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This handbook comprises fresh and incisive research focusing on African media, culture and communication. The chapters from a crosssection of scholars dissect the forces shaping the field within a changing African context. It adds critical corpora of African scholarship and
theory that places the everyday worlds, needs and uses of Africans first. The book goes beyond critiques of the marginality of African
approaches in media and communication studies to offer scholars the theoretical and empirical toolkit needed to start building critical corpora
of African scholarship and theory that places the everyday worlds, needs and uses of Africans first. Decoloniality demands new
epistemological interventions in African media, culture and communication, and this book is an important interlocutor in this space. In a
globally interconnected world, changing patterns of authority and power pose new challenges to the ways in which media institutions are
constituted and managed, as well as how communication and media policy is negotiated and the manner in which citizens engage with
increasing media opportunities. The handbook focuses on the interrelationships of the local and the global and the concomitant
consequences for media practice, education and citizen engagement in today’s Africa. Altogether, the book foregrounds convivial
epistemologies relevant for locating African media and communication in the pluriverse. This handbook is an essential read for critical media,
communications, cultural studies and journalism scholars.
This publication deals in depth with a limited number of culture media used in Food Science laboratories. It is basically divided into two main
sections: 1) Data on the composition, preparation, mode of use and quality control of various culture media used for the detection of food
borne microbes. 2) Reviews of several of these media, considering their selectivity and productivity and comparative performance of
alternative media. Microbiologists specializing in food and related areas will find this book particularly useful.
A Handbook of Media and Communications Research presents qualitative as well as quantitative approaches to the analysis and
interpretation of media, covering perspectives from both the social sciences and the humanities. The Handbook offers a comprehensive
review of earlier research and a set of guidelines for how to think about, plan, and carry out studies of media in different social and cultural
contexts. Divided into sections on the history, systematics and pragmatics of research, and written by internationally acknowledged
specialists in each area, the Handbook will be a standard reference work for students and researchers.
"This reference provides a review of the academic and popular literature on the relationship between communications and media studies,
cinema, advertising, public relations, religion, food tourism, art, sports, technology, culture, marketing, and entertainment practices"--Provided
by publisher.
"Handbook of Microbiological Media, Fourth Edition is an invaluable reference for every medical, veterinary, diagnostic, and academic
laboratory... and now in its fourth edition, it is even more complete. This edition carries on the tradition of CRC Press handbook excellence,
listing the formulations, methods of preparation, and uses for more than 7000 microbiological media. With 1500 more entries than any
previous edition, the handbook includes both classic and modern media used for the identification, cultivation, and maintenance of diverse
bacteria, archaea, and fungi." "The breadth of culture media in this comprehensive resource is enormous and has greatly expanded in recent
years with the exploration of extreme habitats and the use of molecular methods to identify new lineages of bacteria and archaea. The media
also represent significant advances in the ability to use chromogenic substrates to identify specific species and strains of bacteria, e.g., E. coli
O157 and methicillin-resistant Staphylococcus aureus (MRSA). These media are extremely useful for clinical diagnostics and for the
protection of the food supply from pathogenic microorganisms." "The entries are arranged alphabetically by medium name and include
composition, instructions for preparation, commercial sources, safety cautions, uses, and more. This reference contains the most
comprehensive compilation of microbiological media available in a single volume. The only resource you need for all media types, it makes
finding media for culturing diverse microorganisms quick and simple. With uniform presentations of media formulations and preparations, it
presents easy-to-follow directions and cookbook recipes for preparing media. You won't find a more complete or user-friendly microbiology
reference anywhere."--BOOK JACKET.
Handbook of Microalgal Culture is truly a landmarkpublication, drawing on some 50 years of worldwide experience inmicroalgal mass culture.
This important book comprisescomprehensive reviews of the current available information onmicroalgal culture, written by 40 contributing
authors from aroundthe globe. The book is divided into four parts, with Part I detailingbiological and environmental aspects of microalgae with
referenceto microalgal biotechnology and Part II looking in depth at majortheories and techniques of mass cultivation. Part III
compriseschapters on the economic applications of microalgae, includingcoverage of industrial production, the use of microalgae in
humanand animal nutrition and in aquaculture, in nitrogen fixation,hydrogen and methane production, and in bioremediation of pollutedwater.
