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Marketing Real People Real Decisions
B> This dynamic and practical book uses a sense of humor to communicate the way marketing works and how it impacts fashion,
music, sports, and other aspects of popular culture. It uses real-life business examples to view life "in the trenches" of the
marketing world, and look at how some great marketing strategies and decisions developed. For anyone who wants to become a
more intelligent consumer, better able to manage resources, and appreciate the effect marketers have on our life and purchases.
For undergraduate Principles of Marketing courses. Real people making real choices Marketing: Real People, Real Choices is the
only text to introduce marketing from the perspective of real people, who make real marketing decisions, at leading companies
every day. Timely, relevant, and dynamic, this reader-friendly text shows students how marketing concepts are implemented, and
what they really mean in the marketplace. The 9th Edition presents more information than ever on the core issues every marketer
needs to know, including value, analytics and metrics, and ethical and sustainable marketing. And with new examples and
assessments, the text helps students actively learn and retain chapter content, so they know what's happening in the world of
marketing today. MyLabTM Marketing not included. Students, if MyLab is a recommended/mandatory component of the course,
please ask your instructor for the correct ISBN and course ID. MyLab should only be purchased when required by an instructor.
Instructors, contact your Pearson rep for more information. MyLab Marketing is an online homework, tutorial, and assessment
program designed to work with this text to engage students and improve results. Within its structured environment, students
practice what they learn, test their understanding, and pursue a personalized study plan that helps them better absorb course
material and understand difficult concepts.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. For undergraduate Principles of Marketing courses. Real people making real choices Marketing:
Real People, Real Choices is the only text to introduce marketing from the perspective of real people, who make real marketing
decisions, at leading companies everyday. Timely, relevant, and dynamic, this reader-friendly text shows readers how marketing
concepts are implemented, and what they really mean in the marketplace. The 9th Edition presents more information than ever on
the core issues every marketer needs to know, including value, analytics and metrics, and ethical and sustainable marketing. And
with new examples and assessments, the text helps readers actively learn and retain chapter content, so they know what’s
happening in the world of marketing today.
NOTE: Before purchasing, check with your instructor to ensure you select the correct ISBN. Several versions of Pearson's MyLab
& Mastering products exist for each title, and registrations are not transferable. To register for and use Pearson's MyLab &
Mastering products, you may also need a Course ID, which your instructor will provide. Used books, rentals, and purchases made
outside of Pearson If purchasing or renting from companies other than Pearson, the access codes for Pearson's MyLab &
Mastering products may not be included, may be incorrect, or may be previously redeemed. Check with the seller before
completing your purchase. For undergraduate Principles of Marketing courses. This package includes MyMarketingLab TM . Real
people making real choices Marketing: Real People, Real Choices is the only text to introduce marketing from the perspective of
real people, who make real marketing decisions, at leading companies everyday. Timely, relevant, and dynamic, this readerfriendly text shows readers how marketing concepts are implemented, and what they really mean in the marketplace. The 9th
Edition presents more information than ever on the core issues every marketer needs to know, including value, analytics and
metrics, and ethical and sustainable marketing. And with new examples and assessments, the text helps readers actively learn
and retain chapter content, so they know what s happening in the world of marketing today. Personalize learning with
MyMarketingLab MyMarketingLab is an online homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better absorb course material and understand difficult
concepts. 013463960X / 9780134639604 Marketing: Real People, Real Choices Plus MyMarketingLab with Pearson eText -Access Card Package Package consists of: 0134292669 / 9780134292663 Marketing: Real People, Real Choices 0134293185 /
9780134293189 MyMarketingLab with Pearson eText -- Access Card -- for Marketing: Real People, Real Choices "
This reader-friendly marketing book conveys timely and relevant material in a dynamic presentation of how marketing concepts are
implemented, and what they mean in the marketplace. It introduces marketing from the perspective of real people making real
marketing decisions at leading companies "every day. "Learners will come to understand that marketing is about "creating
value"-for customers, for companies, and for society as a whole-and they will see how that is accomplished in the real world. A fivepart organization covers making marketing value decisions, identifying markets and understanding customers' needs for value,
creating the value proposition, communicating the value proposition, and delivering the value proposition. For individuals
interested in a career in marketing.
