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Event Management
Event Management, specifically written for the Diploma of Event Management and Advanced Diploma of Event Management, is a
comprehensive resource for anyone wanting to build their expertise in professional event management. This edition adopts a scaffold
learning pedagogy, helping students move through the material logically and efficiently while building on their understanding of tourism,
cultural, business and sporting events.
Produced by the advisors to the Nobel Peace Prize and the 1984 Olympics, this book offers practical event management and marketing
advice flavoured with various anecdotes in one easy-to-read format. It explains precisely how to build image or company recognition by
sponsoring diverse sizes and types of events ranging from entertainment to sports. It also covers every stage of marketing, logistics, finance,
concessions and public relations.
This book explores and expands upon the core topics in the current academic debate within event management research. Emerging areas
and innovative methodologies are organised into three themes: Events in Society, Event Consumers, and the Event Organization.
The hosting of sports events – whether large international events, or smaller niche events – can have a significant and long-lasting impact on
the local environment, economy and society. Strategic Sports Event Management provides students and event managers with an insight into
the strategic management of sports events of all scales and types, from international mega-events to school sports. Combining a unique
conceptual framework with a practical, step-by-step guide to planning, organising, managing and evaluating events, the book explains the
importance of adopting a strategic approach, showing how to implement strategies that lead to successful outcomes over the short and longterm. This fully revised and updated third edition uses international case studies in every chapter, from the NBA and NFL to Formula One and
the English Premier League, offering real-world insight into both larger and smaller events. In addition, woven throughout the book are a
series of in-depth studies of the London Olympic Games, the ultimate sporting event and an important point of reference for all practising and
aspiring event managers. The book covers every key aspect of the sports event management process, including sports organizations, such
as the IOC, FIFA and IAAF, and their interactions with event partners, the media and promoters short-term and long-term benefits of the
planning process event impact and legacy operational functions including finance, ticketing, transport, venues, IT, human resources, and
security marketing and communications, including social networking and new media the bidding process research and evaluation. Strategic
Sports Event Management is the leading sports event management textbook and is now accompanied by a companion website containing a
range of additional teaching and learning features. The book is important reading for all students of sport management or event management,
and all practising event managers looking to develop their professional skills..
From the Olympic Games to community-level competitions, sports events can be complex and pose a particular set of managerial challenges.
The Routledge Handbook of Sports Event Management surveys the management of sports events around the world of every size and scale,
from small to mega-events, including one-off and recurring events, and single-sport and multi-sport events. The book adopts a unique
stakeholder perspective, structured around the groups and individuals who have an interest in and co-create sports events, including
organising committees, promoters, sport organisations, spectators, community groups, sponsors, host governments, the media and NGOs.
Each chapter addresses a specific stakeholder, defines that stakeholder and its relationships with sports events, describes the managerial
requirements for a successful event, assesses current research and directions for future research, and outlines the normative dimensions of
stakeholder engagement (such as sustainability and legacy). No other book takes such a broad view of sports event management, surveying
key theory, current research, best practice, and moral and ethical considerations in one volume. With contributions from leading sport and
event scholars from around the world, the Routledge Handbook of Sports Event Management is essential reading for any advanced student,
researcher or professional with an interest in sport management, sport development, sport policy or events.
The book provides a proven and effective system that is not only accountable and responsible but also fosters the creativity so essential to an
industry called \"events\".There are two trends in the modern event industry .The first is the drive for professionalism in response to internal
and external forces which shows in compressed form the historical process that is occurring in events.The other trend is convergence that is
the convergence of corporate and public events.This book not only decribes the best practices in corporate event project management;it also
allows you to prepare for the coming changes in the corporate event industry.It introduces the basic event project management process.It
also explores the importances of the venue, or event site.The simple language of this book will be very helpful for the students.
Events Management: for tourism, cultural, business and sporting events, 4e is a holistic text designed for the Diploma in Events Management
and Advanced Diploma in Events Management and is the essential text for anyone wishing to work in the field of event management. The
new edition covers all the skills and knowledge students need to become successful event managers. Learn how to design, plan, market and
stage an event, how to manage staff and staffing problems, and how to ensure the safety of everyone involved.
