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This established text provides comprehensive coverage of HRM theory
supported by high quality cases. This edition has been thoroughly updated to
make it accessible and engaging for undergraduate and postgraduate students.
New features include interviews with real-life HR gurus, a focus on the global
implications of HR and ESL student support. ~
An overview of what knowledge management is, the theoretical basis behind it,
and practical insights into how it can be implemented effectively in a professional
setting. Starting with a discussion of how knowledge management has evolved,
how it adds value for organisations, and how it's success can be measured. The
book then covers best practice and the key activities associated with doing
knowledge management, including knowledge strategy, managing knowledge
loss and knowledge sharing. Finishing with a discussion of knowledge
management’s role in international business and what future developments are
expected in the field. Practical insights are drawn from around the world, with
case studies such as how NASA forgot how to send a man to the Moon, Acer:
The smiling Asian tiger, and why Saudi Arabia’s experts do not learn from
overseas experts. The book is supported by online resources for lecturers and
students, including PowerPoint slides, an instructor’s manual, access to SAGE
journal articles, and scorecards for measuring usefulness of knowledge
management tools. Suitable reading for undergraduate and postgraduate
business and management students on knowledge management &
organizational learning modules.
`Ann Cunliffe has produced a quite brilliant critical introduction to the study of
management. This lucid, innovative and thought-provoking book takes a much
needed look at the ethical and philosophical issues facing managers in
contemporary organizations. A readable, thoughtful and intelligent book that
students will love' - John Hassard, University of Manchester Written to inform,
challenge and entertain, this book explains alternative ways of thinking about
management and managing people in a way that is easy to understand and
enjoyable. The book covers topics that are central to management,
organizational behaviour or leadership courses: what managers do, motivation,
communication, and ethics. Ann Cunliffe breathes fresh air into these topics,
emphasizing the importance of relations when thinking about management and
drawing on a range of disciplines such as philosophy and linguistics. A trusted
and respected academic who has written widely on management, Ann Cunliffe's
book will stretch, surprise and reward undergraduate, postgraduate and MBA
students.
This edited volume explores media management as engaged scholarship,
building a bridge between theory and practice and discussing research
collaboration between academia, policymakers and the media industry. In
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addition to advancing the scholarly discipline, it also questions, investigates and
discusses the practical value of the research undertaken, showing how media
management research can provide actionable, practice-relevant knowledge to
decision makers throughout the media industry. The volume is broken into two
parts: a section reflecting on the need for collaboration between research and
practice, and a section overviewing specific projects that aim to deliver
administrative value to stakeholders. The international research projects
presented here span topics such as digital transformation, business models in
news and digital journalism, media entrepreneurship and start-ups, ad-blocking,
location-based services, audiovisual consumption preferences, the sustainability
of small television markets, co-located and clustered industries and digital
privacy. Incorporating under-used methodological approaches, such as action
research and ethnography, Media Management Matters brings suggestions for
how scholarship might be promoted outside academia. Simply put, this book
aims to demonstrate why media management matters. Featuring an international
roster of contributors, this collection is essential reading for scholars and
practitioners of media management, business and policy.
????????????????????????????????????????????,???????????????????????
Nonprofit organizations are arguably in a perpetual state of change. Nonprofits
must constantly scan, analyze, and adapt to the implications of the changing
needs of clients, the community, funders, and government policy. Hence, the
core competencies and capabilities of nonprofits must include how to effectively
manage change. The knowledge, skills, and abilities of employees, volunteers,
and managers must include the competencies required to formulate and
implement strategies to manage planned and unplanned change. This book
brings to the forefront the challenges and opportunities of change by combining
insights from practice, research, and theories of change management to examine
nonprofits. It incorporates interdisciplinary perspectives to examine the
dimensions, determinants, and outcomes of change in nonprofits. It offers
managers, researchers, and students case examples on how to develop,
implement, and manage change in the context of nonprofits. Readers will better
understand the dimensions of change that are unique to nonprofits and how
these should be integrated into strategy and day-to-day operations, including
reflection for both the change agent and the change recipient.