Marketing: Real People, Real Decisions is the only text to introduce marketing from the perspective of real people who make real
marketing decisions at leading companies everyday. Timely, relevant, and dynamic, this reader-friendly text shows students
howmarketing concepts are implemented, and what they really mean in the marketplace. With this book, the authors show how
marketing can come alive when practiced by real people who make real choices. The 3rd European Edition presents more
information than ever on the core issues every marketer needs to know, including value, analytics and metrics, and ethical and
sustainable marketing. And with new examples and assessments, the text helps students actively learn and retain chapter content,
so they know what's happening in the world of marketing today. This edition features a large number of new cases from prominent
marketing academics and professionals from around Europe.
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This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. NOTE: You are purchasing a standalone product; MyMarketingLab does not come packaged with
this content. If you would like to purchase both the physical text and MyMarketingLab search for ISBN-10: 0133130592 ISBN-13:
9780133130591. That package includes ISBN-10:0132948931 ISBN-13:9780132948937 and ISBN-10: 0132952343
ISBN-13:9780132952347. For undergraduate Principles of Marketing courses. Real People, Real Choices Marketing: Real People,
Real Choices is the only text to introduce marketing from the perspective of real people who make real marketing decisions at
leading companies everyday. Timely, relevant, and dynamic, this reader-friendly text shows students how marketing concepts are
implemented, and what they really mean in the marketplace. Fully integrated with MyMarketingLab, the Eighth Editionfeatures a
completely reorganized Table of Contents and chapter pedagogy divided in a four-part structure that emphasizes the value
proposition and the process of creating and delivering value. This edition presents more information than ever on marketing
research and analytics and students are guided through chapter content with new integrated study maps and assessments that
help them actively learn and retain content. Also available with MyMarketingLab. MyMarketingLab is an online homework, tutorial,
and assessment product designed to improve results by helping students quickly master concepts. Students benefit from selfpaced tutorials that feature immediate wrong-answer feedback and hints that emulate the office-hour experience to help keep
students on track. With a wide range of interactive, engaging, and assignable activities, students are encouraged to actively learn
and retain tough course concepts.
Real people, real choices-give students a real feel for marketing. "Marketing: Real People, Real Choices"is the only text to
introduce marketing from the perspective of real people who make real marketing decisions at leading companies everyday. This
reader-friendly text conveys timely and relevant material in a dynamic presentation, highlighting how marketing concepts are
implemented, and what they mean in the marketplace. The seventh edition includes more information on marketing metrics,
today's new approach to advertising and promotions, and an increased emphasis on the links between marketing principles and
the real world.
Marketing: Real People, Real Decisions is the only text to introduce marketing from the perspective of real people who make real
marketing decisions at leading companies everyday. Timely, relevant, and dynamic, this reader-friendly text shows students how
marketing concepts are implemented, and what they really mean in the marketplace. With this book, the authors show how
marketing can come alive when practiced by real people who make real choices. The 3rd European Edition presents more
information than ever on the core issues every marketer needs to know, including value, analytics and metrics, and ethical and
sustainable marketing. And with new examples and assessments, the text helps students actively learn and retain chapter content,
so they know what's happening in the world of marketing today. This edition features a large number of new cases from prominent
marketing academics and professionals from around Europe.
NOTE: This edition features the same content as the traditional text in a convenient, three-hole-punched, loose-leaf version. Books
a la Carte also offer a great value; this format costs significantly less than a new textbook. Before purchasing, check with your
instructor or review your course syllabus to ensure that you select the correct ISBN. Several versions of MyLab(tm) and
Mastering(tm) platforms exist for each title, including customized versions for individual schools, and registrations are not
transferable. In addition, you may need a Course ID, provided by your instructor, to register for and use MyLab and Mastering
platforms. For undergraduate Principles of Marketing courses. This package includes MyLab Marketing . Real people making real
choices Marketing: Real People, Real Choices is the only text to introduce marketing from the perspective of real people, who
make real marketing decisions, at leading companies every day. Timely, relevant, and dynamic, this reader-friendly text shows
readers how marketing concepts are implemented, and what they really mean in the marketplace. The 9th Edition presents more
information than ever on the core issues every marketer needs to know, including value, analytics and metrics, and ethical and
sustainable marketing. And with new examples and assessments, the text helps readers actively learn and retain chapter content,
so they know what's happening in the world of marketing today. Personalize learning with MyLab Marketing MyLab(tm) Marketing
is an online homework, tutorial, and assessment program designed to work with this text to engage students and improve results.