Written by a team of high profile, international authors, this exciting new text successfully combines theory and practice, making it a musthave for all students of Events Management. Events Management: An International Approach provides comprehensive coverage of all the
most common types of events, preparing students for a future career in Events Management. Covering key issues such as fundraising,
sponsorship and globalization, this text addresses the challenges and examines the realities of events management in an international
context. A wide range of case studies and examples look at sporting, music, catering and fundraising events across the UK, Europe, Asia,
Australia and the Middle East.

Conferences, symposiums, and other large events that take place at far away hotels require many hours of preparation to
plan and need a capable event staff to market. Without the innovative technologies that have changed the face of the
tourism industry, many destinations would be unequipped to handle such a task. Impact of ICTs on Event Management
and Marketing is a collection of innovative research on the methods and applications of information and communications
technologies on almost all facets of hospitality and tourism-related businesses including hotels, restaurants, and other
tourism areas. While highlighting topics including digital marketing, artificial intelligence, and event tourism, this book is
ideally designed for business managers, event planners, and marketing professionals.
Dealing with event management in developing countries, specifically South Africa, this textbook confronts the specific
challenges of creating well-run events in places where world-class catering and party supplies are not as readily available
as in developed nations. Complete with advice about all aspects of managing an event, the second edition incorporates
additional graphs, tables, and photographs, as well as new material about the legal aspects of event planning.
If you want to uplift your career as an event manager in the global events industry, this book will be a trusted friend and a
powerful tool in helping your work to meet the international best practice standard. Written as a practical book on event
management with a writing style that is as reader-friendly as possible, this book covers all aspects of staging an
event--preparing, planning, developing a business plan, designing the concept, selecting the venue, managing health,
safety, security and emergencies at the event, managing people at the event, and evaluating the success of the event.
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The contents of this book have been aligned to the national occupational standards for the United Kingdom's events
industry. Thus, this book offers the reader not only a relevant best practice book, but also the current one for their
professional reference.
Sport, Recreation and Tourism Event Management encourages students to apply theoretical foundations as they “think
through” the requirements for any specific event, enabling them to develop a knowledge strategy for event management
that will guide them into this field. This book focuses specifically on the operational planning component and the role of
the event manager as the planner and facilitator, providing theoretical foundations behind the activities for planning. Full
of industry applications strengthening the featured theory, Sport, Recreation and Tourism Event Management is the
essential book for anyone entering the event management field.
This book gives unique insights into the Supply Chain Event Management (SCEM) of world-leading companies. Aims,
methods, instruments as well as resources and budgets in SCEM are discussed. The book offers real case studies from
Top 100 companies. The reader will gain a strong understanding of the way to deal with problems along the supply chain
and how to avoid them. SCEM allows timelines to be met with decreased cost and risks.
Every corporate or special event requires a governing entity to provide proper handling for any kind of situation. A proper
understanding of various laws and legislation may not only help with identifying possible challenges, but it may also
assist in mitigating situations when they do occur. Legal, Safety, and Environmental Challenges for Event Management:
Emerging Research and Opportunities is an essential reference source that provides an in-depth understanding of
various dimensions of events management practice, legal issues, and risk management, which can include
environmental legislation and impacts, health and safety frameworks, consumer laws, licensing, contracts, and legal
technologies. Featuring coverage on a broad range of topics such as crowd management, workplace hazards, and
emergency preparedness, this book is ideally designed for event planners, event organizers/coordinators, security staff,
managers, marketers, researchers, academicians, students, and industry professionals seeking current research on
events, tourism, hospitality, and leisure management.
This bestselling all-in-one guide to the event planning business is back and better than ever, fully updated and revised to
reflect the very latest trends and best practices in the industry. This handy, comprehensive guide includes forms,
checklists, and tips for managing events, as well as examples and case studies of both successful and unsuccessful
events. Judy Allen (Toronto, ON, Canada) is founder and President of Judy Allen Productions, a full-service event
planning production company.