Finally, Part IV looks at new frontiers and includeschapters on genetic engineering, microalgae as platforms forrecombinant proteins,
bioactive chemicals, heterotrophicproduction, microalgae as gene-delivery systems for expressingmosquitocidal toxins and the enhancement
of marine productivity forclimate stabilization and food security. Handbook of Microalgal Culture is an essential purchasefor all phycologists
and also those researching aquatic systems,aquaculture and plant sciences. There is also much of great use toresearchers and those
involved in product formulation withinpharmaceutical, nutrition and food companies. Libraries in alluniversities and research establishments
teaching and researchingin chemistry, biological and pharmaceutical sciences, food sciencesand nutrition, and aquaculture will need copies
of this book ontheir shelves. Amos Richmond is at the Blaustein Institute for DesertResearch, Ben-Gurion University of the Negev, Israel.
Our most basic relationship with the world is one of technological mediation. Nowadays our available tools are digital, and increasingly what
counts in economic, social, and cultural life is what can be digitally stored, distributed, replayed, augmented, and switched. Yet the digital
remainsvery much materially configured, and though it now permeates nearly all human life it has not eclipsed all older technologies.This
Handbook is grounded in an understanding that our technologically mediated condition is a condition of organization. It maps and theorizes
the largely unchartered territory of media, technology, and organization studies. Written by scholars of organization and theorists of media
and technology,the chapters focus on specific, and specifically mediating, objects that shape the practices, processes, and effects of
organization.It is in this spirit that each chapter focuses on a specific technological object, such as the Battery, Clock, High Heels, Container,
or Smartphone, asking the question, how does this object or process organize? In staying with the object the chapters remain committed to
the everyday, empiricalworld, rather than being confined to established disciplinary concerns and theoretical developments.As the first
sustained and systematic interrogation of the relation between technologies, media, and organization, this Handbook consolidates, deepens,
and further develops the empirics and concepts required to make sense of the material forces of organization.

Culture is one of the most important elements for explaining individuals' behaviors within the social structure. It meets the
various social needs of members of a society by directing how individuals must react to various events and how to act in
specific circumstances. A planned and systematic process is required for disseminating this cultural accumulation as a
policy, which is produced collectively by all members within their everyday life practices. The Handbook of Research on
Examining Cultural Policies Through Digital Communication provides emerging research on this aspect of cultural policy,
which is formed within the framework of this systematic process in a strategic manner and can be defined as various
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activities of the state intended for art, human sciences, and cultural inheritance. Creating such cultural policies involves
the establishment of measures and organizations required for the development of each individual, providing economic
and social facilities, all of which are actions intended for directing society. Featuring coverage on a broad range of topics
such as long-distance education, digital citizenship, and public diplomacy, this book is ideally designed for academicians,
researchers, advanced-level students, sociologists, international and national organizations, and government officials.
This is a completely revised edition, including new material, from 'Culture Media for Food Microbiology' by J.E.L. Corry et
al., published in Progress in Industrial Microbiology, Volume 34, Second Impression 1999. Written by the Working Party
on Culture Media, of the International Committee on Food Microbiology and Hygiene, this is a handy reference for
microbiologists wanting to know which media to use for the detection of various groups of microbes in food, and how to
check their performance. The first part comprises reviews, written by international experts, of the media designed to
isolate the major groups of microbes important in food spoilage, food fermentations or food-borne disease. The history
and rationale of the selective agents, and the indicator systems are considered, as well as the relative merits of the
various media. The second part contains monographs on approximately 90 of the most useful media. The first edition of
this book has been frequently quoted in standard methods, especially those published by the International Standards
Organisation (ISO) and the European Standards Organisation (CEN), as well as in the manuals of companies
manufacturing microbiological media. In this second edition, almost all of the reviews have been completely rewritten,
and the remainder revised. Approximately twelve monographs have been added and a few deleted. This book will be
useful to anyone working in laboratories examining food - industrial, contract, medical, academic or public analyst, as well
as other microbiologists, working in the pharmaceutical, cosmetic and clinical (medical and veterinary) areas - particularly
with respect to quality assurance of media and methods in relation to laboratory accreditation.
A reference for microbiologists wanting to know which media to use for the detection of various microbes in foods and
how to check their performance.
This distinctive Handbook covers the breadth of sports and media scholarship, one of the up-and-coming topics bridging
media entertainment, sports management, and popular culture. Organized into historical, institutional, spectator, and
critical studies perspectives, this volume brings together the work of many researchers into one quintessential volume,
defining the full scope of the subject area. Editors Arthur Raney and Jennings Bryant have recruited contributors from
around the world to identify and synthesize the research representing numerous facets of the sports-media relationship.