Within its structured environment, students practice what they learn, test their understanding, and pursue a personalized study
plan that helps them better absorb course material and understand difficult concepts. Marketing: Real People, Real Choices, 9th
Edition is also available via Revel(tm), an interactive learning environment that enables students to read, practice, and study in
one continuous experience. 013464011X / 9780134640112 Marketing: Real People, Real Choices, Student Value Edition Plus
MyLab Marketing with Pearson eText -- Access Card Package Package consists of: 0134293142 / 9780134293141 Marketing:
Real People, Real Choices, Student Value Edition 0134293185 / 9780134293189 MyLab Marketing with Pearson eText -- Access
Card -- for Marketing: Real People, Real Choices
Focusing on the environment, market research, buyer behavior, cyber marketing, and positioning, this newly revised edition based
primarily on South African companies provides a comprehensive overview of marketing theory.
Real People, Real Choices Marketing: Real People, Real Choicesis the only text to introduce marketing from the perspective of
real people who make real marketing decisions at leading companies everyday. Timely, relevant, and dynamic, this reader-friendly
text shows students how marketing concepts are implemented, and what they really mean in the marketplace. The Eighth Edition
features a completely reorganized Table of Contents and chapter pedagogy divided in a four-part structure that emphasizes the
value proposition and the process of creating and delivering value. This edition presents more information than ever on marketing
research and analytics and students are guided through chapter content with new integrated study maps and assessments that
help them actively learn and retain content. MyMarketingLab not included. Students, if MyMarketingLab is a
recommended/mandatory component of the course, please ask your instructor for the correct ISBN and course ID.
MyMarketingLab should only be purchased when required by an instructor. Instructors, contact your Pearson representative for
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more information. MyMarketingLab is an online homework, tutorial, and assessment product designed to personalize learning and
improve results. With a wide range of interactive, engaging, and assignable activities, students are encouraged to actively learn
and retain tough course concepts. Please note that the product you are purchasing does not include MyMarketingLab.
MyMarketingLab Join over 11 million students benefiting from Pearson MyLabs. This title can be supported by MyMarketingLab,
an online homework and tutorial system designed to test and build your understanding. Would you like to use the power of
MyMarketingLab to accelerate your learning? You need both an access card and a course ID to access MyMarketingLab. These
are the steps you need to take: 1. Make sure that your lecturer is already using the system Ask your lecturer before purchasing a
MyLab product as you will need a course ID from them before you can gain access to the system. 2. Check whether an access
card has been included with the book at a reduced cost If it has, it will be on the inside back cover of the book. 3. If you have a
course ID but no access code, you can benefit from MyMarketingLab at a reduced price by purchasing a pack containing a copy of
the book and an access code for MyMarketingLab (ISBN:9781292097855) 4. If your lecturer is using the MyLab and you would
like to purchase the product... Go to www.pearsonmylabandmastering.com/global/mymarketinglab to buy access to this interactive
study programme. For educator access, contact your Pearson representative. To find out who your Pearson representative is, visit
www.pearsoned.co.uk/replocator
?????:????

NOTE: Before purchasing, check with your instructor to ensure you select the correct ISBN. Several versions of the
MyLab(tm)and Mastering(tm) platforms exist for each title, and registrations are not transferable. To register for and use
MyLab or Mastering, you may also need a Course ID, which your instructor will provide. Used books, rentals, and
purchases made outside of Pearson If purchasing or renting from companies other than Pearson, the access codes for
the MyLab platform may not be included, may be incorrect, or may be previously redeemed. Check with the seller before
completing your purchase. For undergraduate principles of marketing courses. This ISBN is for the MyLab access card.