`This book offers a lively and readable account of how scholars and students
might engage with some of the more unusual critical theories associated with the
critical management research project. Supported by a wealth of empirical and
theoretical material, this book will introduce readers to the complex issues
surrounding how to carry out critical management research rather than simply
providing prescriptive answers' - Heather Höpfl, University of Essex `Kelemen
and Rumens have done management scholars a great service in reviewing a
huge amount of disparate knowledge and compressing it into a succinct, lively
and provocative book on the current state of Critical Management Studies. This is
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a "must-read" for those both inside and outside CMS' - Keith Grint, Cranfield
University `Management is a critical term for contemporary politics, but getting to
grips with managerialism requires research methods that can deal with
contemporary and controversial topics. This book provides the tools for that
project, and will be invaluable for scholars and students who wish to challenge
the conservatism of management academy at the present time' - Martin Parker,
University of Leicester Why have certain theories shaped management
research? Where do research theory and practice meet, if at all? To ask these
questions is to think critically about management research. Mihaela L Kelemen
and Nick Rumens explore the fundamentals of critical management theory and
their influences on management research, and in doing so offer the student an
illuminating introduction to what is often a disparate and complex array of issues.
10 expressive chapters examine theoretical foundations, including those most
often sidelined in mainstream management theory; from postmodernism and
deconstruction to American pragmatism, along with methodological choices and
the intellectual issues each of these presents. Also provided is a timely
consideration to the consequences and ethical concerns now inherent to any
research issue.
Strategic Marketing Management (8th Edition) outlines the essentials of marketing
theory and offers a structured approach to identifying, understanding, and solving
marketing problems. This book delineates a comprehensive framework for articulating
sound marketing strategies to guide business decisions involving product and service
design, branding, pricing, sales promotion, communication, and distribution. The
concepts, principles, and frameworks advanced in this book apply to a wide range of
organizations, from startups to established market leaders, from packaged-goods
manufacturers to value-added service providers, from nonprofit entities to for-profit
corporations.
Brand Management: Mastering Research, Theory and Practice is a valuable resource
for those looking to understand how a brand can be conceptualized and thus managed
in all its complexity. Going beyond the 'quick fixes' of branding, it offers a
comprehensive overview of brand management theories from the last 35 years. A
highly regarded textbook, this fully updated third edition brings fresh perspectives on
the latest research in, and analysis of, the various approaches to brand management.
More than 1,000 academic sources have been carefully divided into a taxonomy with
eight schools of thought - offering depth, breadth and precision to one of the most
elusive management disciplines of our time. Perfectly marrying theory with practice, this
comprehensive text is particularly useful for advanced undergraduate and postgraduate
students of brand management, strategy and marketing.
Rapid Modelling and Quick Response presents new research developments in the
fields of rapid modelling and quick response linked with performance improvements
(based on lead time reduction, etc., as well as financial performance measures). The
papers and teaching cases in this book were presented at the second Rapid Modelling
Conference: "Quick Response – Intersection of Theory and Practice". The main focus
of this collection is the transfer of knowledge from theory to practice, providing the
theoretical foundations for successful performance improvement. This conference
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volume challenges the traditional notions of rapid modelling, and offers valuable
contributions to the scientific communities of operations management, production
management, supply chain management, industrial engineering and operations
research. Rapid Modelling and Quick Response will give the interested reader
(researcher, as well as practitioner) a good overview of new developments in this field.