As a unique collection on a very timely topic, the volume offers chapters examining the development of sports media;
production, coverage, and economics of sports media; sports media audiences; sports promotion; and race and gender
issues in sports and media. Unique in its orientation and breadth, the Handbook of Sports and Media is destined to play a
major role in the future development of this fast-growing area of study. It is a must-have work for scholars, researchers,
and graduate students working in media entertainment, media psychology, mass media/mass communication, sports
marketing and management, popular communication, popular culture, and cultural studies.
Responding to an estimated 14 million cases of food-borne disease that occur every year in the United States alone, the
Food and Drug Administration and US Department of Agriculture have begun implementing new regulations and
guidance for the microbial testing of foods. Similarly, Europe and other regions are implementing stricter oversight, as
foodborne pathogens that cause deadly diseases such as e. coli 0157:H7 have raised the stakes everywhere. Food
safety scientists have acted on this growing public health risk by developing improved media for the cultivation of
bacteria, fungi, and viruses, much of it geared toward specific rapid detection. Reflecting the development of these new
media and the latest FDA recommendations, the second edition of the Handbook of Microbiological Media for the
Examination of Foodprovides an essential resource for anyone involved with the monitoring of both food production and
post-production quality control. Organized alphabetically by medium, the expanded edition of this highly respected
handbookincludes – · Descriptions of nearly 1,400 media including those recommended by the FDA, as well as media
used elsewhere in the world · Concise and lucid instructions for the preparation and uses of each of the media · Crossreferenced indexing that allows the media to be found by name or specific microorganism of interest · Descriptions of
expected results as they apply to microorganisms of importance for the examination of foods · Common synonyms for the
various media and listings of compositions, so that alternate media an be effectively employed when needed Compiled
by Ronald M. Atlas, a world-renowned researcher and author known for his pioneering work in pathogen detection, the
Handbook of Microbiological Media for the Examination of Food, Second Edition, provides microbiologists with an
essential tool for safeguarding public health.
This Handbook aims to heighten our awareness of the unique and delicate interplay between ‘Culture’ and ‘Society’ in
the age of globalization. With particular emphasis on the role of culture in the field of “non-traditional” security, and
seeking to define what ‘being secure’ means in different contexts, this Handbook explores the emerging concept of
cultural security, providing a platform for future debates in both academic and policy fields.
The Routledge Handbook of Japanese Media is a comprehensive study of the key contemporary issues and scholarly
discussions around Japanese media. Covering a wide variety of forms and types from newspapers, television and fi lm,
to music, manga and social media, this book examines the role of the media in shaping Japanese society from the Meiji
era’s intense engagement with Western culture to our current period of rapid digital innovation. Featuring the work of an
international team of scholars, the handbook is divided into five thematic sections: The historical background of the
Japanese media from the Meiji Restoration to the immediate postwar era. Japan’s national and political identity imagined
and negotiated through diff erent aspects of the media, including Japan’s ‘lost decade’ of the 1990s and today’s ‘postFukushima’ society. The representation of Japanese identities, including race, gender and sexuality, in contemporary
media. The role of Japanese media in everyday life. The Japanese media in a broader global context. Taking an
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interdisciplinary approach, this book will be of use to students and scholars of Japanese culture and society, Asian media
and Japanese popular culture.
Handbook of Culture Media for Food MicrobiologyCulture Media for Food MicrobiologyElsevier
In this comprehensive volume, leading scholars of media and communication examine the nexus of globalization, digital
media, and popular culture in the early 21st century. The book begins by interrogating globalization as a critical and
intensely contested concept, and proceeds to explore how digital media have influenced a complex set of globalization
processes in broad international and comparative contexts. Contributors address a number of key political, economic,
cultural, and technological issues relative to globalization, such as free trade agreements, cultural imperialism,
heterogeneity, the increasing dominance of American digital media in global cultural markets, the powers of the nationstate, and global corporate media ownership. By extension, readers are introduced to core theoretical concepts and
practical ideas, which they can apply to a broad range of contemporary media policies, practices, movements, and
technologies in different geographic regions of the world—North America, Europe, Africa, the Middle East, Latin America,
and Asia. Scholars of global media, international communication, media industries, globalization, and popular culture will
find this to be a singular resource for understanding the interconnected relationship between digital media and
globalization.