Event Management: Theory and Practice is print only. Event Management: Theory and Practice is a new text that
provides coverage of the most important competency units of Certificate III and Diploma of Events in the SIT12 Tourism,
Travel and Hospitality Training Package. This book takes students through the complete process of event management,
starting with developing a concept, planning, organising and managing an event. Event Management: Theory and
Practice provides detailed content not featured in other event texts including the process of securing visas for
international artists or profile speakers; comprehensive review of emerging areas such as environmental sustainability;
and extensive legal considerations including artist and venue agreements. The glossary, review questions and
accompanying workbook (available separately) provide ample opportunities for students to reinforce the presented
theory. This book also includes information on jobs in event management to give a complete understanding of the
industry. Scope Event Management: Theory and Practice is written for students of Certificate III and Diploma of Events in
the SIT12 Tourism, Travel and Hospitality Training Package.
Sport Facility and Event Management focuses on the major components of both facility and even management: planning, financing,
marketing, implementation, and evaluation. It integrates timely theoretical foundations with real world practicality and application to provide
the reader with a strong foundation in facility and event management. The authors focus on a broad range of facilities and events to
demonstrate the diversity of the industry, which encompass recreation, leisure, health and fitness, in addition to the more commonly
discussed sport facilities and events. The texts robust pedagogy includes chapter learning objectives, industry expert spotlights, vignettes,
case studies, discussion questions, and tip points, as well as actual examples from the industries covered throughout the book.
Provides information covering all aspects of event planning, including budgeting, scheduling, promotion, and location, and offers expert tips,
hints, and checklists.
The book explores the key elements of Event management, beginning with an overview of event management operations, the book
discusses in detail management of event planning, key concepts of event, advantages and disadvantages, elements and design, event
infrastructure, objectives of the event, Event Feasibility, Legal Compliance, marketing, promotion, financial management, staffing, Operations,
Logistics, Safety, Security Management and careers in event management.
Electronic Inspection Copy available for instructors here In recent years we have seen an enormous growth of festivals and event activity and
the literature within the field is consequently huge. In order to make sense of this rapid and dynamic development, students are dependent on
a book that can lead them through the myriad of theoretical frameworks offered. This book naturally situates itself in the middle of this need,
offering a comprehensive and illuminating account of the festival and event field. Written with academic rigour yet accessible at the same
time, Quinn proves herself to be an outstanding communicator and stimulator of knowledge. International in content and timely in its up to
date coverage of key topics, this will be an invaluable reference source for students from Event Management, Tourism and Leisure studies. It
will also be of great use for students from Business Studies, Marketing, Cultural Studies and Geography.
The hosting of sports events – whether large international events, or smaller niche interest events – has huge and long-lasting impacts on the
local environment, economy and industry. Strategic Sports Event Management: Olympic Edition provides students and event managers with
an insight into the strategic management of sports events of all scales and nature. The framework offers a planning process that can be used
to understand the importance of a strategic approach, and shows how to implement strategies that can achieve successful sports events over
the short and long-term. The text uses international case studies throughout to offer real-world insight in both larger and smaller events. Plus,
in this new Olympic edition, a case study from the Beijing Olympiad is included in each chapter. Through this topical and timely addition to the
text, we can understand the lessons to be learned by events mangers of events of all sizes. Written by an experienced author and using firsthand research the text looks at: the organizations involved such as the IOC, FIFA and IAAF, and their interactions with charities, the media
and promoters the short-term and long-term benefits of the planning process evaluating the event, its impacts and legacies operational
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strategies including finance, ticketing, transport, venues, IT, communications, equipment and personnel the bidding process and what is
required for a successful bid Strategic Sports Event Management: Olympic Edition builds on the substantial success of the first edition and is
vital reading for students and practitioners alike.
Festivals and special events have grown into a massive industry worldwide, generating billions of dollars for regional centers, states, and
countries. Festival and Special Event Management provides a comprehensive overview of the theory and procedures essential to managing
festivals and special events. Australian authors.