This textbook offers a fully integrated approach to the theory and practice of service
management, exploring the operational dynamics, management issues and business
models deployed by service firms. It builds on recent developments in service science
as an interdisciplinary research area with emphasis on integration, adaptability,
optimization, sustainability and rapid technological adoption. The book explores seven
fundamental processes that are key to successfully managing service businesses,
helping students gain insights into: how to manage service businesses, with coverage
of both small firms and large transnationals service business models, operations and
productivity managing service employees how service firms engage in product and
process innovation marketing, customers and service experiences internationalization
of service businesses the ongoing servitization of manufacturing This unique textbook
is an ideal resource for upper undergraduate and postgraduate students studying
service businesses and practitioners.
This e-book asks: Is Supply Chain Management an emerging academic discipline?
Supply Chain Management (SCM) has continued to grow in prominence within the field
of Operations Management and also within the broader discipline of management.
Practitioners have begun to adopt and adapt new techniques to supply management
that improve firm performance. Organizations in both the public and private sectors are
becoming increasingly aware of the pivotal role that SCM can play in their business
success. This is a challenging special issue aimed at stimulating debate rather than
providing a definiti.
Emma Bell and Richard Thorpe are engaging companions for this journey into the
complex world of management research. They provide a stimulating and critical
overview of the key theoretical debates on research paradigms and methodologies and
relate them to the day to day practice of the research, demystifying the process and
providing invaluable insights into the politics and practice of research. Unlike most
books about management research, this little book does not present the process as
logical, rational and predictable. Instead, it explores the messy and unpredictable
nature of management research and the fascinating reasons behind this. In doing so, it
will give you the confidence and understanding to experiment and improvise while
carrying out your research. Incorporating research tales from within the workplace, Bell
and Thorpe have triumphed in bringing you a fun and thought-provoking discourse on
management research that you will treasure. An electronic inspection copy is available
for instructors.
Electronic Inspection Copy available for instructors here From agency theory to power
and politics, this indispensable guide to the key concepts of organization theory is your
compass as you navigate through the often complex and abstract theories about the
design and functioning of organizations. Designed to complement and elucidate your
textbook or reading list, as well as introduce you to concepts that some courses
neglect, this historical and interdisciplinary account of the field: - Helps you understand
the basics of organization theory - Allows you to check your understanding of specific
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concepts - Fills in any gaps left by your course reading, and - Is a powerful revision tool
Each entry is consistently structured, providing a definition of the concept and why it's
important to theory and practice, followed by a summary of current debates and a list of
further reading. This companion will provide you with the nuts and bolts of an
understanding that will serve you not just in your organization studies course, but
throughout your degree and beyond. Key concepts include: agency theory; business
strategy; corporate governance; decision making; environmental uncertainty;
globalization; industrial democracy; organizational change; stakeholder theory;
storytelling and narrative research; technology and organization structure.

Commercial Management: theory and practice defines the role of commercial
management within project-oriented organisations, providing a framework for and
helping to develop a critical understanding of the factors that influence
commercial management practice. It also identifies generic aspects of this
practice and provides a theoretical foundation to these activities, by reference to
existing and emergent theories and concepts, as well as to relevant management
best practice. The book is structured into four parts: Part 1 Introduction –
Commercial Management in Project Environments explores the nature of
commercial practice within project-oriented organisations at the buyer-seller
interface. It presents a Commercial Management framework, which illustrates the
multiple interactions and connections between the purchaser‘s procurement
cycle and a supplier‘s bidding and implementation cycles. Additionally, it outlines
the principle activities undertaken by the commercial function, identifies the skills
and abilities that support these activities and reviews the theories and concepts
that underpin commercial practice. Finally, it identifies areas of commonality of
practice with other functions found within project-oriented organisations, plus
sources of potential conflict and misunderstanding. Part 2 – Elements of
Commercial Theory and Practice covers commercial leadership; exploring
strategy; risk and uncertainty management; financial decision-making; and key
legal issues. Part 3 – Approaches to Commercial Practice addresses best
practice management; and commercial and contracting strategies and tactics.