In the last 30 years, a distinctive intersection between disability studies – including disability rights advocacy, disability
rights activism, and disability law – and disability arts, culture, and media studies has developed. The two fields have
worked in tandem to offer critique of representations of disability in dominant cultural systems, institutions, discourses,
and architecture, and develop provocative new representations of what it means to be disabled. Divided into 5 sections:
Disability, Identity, and Representation Inclusion, Wellbeing, and Whole-of-life Experience Access, Artistry, and
Audiences Practices, Politics and the Public Sphere Activism, Adaptation, and Alternative Futures this handbook brings
disability arts, disability culture, and disability media studies – traditionally treated separately in publications in the field to
date – together for the first time. It provides scholars, graduate students, upper level undergraduate students, and others
interested in the disability rights agenda with a broad-based, practical and accessible introduction to key debates in the
field of disability art, culture, and media studies. An internationally recognised selection of authors from around the world
come together to articulate the theories, issues, interests, and practices that have come to define the field. Most critically,
this book includes commentaries that forecast the pressing present and future concerns for the field as scholars,
advocates, activists, and artists work to make a more inclusive society a reality.
How did we get from Hollywood to YouTube? What makes Wikipedia so different from a traditional encyclopedia? Has
blogging dismantled journalism as we know it? Our media landscape has undergone a seismic shift as digital technology
has fostered the rise of "participatory culture," in which knowledge is originated, created, distributed, and evaluated in
radically new ways. The Participatory Cultures Handbook is an indispensable, interdisciplinary guide to this rapidly
changing terrain. With short, accessible essays from leading geographers, political scientists, communication theorists,
game designers, activists, policy makers, physicists, and poets, this volume will introduce students to the concept of
participatory culture, explain how researchers approach participatory culture studies, and provide original examples of
participatory culture in action. Topics include crowdsourcing, crisis mapping, grid computing, digital activism in
authoritarian countries, collaborative poetry, collective intelligence, participatory budgeting, and the relationship between
video games and civic engagement. Contributors include: Daren Brabham, Helen Burgess, Clay Calvert, Mia Consalvo,
Kelly Czarnecki, David M. Faris, Dieter Fuchs, Owen Gallagher, Clive Goodinson, Alexander Halvais, Cynthia Hawkins,
John Heaven, The Jannissary Collective, Henry Jenkins, Barry Joseph, Christopher Kelty, Pierre Lévy, Sophia B. Liu,
Rolf Luehrs, Patrick Meier, Jason Mittell, Sarah Pearce, W. James Potter, Howard Rheingold, Suzanne Scott, Benjamin
Stokes, Thomas Swiss, Paul Taylor, Will Venters, Jen Ziemke
Doing Gender in Media, Art and Culture is an introductory text for students specialising in gender studies. The truly
interdisciplinary and intergenerational approach bridges the gap between humanities and the social sciences, and it
showcases the academic and social context in which gender studies has evolved. Complex contemporary phenomena
such as globalisation, neo-liberalism and 'fundamentalism' are addressed that stir up new questions relevant to the study
of culture. This vibrant and wide-ranging collection of essays is essential reading for anyone in need of an accessible but
sophisticated guide to the very latest issues and concepts within gender studies. 'Doing Gender in Media, Art, and
Culture' is an indispensable introduction to third wave feminism and contemporary gender studies. It is international in
scope, multidisciplinary in method, and transmedial in coverage. It shows how far feminist theory has come since Simone
de Beauvoir's Second Sex and marks out clearly how much still needs to be done.'........Hayden White, Professor of
Historical Studies, Emeritus, University of California, and Professor of Comparative Literature, Stanford University, US
The phrase `production of culture' is concerned with how the organizations in which culture is produced and
disseminated affect the nature of culture itself. Yet there is no clear consensus on what is meant by this phrase. Crane, in
reviewing and synthesizing current research, provides a systematic and accessible approach to this complex subject.
She examines the issue on both popular and elite levels. The reader is thus allowed to see how the notion of `production'
changes depending on the size of the audience and the structure of the particular cultural industry.
