business writing. Draft reports, proposals, emails, blog
posts, and more Employ editing techniques to help you craft
the perfect messages Adapt your writing style for digital
media Advance your career with great writing In today's
competitive job market, being able to write well is a skill you
can't afford to be without–and Business Writing For Dummies
makes it easy!
Fashion Public Relations delivers a practical approach to the
world of public relations and image management, specifically
related to the fashion industry. In-depth case studies feature
prominent apparel and textile companies as well as outside
public relations firms that serve them. Concentrating on the
pragmatic aspects of public relations and the fundamentals of
fashion public relations, the authors place principles and
concepts in a real-world context that students will actually
face in the business world. This textbook equips students with
the essential approaches and techniques necessary for a
successful career in fashion public relations. Instructors,
contact your Sales Representative for access to Instructor's
Materials.
Mary Gehlhar, author, industry authority, and consultant to
hundreds of designers, including Zac Posen, Twinkle by
Wenlan, Rebecca Taylor, and Cloak, gives readers behindthe-scenes insights and essential business information on
creating and sustaining a successful career as an
independent designer. With advice from fashion luminaries
including Donna Karan, Tommy Hilfiger, Cynthia Rowley,
Diane von Furstenberg, Richard Tyler, and top executives
from Saks Fifth Avenue and Barneys New York, this fully
updated and revised edition of The Fashion Designer Survival
Guide addresses the latest trends in apparel and
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accessories, the newest designers, an updated introduction,
and a new foreword by Diane von Furstenberg, Designer and
President of the Council of Fashion Designers of America
(CFDA). The Fashion Designer Survival Guide provides the
necessary tools to get a fashion line or label up and moving
on the right track, including: How to create a viable business
plan Figuring out how much money you need, where and how
to get it, and how to make it last, including the latest on
private equity The best sources for fabric and materials
Navigating the pitfalls of production both at home and abroad
Marketing, branding, and getting the product into the stores
and into the customer’s closets Romancing the press,
dressing celebrities, and creative publicity techniques
Producing a runway show that will get results
The U.S. Bureau of Labor Statistics reports an average
annual income of $69,270 for fashion designers.
Opportunities in the fashion design industry are expected to
rise about 10 to 12 percent through the next few years. Many
designers also go into other areas of the fashion industry,
including: fashion buyer, fashion coordinator, retail store
manager, and many more. You do not need to live in New
York City, and you can start out small or even part time.
Ralph Lauren's Polo empire was established on a small mens
tie collection that he sold to Bloomingdale's. Demand for
fashion designers should remain strong, as consumers
hungry for new fashions and apparel styles will spur the
creation of new clothing and accessory lines. This new book
is a comprehensive and detailed study of the business side of
the fashion, fashion design, and consulting business. You will
learn everything from the initial design and creation to
manufacturing and marketing. If you are investigating
opportunities in this type of business, you should begin by
reading this book, hopefully picturing yourself producing the
perfect dress worn by one of Hollywood's elite. If you enjoy
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working with people and keeping up on the latest trends, this
may be the perfect business for you. Keep in mind this
business looks easy but, as with any business, looks can be
deceiving. This complete manual will arm you with everything
you need, including sample business forms; contracts;
worksheets and checklists for planning, opening, and running
day-to-day operations; lists; plans and layouts; and dozens of
other valuable, time-saving tools of the trade that no designer
should be without. While providing detailed instruction and
examples, the author leads you through every detail that will
bring success. You will learn how to draw up a winning
business plan and about basic cost control systems, copyright
and trademark issues, branding, management, legal
concerns, sales and marketing techniques, and pricing
formulas. You will learn how to set up computer systems to
save time and money, how to hire and keep a qualified
professional staff, how to meet IRS requirements, how to
manage and train employees, how to generate high profile
public relations and publicity, and how to implement low cost
internal marketing ideas. You will learn how to build your
business by using low and no cost ways to satisfy customers,
as well as ways to increase sales, have customers refer
others to you, and thousands of great tips and useful
guidelines. This manual delivers innovative ways to
streamline your business. Learn new ways to make your
operation run smoother and increase performance.