Finally, Part 4 – Case Studies offers two extended case studies: Football Stadia
(the Millennium Stadium, Cardiff; the Emirates Stadium, Islington; and Wembley
Stadium, London); and Heathrow Terminal 5. The book provides a one-stop-shop
to the many topics that underpin commercial management practice from both a
demand (buy-side) and a supply (sell-side) perspective. It will help develop an
understanding of the issues influencing commercial management: leadership,
strategy, risk, financial, legal, best practice management and commercial and
contracting strategy and tactics. This book’s companion website is at
www.wiley.com/go/lowecommercialmanagement and offers invaluable resources
for both students and lecturers: • PowerPoint slides for lecturers on each chapter
• Sample exam questions for students to practice • Weblinks to key journals and
relevant professional bodies
'These sections represent the clearest rendition yet of these subjects, with
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difficult concepts introduced in a digestible form for the neophytic (or not so
neophytic) researcher. Whilst in a book this size not every argument can be
presented, there is ample extra material to be found to encourage further
engagement... At the end of each chapter, there is a very useful Further Reading
section provided by the authors, which gives useful guidelines. I believe to be an
extremely useful text, which addresses what has until now been a significant gap
in the market. This book will be my first choice in the future for introducing
doctoral students of management-related subject to the philosophical
underpinning they require for their studies. There is no other text which covers
this area so clearly, so succinctly and in language that is readily accessible to a
wide range of researcher back-grounds. I can enviSAGE this being a valuable
source book to which researchers return again and again in order to deepen their
understanding as research projects progress; it certainly provoked some new
questions for me. To conclude, an excellent buy' - International Journal of
Entrepreneurship and Innovation This is an invaluable introduction for all
students and researchers of management confronting a new research project.
Understanding Management Research provides an overview of the principal
epistemological debates in social science and how these lead to and are
expressed in different ways of conceiving and undertaking organizational
research. For researchers and students who are increasingly expected to adopt a
reflexive understanding of their own epistemological position, the authors present
a concise, accessible guide to the different perspectives available and their
implications for research output. All students undertaking empirical research for
theses and dissertations will find this book helps them comprehend the key
ongoing debates and engage with their own pre-understandings when trying to
make sense of management and organizations.
This book is an original, high-quality collection of chapters about highly topical
and important brand management issues, and it shows both theoretical and
empiric analysis. The 10 selected chapters are referred, with original contents
and rigorous research methodologies, to some important challenges the brand
management has to face in the current competitive contexts, characterized by the
dominance of the intangible resources and the new information and
communication technologies. Written by leading academics, this book is
dedicated not only to marketing and management scholars but also to students
wanting to investigate the knowledge concerning special fields and special brand
management themes. As well to the practitioners who can find a wide reference
also to the managerial implication from the strategic and operative perspectives.
This book links research in wine marketing/management and wine tourism,
offering international and multidisciplinary perspectives. Addressing the evolving
nature of the wine tourism industry and market, the book brings in new research
streams and technology advances such as; social media, customer
empowerment and engagement, co-creation, social / responsible marketing and
wine consumption. Each section includes an introductory chapter written by the
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editors discussing the aims and the chapters of the section. Section chapters
provide theoretical and research based insights with practical implications, while
every section is also complemented with case studies that further enrich the
practice and industry implications of theory. Researchers will find in this book a
holistic analysis of research and cases relating to the management and
marketing of wine tourism businesses and visitors.
The second edition of this core textbook, edited and contributed to by recognised
international authorities on the subject, outlines the critical contextual and
theoretical issues of business and management in Asia and offers a fresh, topical
analysis of management in the major Asian nations. Featuring an accessible twopart structure and updated with the latest research, the book will enable students
to assess Asian management systems and the strategies adopted by
corporations and governments. The text’s thought-provoking teaching and
learning tools guide students through a number of the key issues in the field,
including globalization, regionalism, corporate social responsibility, ethics and
sustainability. This is an ideal textbook for upper-level undergraduates and
MBA/MA students studying modules in Asian Business and Management. In
addition, it is an essential text for managers and executives seeking a more
realistic understanding of business and management in Asia as an evolving
adaptive system.