The mass production and diversification of media have accelerated the development of popular culture. This has started
a new trend in consumerism of desiring new consumption objects and devaluing those consumption objects once
acquired, thus creating a constant demand for new items. Pop culture now canalizes consumerism both with advertising
and the marketing of consumerist lifestyles, which are disseminated in the mass media. The Handbook of Research on
Consumption, Media, and Popular Culture in the Global Age discusses interdisciplinary perspectives on media influence
and consumer impacts in a globalizing world due to modern communication technology. Featuring research on topics
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such as consumer culture, communication ethics, and social media, this book is ideally designed for managers,
marketers, researchers, academicians, and students.
This manual provides all relevant protocols for basic and applied plant cell and molecular technologies, such as histology, electron
microscopy, cytology, virus diagnosis, gene transfer and PCR. Also included are chapters on laboratory facilities, operation and management
as well as a glossary and all the information needed to set up and carry out any of the procedures without having to use other resource
books. It is especially designed for professionals and advanced students who wish to acquire practical skills and first-hand experience in plant
biotechnology.
This is the highly anticipated third edition of a book written by the Working Party on Culture Media of the International Committee on Food
Microbiology and Hygiene. It is a handy reference for microbiologists wanting to know which media to use for the detection of various groups
of microbes in foods and how to check the performance of the media. The book is divided into two parts and concentrates on media for water
as well as food microbes - selecting those which have been evaluated and shown to function optimally. The first part consists of a series of
chapters written by various experts from all over the world, reviewing the media designed to detect the major groups of microbes important in
food spoilage, food fermentations and food-borne disease. The history and rationale of the selective agents and indicator systems used, as
well as the relative merits of the various media are surveyed by reference to the scientific literature. The second part contains monographs on
almost 100 of the media considered most useful. Each monograph, written in the style of a pharmacopoeia, includes: a short section on the
history and selective principle of the medium; a method for its preparation from basic ingredients; its appearance and physical properties,
including pH; its shelf-life; instructions concerning method of inoculation, incubation and interpretation; the recommended method(s) and a list
of test strains suitable for assessing the quality (productivity and selectivity) of the medium and a description of the typical appearance of the
target organism.
The second edition of this widely acclaimed and extensively cited collection of original contributions by specialist authors reflects changes in
the field of cultural economics over the last eight years. Thoroughly revised chapters alongside new topics and contributors bring the
Handbook up-to-date, taking into account new research, literature and the impact of new technologies in the creative industries. The book
covers a range of topics encompassing the creative industries as well as the economics of the arts and culture, and includes chapters on:
economics of art (including auctions, markets, prices, anthropology), artists' labour markets, creativity and the creative economy, cultural
districts, cultural value, globalization and international trade, the internet, media economics, museums, non-profit organisations, opera,
performance indicators, performing arts, publishing, regulation, tax expenditures, and welfare economics.
The second edition of a bestseller, this book provides a comprehensive reference for the cultivation of bacteria, Archaea, and fungi from
diverse environments, including extreme habitats. Expanded to include 2,000 media formulations, this book compiles the descriptions of
media of relevance for the cultivation of microorganisms from soil, water, an
Exploring the culture and media of the Americas, this handbook places particular emphasis on collective and intertwined experiences and
focuses on the transnational or hemispheric dimensions of cultural flows and geocultural imaginaries that shape the literature, arts, media and
other cultural expressions in the Americas. The Routledge Handbook to the Culture and Media of the Americas charts the pervasive,
asymmetrical flows of cultural products and capital and their importance in the development of the Americas. The volume offers a
comprehensive understanding of how inter-American communication is constituted, framed and structured, and covers the artistic and
political dimensions that have shaped literature, art and popular culture in the region. Forty-six chapters cover a range of inter-American key
concepts and dynamics, divided into two parts: Literature and Music deals with inter-American entanglements of artistic expressions in the
Western Hemisphere, including music, dance, literary genres and developments. Media and Visual Cultures explores the inter-American
dimension of media production in the hemisphere, including cinema and television, photography and art, journalism, radio, digital culture and
issues such as freedom of expression and intellectual property. This multidisciplinary approach will be of interest to a broad array of academic
scholars and students in history, sociology, political science; and cultural, postcolonial, gender, literary, globalization and media studies.