Pearson eText is included. Companies don't make decisions. People do. Marketing: Real People, Real Choices is the
only text to introduce marketing from the perspective of real people, who make real marketing decisions, at leading
companies every day. Timely and relevant, this reader-friendly text shows students how marketing concepts are
implemented, and the impacts they can have on a company. Featuring new information, examples, and assessment, the
10th Edition continues its focus on the core issues every marketer needs to know, including value, analytics and metrics,
and ethical and sustainable marketing. It also emphasizes the importance of branding oneself and shows students how
the concepts they learn in class apply directly to their own personal marketing plan. With this text, students take an active
approach to understanding marketing through decision making and are well equipped to tackle what's happening in the
world of marketing today. Personalize learning with MyLab Marketing By combining trusted author content with digital
tools and a flexible platform, MyLab personalizes the learning experience and improves results for each student. For
example, Mini Sims put students in professional roles and give them the opportunity to apply course concepts and
develop decision-making skills through real-world business challenges.
Previous ed. entered under: Solomon, Michael R.
NOTE: You are purchasing a standalone product; MyMarketingLab does not come packaged with this content. If you
would like to purchase both the physical text and MyMarketingLab search forISBN-10: 0133130592 ISBN-13:
9780133130591. That package includesISBN-10:0132948931 ISBN-13:9780132948937 and ISBN-10: 0132952343
ISBN-13:9780132952347. For undergraduate Principles of Marketing courses. Real People, Real Choices Marketing:
Real People, Real Choices is the only text to introduce marketing from the perspective ofreal people who make real
marketing decisions at leading companies everyday. Timely, relevant, and dynamic, this reader-friendly text shows
studentshow marketing concepts are implemented, and what they really mean in the marketplace. Fully integrated with
MyMarketingLab, the Eighth Editionfeatures a completely reorganized Table of Contents and chapter pedagogy divided
in a four-part structure that emphasizes the value proposition and the process of creating and delivering value. This
edition presents more information than ever on marketing research and analytics and students are guided through
chapter content with new integrated study maps and assessments that help them actively learn and retain content. Also
available with MyMarketingLab. MyMarketingLab is an online homework, tutorial, and assessment product designed to
improve results by helping students quickly master concepts. Students benefit from self-paced tutorials that feature
immediate wrong-answer feedback and hints that emulate the office-hour experience to help keep students on track. With
a wide range of interactive, engaging, and assignable activities, students are encouraged to actively learn and retain
tough course concepts.
For undergraduate Principles of Marketing courses. Real people making real choices Marketing: Real People, Real
Choices is the only text to introduce marketing from the perspective of real people, who make real marketing decisions,
at leading companies every day. Timely, relevant, and dynamic, this reader-friendly text shows students how marketing
concepts are implemented, and what they really mean in the marketplace. The 9th Edition presents more information
than ever on the core issues every marketer needs to know, including value, analytics and metrics, and ethical and
sustainable marketing. And with new examples and assessments, the text helps students actively learn and retain
chapter content, so they know what’s happening in the world of marketing today. MyLabTM Marketing not included.
Students, if MyLab is a recommended/mandatory component of the course, please ask your instructor for the correct
ISBN and course ID. MyLab should only be purchased when required by an instructor. Instructors, contact your Pearson
rep for more information. MyLab Marketing is an online homework, tutorial, and assessment program designed to work
with this text to engage students and improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps them better absorb course material and
understand difficult concepts.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the
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correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition, you may need a CourseID, provided by
your instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or purchase a used book with an access
code, the access code may have been redeemed previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong
ISBN or a previously redeemed code. Check with the seller prior to purchase. -- Real people, real choices-give students
a real feel for marketing. Marketing: Real People, Real Choicesis the only text to introduce marketing from the
perspective of real people who make real marketing decisions at leading companies everyday. This reader-friendly text
conveys timely and relevant material in a dynamic presentation, highlighting how marketing concepts are implemented,
and what they mean in the marketplace. The seventh edition includes more information on marketing metrics, today's
new approach to advertising and promotions, and an increased emphasis on the links between marketing principles and
the real world.