????????????????????,?????????????,????????????????????????????????????
???????????
?????·???????????????????????????????,?IBM?3M????????????????????????
?????,??????????????????????????
Revenue management (RM) has emerged as one of the most important new
business practices in recent times. This book is the first comprehensive reference
book to be published in the field of RM. It unifies the field, drawing from industry
sources as well as relevant research from disparate disciplines, as well as
documenting industry practices and implementation details. Successful
hardcover version published in April 2004.
Offering a timely snapshot of current theory and research in the field of
psychology in foreign language learning, this book is accessible to both
specialists and non-specialists. Each chapter focuses on a different psychological
construct and provides an overview of current thinking in the area drawing on
insights from educational psychology.
For over a decade, there has been an increasing interest in the use of supply
chain methods to improve performance across the entire business enterprise.
Numerous industries have recognized the importance of efficient supply chain
integration, and, as a result, supply chain management has become a standard
part of business practice. The Practice of Supply Chain Management: Where
Theory and Application Converge is a must-have volume for users of supply
chain management methods, supply chain management researchers, and
students in supply chain management. The objective of the book is to provide an
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overview of this important practice-research cycle, and it is organized into three
sections: Core Concepts and Practices; Emerging Supply Chain Practices; and
Supply Chain in Action. The focus of the book is on supply chain practice, but
supply chain practice that has been heavily influenced by supply chain research.
It is this synergy between research and practice that continues to simulate new
directions for research.
Brand Management: Mastering Research, Theory and Practice is a valuable
resource for those looking to understand how a brand can be conceptualized and
thus managed in all its complexity. Going beyond the 'quick fixes' of branding, it
offers a comprehensive overview of brand management theories from the last 35
years. A highly regarded textbook, this fully updated third edition brings fresh
perspectives on the latest research in, and analysis of, the various approaches to
brand management. More than 1,000 academic sources have been carefully
divided into a taxonomy with eight schools of thought – offering depth, breadth
and precision to one of the most elusive management disciplines of our time.
Perfectly marrying theory with practice, this comprehensive text is particularly
useful for advanced undergraduate and postgraduate students of brand
management, strategy and marketing.
Brand ManagementResearch, Theory and PracticeRoutledge
Today's clinical social workers face a spectrum of social issues and problems of
a scope and severity hardly imagined just a few years ago and an ever-widening
domain of responsibility to overcome them. Theory and Practice in Clinical Social
Work is the authoritative handbook for social work clinicians and graduate social
work students, that keeps pace with rapid social changes and presents carefully
devised methods, models, and techniques for responding to the needs of an
increasingly diverse clientele. Following an overview of the principal frameworks
for clinical practice, including systems theory, behavioral and cognitive theories,
psychoanalytic theory, and neurobiological theory, the book goes on to present
the major social crises, problems, and new populations the social work clinician
confronts each day. Theory and Practice in Clinical Social Work includes 29
original chapters, many with carefully crafted and detailed clinical illustrations, by
leading social work scholars and master clinicians who represent the widest
variety of clinical orientations and specializations. Collectively, these leading
authors have treated nearly every conceivable clinical population, in virtually
every practice context, using a full array of treatment approaches and modalities.
Included in this volume are chapters on practice with adults and children, clinical
social work with adolescents, family therapy, and children's treatment groups;
other chapters focus on social work with communities affected by disasters and
terrorism, clinical case management, cross-cultural clinical practice,
psychopharmacology, practice with older adults, and mourning and loss. The
extraordinary breadth of coverage will make this book an essential source of
information for students in advanced practice courses and practicing social
workers alike.