While a decade ago much of the discussion of new media in Asia was couched in Occidental notions of Asia as a "default setting" for
technology in the future, today we are seeing a much more complex picture of contesting new media practices and production. As "new
media" becomes increasingly an everyday reality for young and old across Asia through smartphones and associated devices, boundaries
between art, new media, and the everyday are transformed. This Handbook addresses the historical, social, cultural, political, philosophical,
artistic and economic dimensions of the region’s new media. Through an interdisciplinary revision of both "new media" and "Asia" the
contributors provide new insights into the complex and contesting terrains of both notions. The Routledge Handbook of New Media in Asia
will be the definitive publication for readers interested in comprehending all the various aspects of new media in Asia. It provides an
authoritative, up-to-date, intellectually broad, conceptually cutting-edge guide to the important aspects of new media in the region — as the
first point of consultation for researchers, advanced level undergraduate and postgraduate students in fields of new media and Asian studies.
The detection and/or isolation and identification of pathogenic microorganisms is critical for the laboratory diagnosis of infectious diseases.
With growth-dependant methods providing reliable means for identifying pathogens, traditional culturing continues to play an integral role in
the detection and characterization of known and "new" microbial pathogens. Microbiologists, therefore, rely on a variety of media for the
detection, isolation, characterization, and identification of primary and opportunistic microbial pathogens. The Handbook of Media for Clinical
and Public Health Microbiology provides a compilation of the formulations, methods of preparation, and applications for media used in clinical
and public health microbiology laboratories. It is a significant update to the Handbook of Media for Clinical Microbiology, expanding the
coverage to media used for public health epidemiological investigations of disease outbreaks and including media used for the detection of
pathogens in foods and environmental samples. Comprising both classic and modern media, the handbook describes almost 1,800 types of
media, listed alphabetically, including new media for the cultivation of emerging bacteria, fungi, and viruses that are causing major medical
problems around the world. Examples of emerging pathogens are extended-spectrum beta-lactamase (ESBL)-producing bacteria,
Escherichia coli O157:H7, methicillin-resistant Staphylococcus aureus (MRSA), vancomycin-resistant enterococci (VRE), and carbapenemresistant Enterobacteriaceae (CRE). Many of the new media contain chromogenic or fluorogenic substrates that permit rapid detection of
specific pathogens. The handbook’s format allows easy reference to information needed to prepare media for cultivating clinically relevant
microorganisms. It also contains descriptions of expected results for organisms that are important for the examination of foods, water, and
other specimens of public health significance as well as clinical specimens.
This volume emphasizes the economic aspects of art and culture, a relatively new field that poses inherent problems for economics, with its
quantitative concepts and tools. Building bridges across disciplines such as management, art history, art philosophy, sociology, and law,
editors Victor Ginsburgh and David Throsby assemble chapters that yield new perspectives on the supply and demand for artistic services,
the contribution of the arts sector to the economy, and the roles that public policies play. With its focus on culture rather than the arts,
Ginsburgh and Throsby bring new clarity and definition to this rapidly growing area. Presents coherent summaries of major research in art
and culture, a field that is inherently difficult to characterize with finance tools and concepts Offers a rigorous description that avoids common
problems associated with art and culture scholarship Makes details about the economics of art and culture accessible to scholars in fields
outside economics
While evolving molecular diagnostic methods are being heralded for the role they will play in improving our ability to cultivate and identify
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bacteria, fungi, and viruses, the reality is that those new methods are still beyond the technical and financial reach of most clinical
laboratories. Most clinical microbiology laboratories still rely upon cu
Stereotypes often cast communism as a defunct, bankrupt ideology and a relic of the distant past. However, recent political movements like
Europe's anti-austerity protests, the Arab Spring, and Occupy Wall Street suggest that communism is still very much relevant and may even
hold the key to a new, idealized future. In The Oxford Handbook of Communist Visual Cultures, contributors trace the legacies of communist
ideology in visual culture, from buildings and monuments, murals and sculpture, to recycling campaigns and wall newspapers, all of which
work to make communism's ideas and values material. Contributors work to resist the widespread demonization of communism, demystifying
its ideals and suggesting that it has visually shaped the modern world in undeniable and complex ways. Together, contributors answer curcial
questions like: What can be salvaged and reused from past communist experiments? How has communism impacted the cultures of late
capitalism? And how have histories of communism left behind visual traces of potential utopias? An interdisciplinary look at the cultural
currency of communism today, The Oxford Handbook of Communist Visual Cultures demonstrates the value of revisiting the practices of the
past to form a better vision of the future.