Successful designers will appreciate this valuable resource
and reference it in their daily activities as a source of ready-touse forms, Web sites, operating and cost cutting ideas, and
mathematical formulas that can easily be applied to their
operations. The companion CD-ROM is included with the
print version of this book; however is not available for
download with the electronic version. It may be obtained
separately by contacting Atlantic Publishing Group at
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sales@atlantic-pub.com Atlantic Publishing is a small,
independent publishing company based in Ocala, Florida.
Founded over twenty years ago in the company president s
garage, Atlantic Publishing has grown to become a renowned
resource for non-fiction books. Today, over 450 titles are in
print covering subjects such as small business, healthy living,
management, finance, careers, and real estate. Atlantic
Publishing prides itself on producing award winning, highquality manuals that give readers up-to-date, pertinent
information, real-world examples, and case studies with
expert advice. Every book has resources, contact information,
and web sites of the products or companies discussed.
'Writing for the Fashion Business' introduces writing
techniques in a wide range of areas within the field. Bridging
the gap between core writing classes, which focus on general
writing techniques, and higher-level fashion courses
concentrating on merchandising and promotion, the text
covers the different types of writing required in the industry.
Technical writing is about communicating key information to
the people who need it. It might be a manual for an
application, a guide to using heavy machinery, or a diagnostic
aide for medical practitioners. It needs to be clear and it
needs to be precise. This book shows you how to achieve
this and more. Whatever the content or context, in this book
you'll discover the essential tools and resources that you
need to create technical writing that works for everyone.
Writing for the Fashion BusinessBundle Book + Studio
Access CardFairchild Books
This business classic features straight-talking advice you’ll
never hear in school. Featuring a new foreword by Ariel
Emanuel and Patrick Whitesell Mark H. McCormack, one of
the most successful entrepreneurs in American business, is
widely credited as the founder of the modern-day sports
marketing industry. On a handshake with Arnold Palmer and
Page 17/24

Bookmark File PDF Writing For The Fashion
Business
less than a thousand dollars, he started International
Management Group and, over a four-decade period, built the
company into a multimillion-dollar enterprise with offices in
more than forty countries. To this day, McCormack’s
business classic remains a must-read for executives and
managers at every level. Relating his proven method of
“applied people sense” in key chapters on sales, negotiation,
reading others and yourself, and executive time
management, McCormack presents powerful real-world
guidance on • the secret life of a deal • management
philosophies that don’t work (and one that does) • the key to
running a meeting—and how to attend one • the positive use
of negative reinforcement • proven ways to observe
aggressively and take the edge • and much more Praise for
What They Don’t Teach You at Harvard Business School
“Incisive, intelligent, and witty, What They Don’t Teach You
at Harvard Business School is a sure winner—like the author
himself. Reading it has taught me a lot.”—Rupert Murdoch,
executive chairman, News Corp, chairman and CEO, 21st
Century Fox “Clear, concise, and informative . . . Like a good
mentor, this book will be a valuable aid throughout your
business career.”—Herbert J. Siegel, chairman, Chris-Craft
Industries, Inc. “Mark McCormack describes the approach I
have personally seen him adopt, which has not only
contributed to the growth of his business, but mine as
well.”—Arnold Palmer “There have been what we love to call
dynasties in every sport. IMG has been different. What this
one brilliant man, Mark McCormack, created is the only
dynasty ever over all sport.”—Frank Deford, senior
contributing writer, Sports Illustrated
A practical manual introduces a simple and effective ten-step
program for developing persuasive and successful business
writing, explaining how to determine the proper audience,
select the most effective words, create polished prose, and
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more. Original.
A must-have guide for writing at work, with practical
applications for getting your point across quickly, coherently,
and efficiently. A winning combination of how-to guide and
reference work, The Only Business Writing Book You’ll Ever
Need addresses a wide-ranging spectrum of business
communication with its straightforward seven-step method.