Revel(TM) is Pearson's newest way of delivering our respected content. Fully digital and highly engaging, Revel replaces
the textbook and gives students everything they need for the course. Informed by extensive research on how people
read, think, and learn, Revel is an interactive learning environment that enables students to read, practice, and study in
one continuous experience--for less than the cost of a traditional textbook. Real people making real choices Revel
Marketing: Real People, Real Choices is the only title to introduce marketing from the perspective of real people, who
make real marketing decisions, at leading companies every day. Timely, relevant, and dynamic, the title shows readers
how marketing concepts are implemented, and what they really mean in the marketplace. The 9th Edition presents more
information than ever on the core issues every marketer needs to know, including value, analytics and metrics, and
ethical and sustainable marketing. And with new examples and assessments, it helps readers actively learn and retain
content, so they know what's happening in the world of marketing today. NOTE: Revel is a fully digital delivery of
Pearson content. This ISBN is for the standalone Revel access card. In addition to this access card, you will need a
course invite link, provided by your instructor, to register for and use Revel.
Companies don't make decisions. People do. Marketing: Real People, Real Choices is the only text to introduce
marketing from the perspective of real people, who make real marketing decisions, at leading companies every day.
Timely and relevant, this reader-friendly text shows students how marketing concepts are implemented, and the impacts
they can have on a company. Featuring new information, examples, and assessment, the 10th Edition continues its focus
on the core issues every marketer needs to know, including value, analytics and metrics, and ethical and sustainable
marketing. It also emphasizes the importance of branding oneself and shows students how the concepts they learn in
class apply directly to their own personal marketing plan. With this text, students take an active approach to
understanding marketing through decision making and are well equipped to tackle what's happening in the world of
marketing today. For undergraduate principles of marketing courses. Pearson eText is a simple-to-use, mobile-optimized,
personalized reading experience that can be adopted on its own as the main course material. It lets students highlight,
take notes, and review key vocabulary all in one place, even when offline. Seamlessly integrated videos and other rich
media engage students and give them access to the help they need, when they need it. Educators can easily customize
the table of contents, schedule readings and share their own notes with students so they see the connection between
their eText and what they learn in class -- motivating them to keep reading, and keep learning. And, reading analytics
offer insight into how students use the eText, helping educators tailor their instruction. NOTE: This ISBN is for the
Pearson eText access card. For students purchasing this product from an online retailer, Pearson eText is a fully digital
delivery of Pearson content and should only be purchased when required by your instructor. In addition to your purchase,
you will need a course invite link, provided by your instructor, to register for and use Pearson eText.
This reader-friendly marketing book conveys timely and relevant material in a dynamic presentation of how marketing
concepts are implemented, and what they mean in the marketplace. It introduces marketing from the perspective of real
people making real marketing decisions at leading companies every day. Learners will come to understand that
marketing is about creating value–for customers, for companies, and for society as a whole-and they will see how that is
accomplished in the real world. A five-part organization covers making marketing value decisions, identifying markets and
understanding customers' needs for value, creating the value proposition, communicating the value proposition, and
delivering the value proposition. For individuals interested in a career in marketing.
??????:?????????????????????????????????????
Real People, Real Choices. Marketing: Real People, Real Choices is the only text on the market that walks students
through the decision-making process real marketers face on a daily basis. Your students will learn how to ‘think’ like a
marketer. This reader-friendly text conveys timely and relevant material in a dynamic presentation, highlighting how
marketing concepts are implemented, and what they mean in the marketplace. The real world focus of this learning
package helps students develop the skills necessary to meet these challenges by immersing them in authentic decisionmaking experiences. MyMarketingLab is not included with the purchase of this product.