Contemporary events management is a diverse and challenging field. This major new introductory textbook is the first to fully explore the
multi-disciplinary nature of events management and to provide all the practical skills and professional knowledge students need to succeed in
the events industry. The book covers every type of event studied on an Events Management course, including sports, music, the arts,
corporate events, tourism, and the public and voluntary sectors. It introduces the key issues facing the contemporary events industry, from
health, safety and risk management to sustainability to developing a market-oriented business, with every topic brought to life through casestudies, personal biographies and examples of best practice. Written by a team of authors with many years of industry experience, it
introduces the practical skills required in every core area of events management, including marketing, finance, project management, strategy,
operations, event design and human resources. A companion website for the book includes a dazzling array of additional features, including
self-test questions, audio interviews with key industry figures, additional case-studies and PowerPoint slides for each chapter. Events
Management: An Introduction is the essential course text for any events management program.
Events Management is the must-have introductory text providing a complete A-Z of the principles and practices of planning, managing and
staging events. The book: introduces the concepts of event planning and management presents the study of events management within an
academic environment discusses the key components for staging an event, covering the whole process from creation to evaluation examines
the events industry within its broader business context, covering impacts and event tourism provides an effective guide for producers of
events contains learning objectives and review questions to consolidate learning Each chapter features a real-life case study to illustrate key
concepts and place theory in a practical context, as well as preparing students to tackle any challenges they may face in managing events.
Examples include the Beijing Olympic Games, Google Zeitgeist Conference, International Confex, Edinburgh International Festival, Ideal
Home Show and Glastonbury Festival. Carefully constructed to maximise learning, the text provides the reader with: a systematic guide to
organizing successful events, examining areas such as staging, logistics, marketing, human resource management, control and budgeting,
risk management, impacts, evaluation and reporting fully revised and updated content including new chapters on sustainable development
and events, perspectives on events, and expanded content on marketing, legal issues, risk and health and safety management a companion
website: www.elsevierdirect.com/9781856178181 with additional materials and links to websites and other resources for both students and
lecturers
Festival and Special Event Management, 5th edition continues the comprehensive overview of the theory and procedures associated with
festivals and special events established in previous editions. The new edition of this market-leading text introduces developments and
professional tools, and considers the globalisation and subsequent internationalisation of event management. The role of marketing and
communication, environmental planning, the increasing role of governments through the creation of event strategies, and the different
perspectives of event management are all discussed. This edition aims to embrace and extend the growing body of knowledge relating to
event management by tracking many of the recent changes and developments in the field. This offers students a current, relevant textbook
for their study and professional reference.
Book & CD-ROM. This is the most thorough, concise, and easy-to-follow event planning book available. From the initial concept of the event
to ongoing management, this book provides techniques to increase your chances of success and systems to avoid many common mistakes.
It shows you dozens of ways to save time and money and introduces you to every facet of the planning process. This ultimate guidebook
equips readers with new ideas, support, and creative problem-solving skills. The chapters follow the dynamics of the actual event planning
process and are supported by extensive checklists and timelines. As readers undertake the complexities of daily responsibilities and tasks,
the guide inspires efficiency and confidence and makes it possible to stay on track. This revised 2nd edition includes information on timely
practices such as planning environmentally friendly parties, using technology applications and gadgets to orchestrate a modern event, and
generating enthusiasm for your events using social media and social networking. The companion CD-ROM included with the book contains
helpful checklists, worksheets, and contracts and agreements to help you co-ordinate an organised event. On the CD-ROM, you will find
sample speaker agreements, timelines for planning your event, status reports, budget sheets, site selection checklists, and much more.
