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The best organizations have the best talent. . . Financial
incentives drive company performance. . . Firms must
change or die. Popular axioms like these drive business
decisions every day. Yet too much common
management “wisdom” isn’t wise at all—but, instead,
flawed knowledge based on “best practices” that are
actually poor, incomplete, or outright obsolete. Worse,
legions of managers use this dubious knowledge to
make decisions that are hazardous to organizational
health. Jeffrey Pfeffer and Robert I. Sutton show how
companies can bolster performance and trump the
competition through evidence-based management, an
approach to decision-making and action that is driven by
hard facts rather than half-truths or hype. This book
guides managers in using this approach to dismantle six
widely held—but ultimately flawed—management beliefs in
core areas including leadership, strategy, change, talent,
financial incentives, and work-life balance. The authors
show managers how to find and apply the best practices
for their companies, rather than blindly copy what seems
to have worked elsewhere. This practical and candid
book challenges leaders to commit to evidence-based
management as a way of organizational life—and shows
how to finally turn this common sense into common
practice.
A resource for information executives, the online version
of CIO offers executive programs, research centers,
general discussion forums, online information technology
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links, and reports on information technology issues.
Outlines the existing methods used to address bullying in
school, describing when and how each method can be
best applied. Addresses the six major methods of
bullying intervention Critically explores the rationale,
strengths, and limitations of each intervention Evaluates
efficacy and applicability of each intervention for different
bullying situations encountered in the school setting
Anil K. Gupta, Vijay Govindarajan, and Haiyan Wang are
among the most distinguished experts in the field of
globalization. In The Quest for Global Dominance they
present the lessons from their twenty-year study of over
two hundred corporations. They argue that, in order for a
company to create and maintain its position as a globally
dominant player, executives must ensure that their
company leads its industry in the following four essential
tasks: Identifying market opportunities worldwide and
pursuing them by establishing the necessary presence in
all key markets Converting global presence into global
competitive advantage by identifying and developing the
opportunities for value creation that global presence
offers Cultivating a global mindset by viewing cultural
and geographic diversity as an opportunity, not just a
challenge Leveraging the rise of emerging markets
especially China and India to transform the company's
growth prospects, global cost structure, and pace of
innovation
Does it seem you’ve formulated a rock-solid strategy,
yet your firm still can’t get ahead? If so, construct a solid
foundation for business execution—an IT infrastructure
and digitized business processes to automate your
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company’s core capabilities. In Enterprise Architecture
as Strategy: Creating a Foundation for Business
Execution, authors Jeanne W. Ross, Peter Weill, and
David C. Robertson show you how. The key? Make
tough decisions about which processes you must
execute well, then implement the IT systems needed to
digitize those processes. Citing numerous companies
worldwide, the authors show how constructing the right
enterprise architecture enhances profitability and time to
market, improves strategy execution, and even lowers IT
costs. Though clear, engaging explanation, they
demonstrate how to define your operating model—your
vision of how your firm will survive and grow—and
implement it through your enterprise architecture. Their
counterintuitive but vital message: when it comes to
executing your strategy, your enterprise architecture may
matter far more than your strategy itself.

In a changing world where women have dominated
as graduates from universities in the West, recent
research has shown that the same trend is also
strikingly evident in the newly emerging markets.
Tapping into this female talent pool is extremely
importa
For more than 20 years, Network World has been
the premier provider of information, intelligence and
insight for network and IT executives responsible for
the digital nervous systems of large organizations.
Readers are responsible for designing, implementing
and managing the voice, data and video systems
their companies use to support everything from
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business critical applications to employee
collaboration and electronic commerce.
This book examines the relationship between two
divergent fields – corporate activity and heritage
conservation – linking the financing of conservation
and its benefits with the corporate social
responsibility (CSR) goals of the private sector.
Through discussion of physical conservation,
benefits to heritage site visitors, sustainable
development impacts, and corporate benefits such
as improved reputation, this book outlines the shared
value of corporate support for cultural heritage sites,
and encourages financial and in-kind support for
conservation and responsible activity by the private
sector. Providing a convincing commercial rationale
for CSR managers to engage with cultural heritage
sites, this book suggests how companies may reap
the benefits of CSR for heritage. Author Fiona Starr
offers advice for companies looking to specialize in a
unique CSR endeavor, especially those looking to
engage with emerging markets. The book also
provides useful strategies for heritage managers to
attract CSR and financial support, offering new look
at the financing of heritage conservation at both
international and local levels and providing a new
approach to the future of financing of cultural
heritage conservation
InfoWorld is targeted to Senior IT professionals.
Content is segmented into Channels and Topic
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Centers. InfoWorld also celebrates people,
companies, and projects.
An insightful guide to understanding and visualizing
multivariatestatistics using SAS®, STATA®, and
SPSS® Multivariate Analysis for the Biobehavioral
and Social Sciences:A Graphical Approach outlines
the essential multivariate methodsfor understanding
data in the social and biobehavioral sciences.Using
real-world data and the latest software applications,
thebook addresses the topic in a comprehensible
and hands-on manner,making complex
mathematical concepts accessible to readers. The
authors promote the importance of clear, welldesignedgraphics in the scientific process, with
visual representationsaccompanying the presented
classical multivariate statisticalmethods . The book
begins with a preparatory review of
univariatestatistical methods recast in matrix
notation, followed by anaccessible introduction to
matrix algebra. Subsequent chaptersexplore
fundamental multivariate methods and related key
concepts,including: Factor analysis and related
methods Multivariate graphics Canonical correlation
Hotelling's T-squared Multivariate analysis of
variance (MANOVA) Multiple regression and the
general linear model (GLM) Each topic is introduced
with a research-publication case studythat
demonstrates its real-world value. Next, the question
"how doyou do that?" is addressed with a complete,
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yet simplified,demonstration of the mathematics and
concepts of the method.Finally, the authors show
how the analysis of the data is performedusing
Stata®, SAS®, and SPSS®. The
discussedapproaches are also applicable to a wide
variety of modernextensions of multivariate methods
as well as modern univariateregression methods.