NOTE: Before purchasing, check with your instructor to ensure you select the correct ISBN. Several versions of the
MyLab(TM)and Mastering(TM) platforms exist for each title, and registrations are not transferable. To register for and use
MyLab or Mastering, you may also need a Course ID, which your instructor will provide. Used books, rentals, and
purchases made outside of Pearson If purchasing or renting from companies other than Pearson, the access codes for
the MyLab platform may not be included, may be incorrect, or may be previously redeemed. Check with the seller before
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completing your purchase. For undergraduate principles of marketing courses. This ISBN is for the MyLab combo card,
which includes the MyLab access card, Pearson eText, and loose-leaf print edition (delivered by mail). Companies don't
make decisions. People do. Marketing: Real People, Real Choices is the only text to introduce marketing from the
perspective of real people, who make real marketing decisions, at leading companies every day. Timely and relevant, this
reader-friendly text shows students how marketing concepts are implemented, and the impacts they can have on a
company. Featuring new information, examples, and assessment, the 10th Edition continues its focus on the core issues
every marketer needs to know, including value, analytics and metrics, and ethical and sustainable marketing. It also
emphasizes the importance of branding oneself and shows students how the concepts they learn in class apply directly
to their own personal marketing plan. With this text, students take an active approach to understanding marketing
through decision making and are well equipped to tackle what's happening in the world of marketing today. Personalize
learning with MyLab Marketing By combining trusted author content with digital tools and a flexible platform, MyLab
personalizes the learning experience and improves results for each student. For example, Mini Sims put students in
professional roles and give them the opportunity to apply course concepts and develop decision-making skills through
real-world business challenges.
Real People, Real Decisions is the only text to introduce marketing from the perspective of real people who make real
marketing decisions at leading companies every day. Marketing is about the flesh and blood people who need to make
tough decisions about the best way to develop a new product, or about how to make a product so irresistible that it flies
off store shelves. With this book, the authors show how marketing can come alive when practiced by real people who
make real choices. Imagine you are Dr Steve Perry, Commercial Director of Visa Europe the world’s leading electronic
payment system and one of the top ten sponsors of the Olympics, Para Olympics and FIFA World Cup. Visa have
developed V PAY which is the first trans European chip and pin payment system and the question facing Dr Steve Perry
was, how does Visa Europe try to move European banks over to V PAY as the preferred payment card solution? Please
note that the product you are purchasing does not include MyMarketingLab. MyMarketingLab Join over 11 million
students benefiting from Pearson MyLabs. This title can be supported by MyMarketingLab, an online homework and
tutorial system designed to test and build your understanding. Would you like to use the power of MyMarketingLab to
accelerate your learning? You need both an access card and a course ID to access MyMarketingLab. These are the
steps you need to take: 1. Make sure that your lecturer is already using the system Ask your lecturer before purchasing a
MyLab product as you will need a course ID from them before you can gain access to the system. 2. Check whether an
access card has been included with the book at a reduced cost If it has, it will be on the inside back cover of the book. 3.
If you have a course ID but no access code, you can benefit from MyMarketingLab at a reduced price by purchasing a
pack containing a copy of the book and an access code for MyMarketingLab (ISBN:9780273758594) 4. If your lecturer is
using the MyLab and you would like to purchase the product... Go to
www.pearsonmylabandmastering.com/global/mymarketinglab to buy access to this interactive study programme. For
educator access, contact your Pearson representative. To find out who your Pearson representative is, visit
www.pearsoned.co.uk/replocator
For undergraduate Principles of Marketing courses. Real people, real choices–give students a real feel for marketing.
Marketing: Real People, Real Choices is the only text to introduce marketing from the perspective of real people who
make real marketing decisions at leading companies everyday. This reader-friendly text conveys timely and relevant
material in a dynamic presentation, highlighting how marketing concepts are implemented, and what they mean in the
marketplace. The seventh edition includes more information on marketing metrics, today’s new approach to advertising
and promotions, and an increased emphasis on the links between marketing principles and the real world.