This second edition of CRC's bestselling Handbook of Microbiological Media carries on the CRC tradition of handbook excellence. In this
updated edition, media are included from virtually all international collections of microorganisms. The Handbook includes formulations and
uses of more than 3,500 media used for isolation, culture, identification, and maintenance of microorganisms.
Concept and history of memory -- The evolutionary origins of human cultural memory / Merlin Donald -- From memory as archive to
remembering as conversation / Jens Brockmeier -- Discerning the history inscribed within : significant sites of the narrative unconscious /
Mark Freeman -- Cultural contexts of remembering -- The landscape of family memory / Bradd Shore and Sara Kauko -- Materiality of
memory : the case of the remembrance poppy / Kyoko Murakami -- Approaches to testimony : two current views and beyond / Kotaro Takagi
and Naohisa Mori -- Rethinking function, self and culture, in "difficult" autobiographical memories / Steve D. Brown and Paula Reavey -Memory through the life course -- The cultural construction of memory in early childhood / Katherine Nelson -- Memory in life transitions /
Constance de Saint Laurent and Tania Zittoun -- Memory in old age : a life-span perspective / Dieter Ferring -- Memory, history and identity -National memory and where to find it / James Wertsch -- History, collective memories or national memories? how the representation of the
past is framed by master narratives / Mario Carretero and Floor van Alphen -- Media and the dynamics of memory : from cultural paradigms
to transcultural mediation / Astrid Erll
A multidisciplinary, authoritative outline of the current intellectual landscape of the field. Over the past three decades, the term ‘diaspora’ has
been featured in many research studies and in wider theoretical debates in areas such as communications, the humanities, social sciences,
politics, and international relations. The Handbook of Diasporas, Media, and Culture explores new dimensions of human mobility and
connectivity—presenting state-of-the-art research and key debates on the intersection of media, cultural, and diasporic studies This innovative
and timely book helps readers to understand diasporic cultures and their impact on the globalized world. The Handbook presents
contributions from internationally-recognized scholars and researchers to strengthen understanding of diasporas and diasporic cultures,
diasporic media and cultural resources, and the various forms of diasporic organization, expression, production, distribution, and
consumption. Divided into seven sections, this wide-ranging volume covers topics such as methodological challenges and innovations in
diasporic research, the construction of diasporic identity, the politics of diasporic integration, the intersection of gender and generation with
the diasporic condition, new technologies in media, and many others. A much-needed resource for anyone with interest diasporic studies, this
book: Presents new and original theory, research, and essays Employs unique methodological and conceptual debates Offers contributions
from a multidisciplinary team of scholars and researchers Explores new and emerging trends in the study of diasporas and media Applies a
wide-ranging, international perspective to the subject Due to its international perspective, interdisciplinary approach, and wide range of
authors from around the world, The Handbook of Diasporas, Media, and Culture is ideal for undergraduate and graduate students, teachers,
lecturers, and researchers in areas that focus on the relationship of media and society, ethnic identity, race, class and gender, globalization
and immigration, and other relevant fields.
This essential volume brings together the work of internationally-renowned researchers, each experts in their field, in order to capture the
diversity of children and young people's media cultures around the world. Why are the media such a crucial part of children's daily lives? Are
they becoming more important, more influential, and in what ways? Or does a historical perspective reveal how past media have long framed
children's cultural horizons or, perhaps, how families - however constituted - have long shaped the ways children relate to media? In
addressing such questions, the contributors present detailed empirical cases to uncover how children weave together diverse forms and
technologies to create a rich symbolic tapestry which, in turn, shapes their social relationships. At the same time, many concerns - even
public panics - arise regarding children's engagement with media, leading the contributors also to inquire into the risky or problematic aspects
of today's highly mediated world. Deliberately selected to represent as many parts of the globe as possible, and with a commitment to
recognizing both the similarities and differences in children and young people's lives - from China to Denmark, from Canada to India, from
Japan to Iceland, from - the authors offer a rich contextualization of children's engagement with their particular media and communication
environment, while also pursuing cross-cutting themes in terms of comparative and global trends. Each chapter provides a clear orientation
for new readers to the main debates and core issues addressed, combined with a depth of analysis and argumentation to stimulate the
thinking of advanced students and established scholars. Since children and young people are a focus of study across different disciplines, the
volume is thoroughly multi-disciplinary. Yet since children and young people are all too easily neglected by these same disciplines, this
volume hopes to accord their interests and concerns they surely merit.
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