Designed to save time and boost confidence, these easy-tofollow steps will teach you how to make clear requests, write
for your reader, start strong and specific, and fix your
mistakes. With a helpful checklist to keep you on track, you’ll
learn to promote yourself and your ideas clearly and
concisely, whether putting together a persuasive project
proposal or dealing with daily email. Laura Brown’s
supportive, no-nonsense approach to business writing is
thoughtfully adapted to the increasingly digital corporate
landscape. Complete with insightful sidebars from experts in
various fields and easy-to-use resources on style, grammar,
and punctuation, this book offers essential tools for success
in the rapidly changing world of business communication.
Provides guidelines and advice on starting points for fashion
designers of all levels, including defining and rendering
concepts, understanding textiles, developing sewing skills,
and building an audience.
This comprehensively revised and updated second edition of
Fashion Journalism examines the vast changes within the
industry and asks what they mean for the status, practices,
and values of journalism worldwide. Providing first-hand
guidance on how to report on fashion effectively and
responsibly, this authoritative text covers everything from
ideas generation to writing news and features, video
production, podcasting, and styling, including advice on how
to stay legally and ethically safe while doing so. The book
takes in all types of fashion content – from journalism to
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branded content, and from individual content creation to
editorial for fashion brands. It explores their common
practices and priorities, while examining journalists’ claim to
special status compared to other content producers. In
conjunction with expanded theory and research, the book
includes interviews with journalists, editors, bloggers,
filmmakers, PRs, and brand content producers from the UK,
the US, China, and the Middle East, to offer all a student or
trainee needs to know to excel in fashion journalism.
This book speaks to the fashion industry, but it is not about
collections, trends, or seasons. The message of this book
centers around the human aspect of the industry, the
awareness of the self, and the spirituality and selfdevelopment that comes with it.
Research-based content provides insight on the organization
and operation of textiles, apparel, accesories and home
fahion companies, as well as the effect of technological,
organizational and global changes on every area of the
business.
If you're an entrepreneur with a message and you want to
reach your best clients, raise your credibility as an expert and
become an authority in your industry, then writing your book
and getting it published is vital. Now it's easier than ever to
get published, it's even more important that the book you
write is not just good, but exceptional. 'How To Write Your
Book Without The Fuss' will show you exactly how to write for
maximum impact, influence and income, so that you will have
a book that brings business. This incisive guide for expert
entrepreneurs will enable you to: Plan and write your best
book by applying the AUTHOR Model; Craft a winning title
and sub-title to maximise interest and impact; Overcome
writer's block for good with the WRITER Process; Write a
book that brings business and positions you as an authority;
Know your publishing options and choose the right route for
Page 20/24

Bookmark File PDF Writing For The Fashion
Business
you; Develop and protect your valuable intellectual property.
Lucy McCarraher is Managing Editor of Rethink Press and
has published over 350 niche non-fiction books. She is the
Publish Mentor for Key Person of Influence UK and
Singapore where she coaches several hundred
entrepreneurs each year on planning, writing and publishing
books that bring business. Joe Gregory has a background in
advertising and marketing and is Managing Publisher of
Rethink Press. In 2003, after seeing first hand what writing
and publishing a book could do for his own business, he
decided to focus exclusively on publishing books by experts
to increase their income and raise their authority.
Fashion Writing and Criticism provides students with the tools
to critique fashion with skill and style. Explaining the history
and theory of criticism, this innovative text demonstrates how
the tradition of criticism has developed and how this
knowledge can be applied to fashion, enabling students to
acquire the methods and proper vocabulary to be active
critics themselves. Integrating history and theory, this
innovative book explains the development of fashion writing,
the theoretical basis on which it sits, and how it might be
improved and applied. Through concise snapshot case
studies, top international scholars McNeil and Miller analyse
fashion excerpts in relation to philosophical ideas and situate
them within historical contexts. Case studies include classic
examples of fashion writing, such as Diana Vreeland at
Harper's Bazaar and Richard Martin on Karl Lagerfeld, as
well as contemporary examples such as Suzy Menkes and
the blogger Tavi. Accessibly written, Fashion Writing and
Criticism enables readers to understand, assess and make
value judgments about the fascinating and changeable field
of fashion. It is an invaluable text for students and
researchers alike, studying fashion, journalism, history and
media studies.