MyMarketingLab New Design is now available for this title! MyMarketingLab New Design offers: One Place for All of Your
Courses. Improved registration experience and a single point of access for instructors and students who are teaching and
learning multiple MyLab/Mastering courses. A Simplified User Interface. The new user interface offers quick and easy
access to Assignments, Study Plan, eText & Results, as well as additional option for course customization. New
Communication Tools. The following new communication tools can be used to foster collaboration, class participation,
and group work. Email: Instructors can send emails to their entire class, to individual students or to instructors who has
access to their course. Discussion Board: The discussion board provides students with a space to respond and react to
the discussions you create. These posts can also be separated out into specific topics where students can share their
opinions/answers and respond to their fellow classmates’ posts. Chat/ ClassLive: ClassLive is an interactive chat tool
that allows instructors and students to communicate in real time. ClassLive can be used with a group of students or oneon-one to share images or PowerPoint presentations, draw or write objects on a whiteboard, or send and received
graphed or plotted equations. ClassLive also has additional classroom management tools, including polling and handraising. Enhanced eText. Available within the online course materials and offline via an iPad app, the enhanced eText
allows instructors and students to highlight, bookmark, take notes, and share with one another.
?????????????? ???????????? ???????????? ?????????????????????? ??????????? ?????????????? ??????????????
???????????????????????????????????????????????????????????????????????????????????????????????????????
??????????????????2008???????????????????????????????????????????????????????????????????????????????
Now in its fourth edition, Consumer Behaviour: A European Perspective provides a fully comprehensive, lively and engaging introduction to
consumer behaviour. The book links consumer behaviour theory with the real-life problems faced by practitioners. The unique five-part microto-macro wheel structure also provides a multi-disciplinary approach, including the latest data profiling European consumers. This fourth
edition offers a cutting edge overview of the consumer behaviour literature and a substantial restructuring of the book's chapters. This book is
ideal for second and third year undergraduate marketing students, undergraduate students taking a consumer behaviour module as part of a
business course and postgraduate students on Masters courses in marketing.
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NOTE Before purchasing, check with your instructor to ensure you select the correct ISBN. Several versions of Pearson's MyLab & Mastering
products exist for each title, and registrations are not transferable. To register for and use Pearson's MyLab & Mastering products, you may
also need a Course ID, which your instructor will provide. Used books, rentals, and purchases made outside of Pearson If purchasing or
renting from companies other than Pearson, the access codes for Pearson's MyLab & Mastering products may not be included, may be
incorrect, or may be previously redeemed. Check with the seller before completing your purchase. For undergraduate Principles of Marketing
courses. This package includes MyMarketingLab(TM). Real People, Real Choices "Marketing: Real People, Real Choices" is the only text to
introduce marketing from the perspective of real people who make real marketing decisions at leading companies everyday. Timely, relevant,
and dynamic, this reader-friendly text shows students how marketing concepts are implemented, and what they really mean in the
marketplace. Fully integrated with MyMarketingLab, the Eighth Edition features a completely reorganized Table of Contents and chapter
pedagogy divided in a four-part structure that emphasizes the value proposition and the process of creating and delivering value. This edition
presents more information than ever on marketing research and analytics and students are guided through chapter content with new
integrated study maps and assessments that help them actively learn and retain content. Personalize Learning with MyMarketingLab.
MyMarketingLab is an online homework, tutorial, and assessment product designed to improve results by helping students quickly master
concepts. Students benefit from self-paced tutorials that feature immediate wrong-answer feedback and hints that emulate the office-hour
experience to help keep students on track. With a wide range of interactive, engaging, and assignable activities, students are encouraged to
actively learn and retain tough course concepts. 0133130592/9780133130591 "Marketing: Real People, Real Choices" Plus MyMartketingLab
with Pearson eText -- Access Card Package, 8/e Package consists of: 0132948931/9780132948937 "Marketing: Real People, Real Choices,
8/e(" 0132952343/ 9780132952347 2014 MyMarketingLab with Pearson eText -- Instant Access -- for Marketing: Real People, Real Choices,
8/e
????????????????????6000???,???2000???????,??????????????,??????????????????????????
Marketing: Real People, Real Choices brings you and your students into the world of marketing through the use of real companies and the
real-life marketing issues that they have faced in recent times. The authors explain core concepts and theories in Marketing, while allowing
the reader to search for the information and then apply it to their own experiences as a consumer, so that they can develop a deeper
understanding of how marketing is used every day of the week, in every country of the world. The new third edition is enhanced by a strong
focus on Value Creation and deeper coverage of modern marketing communications practices.
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