Chapters conclude with conceptual questionsabout
the meaning of each method; computational
questions that testthe reader's ability to carry out the
procedures on simpledatasets; and data analysis
questions for the use of the discussedsoftware
packages. Multivariate Analysis for the Biobehavioral
and Social Sciencesis an excellent book for
behavioral, health, and social sciencecourses on
multivariate statistics at the graduate level. The
bookalso serves as a valuable reference for
professionals andresearchers in the social,
behavioral, and health sciences whowould like to
learn more about multivariate analysis and
itsrelevant applications.
A world list of books in the English language.
For more than 40 years, Computerworld has been the
leading source of technology news and information for IT
influencers worldwide. Computerworld's award-winning
Web site (Computerworld.com), twice-monthly
publication, focused conference series and custom
research form the hub of the world's largest global IT
media network.
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This book offers a direct, actionable plan CMOs can use
to map out initiatives that are properly sequenced and
designed for success—regardless of where their
marketing organization is in the process. The authors
pose the following critical questions to marketers: (1)
How should modern marketers be thinking about artificial
intelligence and machine learning? and (2) How should
marketers be developing a strategy and plan to
implement AI into their marketing toolkit? The opening
chapters provide marketing leaders with an overview of
what exactly AI is and how is it different than traditional
computer science approaches. Venkatesan and Lecinski,
then, propose a best-practice, five-stage framework for
implementing what they term the "AI Marketing Canvas."
Their approach is based on research and interviews they
conducted with leading marketers, and offers many
tangible examples of what brands are doing at each
stage of the AI Marketing Canvas. By way of guidance,
Venkatesan and Lecinski provide examples of
brands—including Google, Lyft, Ancestry.com, and CocaCola—that have successfully woven AI into their
marketing strategies. The book concludes with a
discussion of important implications for marketing
leaders—for your team and culture.
Bringing together developments from the past 30years in
contingent valuation, this book examines the relative
value of securities in a corporation's capital structure,
including debt of different priorities, convertible debt,
common stock, and warrants.
Renowned for its comprehensive, rigorous and case-rich
approach, this resource trains future business leaders to
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analyse a wide range business issues, apply appropriate
concepts and successfully implement business strategy.
Strategic Management is written with practical usage in
mind and is designed to suit the needs of both postgraduate and undergraduate students. The 5th edition
brings the subject to life with ten brand-new in-depth
case studies, covering a wide variety of Australian and
international examples.
This tells of why and how a young Rhodesian army Captain
decided in 1963 not to fight the oncoming war over majority
rule. His future unknown, he leaves the country for studies in
Cape Town; marries; wins a Beit Fellowship to Oxford; and is
recruited to a career at the World Bank. In time he becomes
an expert on Eastern Europe. Invited home in 1975 to help
prepare Rhodesia's transition to Zimbabwe, he spends three
years living through the very war he chose to avoid. Rejoining
the Bank, he works on Hungary and, in a unique period after
communism fell in 1989, he lives in Poland as Resident
Representative. A man of two transitions, he explains how
they are separate but ironically linked. His book, a testament
to the value of education and the power of family, is written as
a memoir to his grandchildren. Now himself a proud
American, he offers them a world view-what he calls a moral
equilibrium- to harmonize their vexed heritage with today's
divided America. Happy with his life, he regrets the outcomes
in the country he left. He describes a different path to majority
rule his countrymen could have taken, instead of herd-think
support of Ian Smith's UDI and war. Had they done so, both
the war as well as the brutality, corruption and devastation of
Mugabe's Zimbabwe could well have been avoided. As a life's
message to his grandchildren, he exhorts them not to make
similar mistakes: beware the herd; think for yourself.
The primary course for this book is the case course in
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Finance taught to all finance majors at both the MBA and
undergraduate level. This is typically a capstone course at the
undergraduate level and either the first or second course at
the MBA level. Case Problems in Finance is a Harvard case
course that presents real business situations that pose
debatable alternative courses of action. The cases contain
problems that can be narrowed but not always settled by the
usual techniques of financial analysis. The cases are grouped
by major topics: financial analysis and forecasting, cost of
capital, working capital management, capital budgeting,
dividend policy, debt policy, financial execution, and mergers
and restructuring.
First multi-year cumulation covers six years: 1965-70.
Introduction: Harvard : getting there -- Harvard and its history
-- The Center for International Affairs (CFIA) -- Think tanks vs.
research centers -- The colleagues -- Out and about in
Harvard and Cambridge -- Work life -- The second (and third
and fourth) time around -- Conclusion: Is there life after
Harvard?
Offering both real-world and theoretical perspectives, this
book features exceptionally comprehensive yet manageable
coverage of a broad spectrum of E-commerce essentials from
a global point of view. Extremely user-friendly and practical, it
features vignettes, application cases, and real-world cases in
each chapter. Market Mechanisms. Products and Services.
Market Research and Advertisement. Company-Centric.
Exchanges and Collaboration. E-Government, B2E. MCommerce. Infrastructure and Application Developments.
Privacy, Legal and Security. Payments and Order Fulfillment.
Strategy, Going global, and Internet Communities. For
anyone interested in e-commerce. Ideal for busy

CIO magazine, launched in 1987, provides business
technology leaders with award-winning analysis and
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insight on information technology trends and a keen
understanding of IT’s role in achieving business
goals.
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