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Managerial AccountingMcGraw-Hill Education
?????????????
???????????????, ?????????????????, ????, ??????????, ??????????????????.
Appropriate for Introduction to Business courses at both the university and college levels. Back by popular demand,
Business Essentials, Canadian Third Edition, is the perfect option for those who want a "no-nonsense" approach for an
introduction to business course. It retains the smooth, conversational writing style, extensive pedagogy, and wellintegrated supplements package of the parent text, Business, Canadian Fourth Edition. Thoroughly updated and
condensed, this text engages the reader by providing accurate and focused coverage in a brief, inexpensive, and high
quality format. Not only does this book reflect the changes occurring in the practice of business, it also meets the
changing needs of students and teachers in the field.
Strategic Marketing Management (8th Edition) outlines the essentials of marketing theory and offers a structured
approach to identifying, understanding, and solving marketing problems. This book delineates a comprehensive
framework for articulating sound marketing strategies to guide business decisions involving product and service design,
branding, pricing, sales promotion, communication, and distribution. The concepts, principles, and frameworks advanced
in this book apply to a wide range of organizations, from startups to established market leaders, from packaged-goods
manufacturers to value-added service providers, from nonprofit entities to for-profit corporations.
??????????????? B&E????????
The emphasis of Managerial Accounting, 9th edition is on teaching students to use accounting information to best manage an organization. In
a practice Hilton pioneered in the first edition, each chapter is written around a realistic business or focus company that guides the reader
through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and Manufacturing companies, Hilton offers a
clear, engaging writing style that has been praised by instructors and students alike. As in previous editions, there is significant coverage of
contemporary topics such as activity-based costing, target costing, the value chain, customer profitability analysis, and throughput costing
while also including traditional topics such as job-order costing, budgeting and performance evaluation.
This casebook supplement integrates ethical issues into the accounting curriculum by using 20 case studies of actual situations encountered
by accounting courses. An instructor's manual suggests where and how to integrate.
This book is an adaptation of the successful US text Cost Management by Hilton, Maher and Selto, written specifically for an international
audience.Major improvements include:Diverse and truly international examples of organizations - Examples used throughout the book are
from all over the world and represent manufacturing, retail, not-for-profit, and service firms in many different countries. Completely
restructured and rewritten text - The book has been rewritten, restructured and also shortened significantly to align content closer with
international courses. Integral use of spreadsheets - Spreadsheet software is used for explaining techniques and making applications more
realistic. In depth research - Summaries of international research studies that address important cost management issues have been updated
and more references to recent research findings have been added. Intuitive explanation of accounting - The authors show directly how events
impact the balance sheet and profit and loss account.
????????????????????,?????????????,???????????????????????????????????????????????
Developed for an Australian and New Zealand audience,Management Accounting 9e explains the contemporary role of
managementaccounting. It takes a broad perspective in viewing managementaccounting as the efficient and effective use of resources,
demonstrating howit creates and enhances value for customers and shareholders, as well as thewider aspects of business. The text has
been developed using cases based on realAustralian and international businesses, and includes numerous ‘Real Life’illustrations of current
management accounting practices. In keeping with the need to be industry focused, the newedition includes coverage of key contemporary
topics including data analytics,big data and business ethics. Highlights include: Coverage of contemporary topicsincluding data analytics, big
data and business ethics; Real Life cases thatreflect the growing global nature of business and Australia’s role in ourregion; End of Chapter
exercises and problems including algorithmic questions;and comprehensive Instructor Resource Manual.
Written by Douglas DeVidal. Contains chapter focus suggestions, read and recall questions, and self-test questions.
The latest volume in the bestselling series In today's business environment, a knowledge of finance and skills in budgeting and financial
planning are more important than ever before. Totally updated and revised, this highly anticipated Third Edition provides new information on
five such key topics as interpreting financial statements; information technology in finance; planning capital expenditures; information
technology and your firm; business valuation, and much more. Top experts in each field explain the basics of cost-volume analysis, forecasts,
and budgets, and reveal how to create a winning business plan. Ideal reading for any manager or executive who needs a "refresher course"
in finance.
????????:?????????????????????????9??
21??????????????