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This practical handbook provides information professionals with everything they
need to know to effectively manage digital content and information. The book
addresses digital asset management (DAM) from a practitioner's point of view but
also introduces readers to the theoretical background to the subject. It will thus
equip readers with a range of essential strategic, technical and practical skills
required to direct digital asset management activities within their area of
business, while also providing them a well-rounded and critical understanding of
the issues across domains. Digital Asset Management in Theory and Practice
includes an evolving case study that serves to illustrate the topics and issues
addressed in each chapter, as well as a sequence of practical exercises using
freely available DAM software. Readership: Information professionals who work
(or aim to work) in the digital content industries and managers of digital assets of
various forms. Cultural and memory institutions, digital archives, and any areas of
science, government and business organisation where there is a need to curate
digital assets. Students taking LIS graduate courses worldwide.
Print+CourseSmart
The conservation of biodiversity has profound implications for managing natural
resources with the need for scientific information as a foundation for management
decisions increasing dramatically. The intent of this book is to look beyond the theory of
biodiversity to the principles, practices, and policies needed for its conservation. Its
objectives are to provide the scientific basis for understanding biodiversity, document
case examples of theory and concepts applied at differing scales, and examine policies
that affect its conservation
Wanting to create a favorable impression with others is a basic part of human nature in
both work and personal life. In this book, Andrew J. DuBrin skillfully provides a guide to
the effective use of impression management based on scholarly research and theory,
with particular attention to practical application. He highlights not only impressions that
individuals make, but those made by entire organizations. Self-tests and questionnaires
allow readers to pinpoint how they currently employ impression management
techniques in their work lives. Each chapter includes a section on "Guidelines for
Application and Skill Development" that provides real-world advice based on the
theories and research outlined in the chapter. With this book, students will glean the
best methods for creating positive, career-building impressions in current and future
positions.
`Alvesson and Deetz rehearse the arguments against neo-positivism and quantitative
research very effectively... also make the important distinction between qualitative work
in general and critical qualitative work in particular. The arguments here feel fresh and
engaged, helped along by numerous illustrations and examples from particular
research studies. ...a welcome antidote to the majority of methodology books,
especially in a climate where research - especially at doctoral level- is increasingly
prone to standardization. The value of the book in this regard cannot be overestimated,
because it draws together insights and arguments. ...expect it to be widely read and
cited, and to remain the standard text on critical management research practice for a
good many years to come. This is an excellent text which combines a very impressive
coverage of the literature while showing great care and thought in exposition' Page 9/10
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Management Learning Providing a detailed discussion of the practice of doing critical
research in organizations, utilizing both qualitative research processes and critical
theories of organizations, this textbook will be essential for all those involved in
interpreting and researching contemporary institutions and organizations. This volume
gives an authoritative and insightful framework for navigating critical theories and
methods across the social sciences, but in particular in relation to the study of corporate
organizations.
This text explains research design, implementation, analysis and assessment criteria
with a focus on specific procedures unique to sport managament.
For over two decades, it has been argued that the brand is an important value creator
and should therefore be a top management priority. However, the definition of what a
brand is remains elusive. This comprehensive textbook presents the reader with an
exhaustive analysis of the scientific and paradigmatic approaches to the nature of
brand as it has developed over the last twenty years. Taking a multi-disciplinary
approach and offering an exhaustive analysis of brand research literature, it delivers a
thorough understanding of the managerial implications of these different approaches to
the management of the brand. Brand Mangement: Research, Theory and Practice fills a
gap in the market, providing an understanding of how the nature of brand and the idea
of the consumer differ in these approaches and offers in-depth insight into the opening
question of almost every brand management course: "What is a brand?"
Providing a detailed discussion of the practice of doing critical research in
organizations, utilizing both qualitative research processes and critical theories of
organizations, this textbook will be essential for all those involved in interpreting and
researching contemporary institutions and organizations. This volume gives an
authoritative and insightful framework for navigating critical theories and methods
across the social sciences, but in particular in relation to the study of corporate
organizations.
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