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*NYTBR Paperback Row Selection* An investigation into the
damage wrought by the colossal clothing industry and the
grassroots, high-tech, international movement fighting to
reform it What should I wear? It’s one of the fundamental
questions we ask ourselves every day. More than ever, we
are told it should be something new. Today, the clothing
industry churns out 80 billion garments a year and employs
every sixth person on Earth. Historically, the apparel trade
has exploited labor, the environment, and intellectual
property—and in the last three decades, with the simultaneous
unfurling of fast fashion, globalization, and the tech
revolution, those abuses have multiplied exponentially,
primarily out of view. We are in dire need of an entirely new
human-scale model. Bestselling journalist Dana Thomas has
traveled the globe to discover the visionary designers and
companies who are propelling the industry toward that more
positive future by reclaiming traditional craft and launching
cutting-edge sustainable technologies to produce better
fashion. In Fashionopolis, Thomas sees renewal in a host of
developments, including printing 3-D clothes, clean denim
processing, smart manufacturing, hyperlocalism, fabric
recycling—even lab-grown materials. From small-town makers
and Silicon Valley whizzes to such household names as
Stella McCartney, Levi’s, and Rent the Runway, Thomas
highlights the companies big and small that are leading the
crusade. We all have been casual about our clothes. It's time
to get dressed with intention. Fashionopolis is the first
comprehensive look at how to start.
A fashion world insider and journalist reveals the secret world
of Calvin Klein The House of Klein for the first time tells the
inside story of the rise of a fashion legend and the mammoth
empire he built. Calvin Klein is the world's most well-known
(and successful) fashion designer and has created one of the
most recognizable brands in existence, but the tale of his
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ascendancy to the top of the fashion industry has never been
fully told. The House of Klein is the warts-and-all exposé of a
boy from the Bronx who made his name synonymous with
high fashion by making his brand synonymous with sex. This
book offers an informed, insider's account of the defining
moments of a fashion legend's life, a life circumscribed by
personal and professional struggle. Fashion writer Lisa Marsh
pulls no punches in presenting the true story of this mammoth
of the clothing industry, complete with corporate battles,
lawsuits, petty personal vendettas and backroom dealings.
Marsh reveals the underbelly of the glittering world of high
fashion-a world characterized not so much by beautiful
people and wild parties, as it is by money and power, above
all else. The House of Klein brings to life this compelling
figure through the author's own research and interviews with
the man himself, as well as with other figures in the industrysuch as Isaac Mizrahi-who finally come clean about the man
behind the brand. Lisa Marsh (New York, NY) focused on the
bottom line instead of the hemline while working at the New
York Post covering the fashion and retail beat. A veteran of
the fashion industry, she began her career in journalism
writing financial news stories for the fashion industry bible
Women's Wear Daily.
This book provides a clear understanding of the different
business strategies and models across all markets of the
fashion industry. Providing a holistic and practical approach to
strategic fashion management and marketing, the book
covers brand image, supply chain, communication, price point
and social media. Based on examples from international
organisations – including Off-White, Nike and Zara, as well as
leading luxury brands – the author identifies 13 core market
sectors and explores the strategies applied in each: from
creativity to their supply chain and sustainability, from
segmentation strategy to brand policies and from pricing to
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distribution. Each chapter includes features to aid student
learning, including interviews with a wide range of experts
from across the industry as well as student activities and
reflection points. Theoretically grounded yet practical in its
approach, this is important reading for advanced
undergraduate and postgraduate students of Strategic
Fashion Management, Fashion Marketing and
Communications, Fashion Merchandising and Luxury
Fashion.
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