This well-established and widely adopted textbook, now in its 14th edition, continues to provide an in-depth and insightful analysis of the
modern theories and practices of Cost Accounting. That the book has gone into its 14th edition and several reprints is a testimony of its wide
acceptance by the students, academics and professionals. Primarily intended for postgraduate and undergraduate students of Commerce
and Management, the book will be of immense benefit to the students pursuing professional courses offered by the Institute of Chartered
Accountants of India (ICAI), Institute of Cost Accountants of India (ICAI), Institute of Company Secretaries of India (ICSI), and those pursuing
the Chartered Financial Analyst (CFA) course. Now, in its 14th edition, the book has been suitably revised meeting the latest syllabi
requirement of various courses. The chapter on “Strategic Cost Management” has been updated to make it indispensible to modern
management to enhance the competitive advantage of the firm. Besides, many chapters have been overhauled and updated, especially the
chapters covering basic concepts and terms, classification of costs and cost sheet, activity based costing, marginal costing, relevant cost
analysis and management decisions, capital budgeting decisions, and cost audit. The book also includes some of the cost standards set by
ICAI, a wide array of illustrations, worked-out examples, and practice exercises. Besides, a large number of MCQs are given online for the
students to practice and self evaluation. MCQs are critical in proper understanding and practice of theories and concepts. Also, CIMA Official
Terminology is provided online to keep students and professionals abreast of relevant terms used in today's business environment. For online
material, visit https://www.phindia.com/banerjee_cost_ accounting_theory. TARGET AUDIENCE • B.Com (Hons.)/BBA • MBA/M.Com •
Students pursuing professional courses to become CA, CMA, CFA, CS.
Contains chapter focus suggestions, read and recall questions, and self-test questions.
Developed for an Australian and New Zealand audience, Management Accounting 9e explains the contemporary role of management
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accounting. It takes a broad perspective in viewing management accounting as the efficient and effective use of resources, demonstrating
how it creates and enhances value for customers and shareholders, as well as the wider aspects of business. The text has been developed
using cases based on real Australian and international businesses, and includes numerous 'Real Life' illustrations of current management
accounting practices. In keeping with the need to be industry focused, the new edition includes coverage of key contemporary topics
including data analytics, big data and business ethics. Highlights include: Coverage of contemporary topics including data analytics, big data
and business ethics; Real Life cases that reflect the growing global nature of business and Australia's role in our region; End of Chapter
exercises and problems including algorithmic questions; and comprehensive Instructor Resource Manual.
Revised edition of the authors's Managerial accounting, 2014.
We are pleased to present this Global Edition, which has been developed specifically to acquaint students of business with the fundamental
tools of managerial accounting and to promote their understanding of the dramatic ways in which business is changing. The emphasis is on
teaching students to use accounting information to best manage an organization. Each chapter is written around a realistic business or focus
company that guides the reader through the topics of that chapter. There is significant coverage of contemporary topics such as activitybased costing, target costing, the value chain, customer profitability analysis, and throughput costing while also including traditional topics
such as job-order costing, budgeting, and performance evaluation. Many of the real-world examples in the Management Accounting Practice
boxes have been revised and updated to make them more current and several new examples have been added. This Global Edition has
been adapted to meet the needs of courses outside the United States and does not align with the instructor and student resources available
with the U.S. edition.

This revised edition of ADVANCED MANAGEMENT ACCOUNTING provides a comprehensive and updated coverage of
important topics, current trends, latest ideas and researches in management accounting. Expanding on its theoretical
base, the book provides practical exposition to help students strengthen conceptual understanding and develop problemsolving skills to succeed in the classroom and beyond. Pedagogically enriched with new features and an impressive
layout, this new edition is an essential text for students of M.Com, MBA, CA, ICWA, CS, CFA and other professional
courses
??? ?????? ?? ????? ?????? ???? ????? ?? ?????? ??????????? ????? ???? ?????? ?????? ???? ????? ????? ?????????
?????? ???? ?????? ??? ????? ???? ?? ????? ???? ???????? ????? ??? ??????? ???? ???? ????? ??? ????? ????? ???
???????? ?????? ??? ?????? ????? ????? ??????? ?? ????? ?? ?????? ????? ??? ???? ?????? ?? ??????? ???????
???????????? ???? ????? ???? ??? ???? ?? ???? ????? ???????? ???????? ??? ????? ????? ????? ?? ??? ?????????
????? ?????? ????? ????? ?? ?????? ? ?????????.
Brings together the expertise of over 35 authorities in the field. Focuses on new developments in costing as well as the
more traditional costing concepts and techniques. Includes new emphasis on management accounting and covers such
topics as decision-making, controls, planning and current corporate organization. Includes chapters on computer
applications, material requirements, revised inventory procedures and new manufacturing processes.
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