THE WILEY EVENT MANAGEMENT SERIES The complete guide to event risk management, safety, and security Practical strategies and
resources for any size event! With any event comes risk-from rowdy guests at a festival or convention to a life-threatening riot at a sports
event. Event Risk Management and Safety provides a comprehensive resource for managing event risk and limiting liability for modest and
grand events. Presenting theory and practical applications, this book covers topics such as measuring risk, alcoholism and drugs, crowd
control, fire safety and emergency medical services, food and water safety, outdoor events, and much more. Other features include: * Case
studies examining problems and solutions to real-world situations * Key terms and risk-management exercises * New techniques to forecast
and manage the global challenges of the twenty-first century * Comprehensive appendices containing additional resources, alcohol and
beverage commission contact information, and practical forms
Now in a fully revised and updated second edition, Event Management in Sport, Recreation and Tourism provides a comprehensive
theoretical and practical framework for planning and managing events. Focusing on the role of the event manager and their diverse
responsibilities through each phase of the event planning process, this is still the only textbook to define the concept of knowledge in the
context of events management, placing it at the centre of professional practice. The book is designed to encourage critical thinking on the
part of the student, to develop the skills that they will need to become effective, and reflective, practitioners in the events industry, and every
chapter contains a rich array of real world case studies, data and practical examples from sport, recreation and tourism contexts. This second
edition has been significantly strengthened with the inclusion of two completely new chapters on environmental sustainability and on the
politics of events management. It is essential reading for any student or practitioner working in events management, sport management,
leisure management, outdoor recreation or tourism.
This text examines the international agreements governing trade in genetic resources - crucial resources for world agriculture, food security
and large industries such as pharmaceuticals. Intellectual Property Rights (IPRs) in these resources are critical
This book provides, both an overview of event studies and a foundation for professional event management.
Event management is a ubiquitous word in modern society. The word is used for small business breakfasts, large corporate shows and also
for big international sport events, such as the Olympic Games. We all have an idea of what management is, but what is an event? This
question and the theories behind the dynamic event industry are summarized in this book. Ultimately, the book combines a range of differing
views about best practice and recommended behaviours; it identifies and recommends an event management model that potentially enables
small-scale event managers to fully develop the potential of such events. The book reduces the gap between theory and practice and the
framework of best practices can be applied to significantly improve the quality of managing similar events in the future.
Sustainable management is an important consideration for businesses and organisations, and the enormous number of tourism events taking
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place requiring facilities, power, transport, people and much more makes sustainable event planning a considerable priority. By looking at
mega events, sports events, conferences and festivals, this book uses best practice case studies to illustrate sustainable management issues
and practical considerations that managers need to apply, providing an essential reference for researchers and students in leisure and
tourism.

Supply Chain Management (SCM) wird in den meisten Unternehmen eingesetzt. Doch wie lassen sich unvorhersehbare
Zwischenfälle vermeiden? Hier setzt das neue Konzept vom "Supply Chain Event Management" (SCEM) an. Es sichert und
optimiert Effizienz, Effektivität und Stabilität einer Liefer- und Absatzkette. Jeder Einzelschritt wird per EDV gesteuert und
überwacht. Das neue Standardwerk mit Fallbeispielen aus unterschiedlichen Branchen.
"Supply Chain Event Management (SCEM)" is one of the major topics in application-oriented Supply Chain Management.
However, many solutions lack conceptual precision and currently available client-server SCEM-systems are ill-suited for complex
supply networks in today's business environment. Agent-based proactive information logistics promises to overcome existing
deficits by providing event-related information to all participants in the distributed environment. Hence, follow-up costs of disruptive
events are significantly reduced for all network participants and performance of a supply network is increased. In this book a
thorough analysis of the event management problem domain is the starting point to develop a generic agent-based approach to
Supply Network Event Management. The main focus lies on practical issues of event management (e.g., semantic interoperability)
and economic benefits to be achieved with agent technology in this state-of-the-art problem domain.
'Event Management', with its true-to-life examples of events across the nation, illustrates the skills needed to become a successful
event manager. It details how to design, plan, market, and stage an event. In addition, students will learn how to manage staff and
staffing problems and ensure safety. Topics discuss financial control and much more.
The world of event planning can be alluring and dangerous at once-exotic locales, wining and dining, and people traveling without
their spouses. In such situations the line between business and pleasure blurs and the nature of relationships gets cloudy. With a
thoughtless act or a less-than-tactful word, long-lasting business relationships can be ruined forever. Beyond that, budgets are on
the chopping block and competition for business is tight. In that environment, people often cut not just financial corners, but the
ethical ones, too. There’s a fine line between innocent perks and inappropriate gifts or kickbacks. Event planners today must
navigate a minefield of potentially sticky situations that can easily blow up in their face. Without a professional code, lines of
acceptable behavior are easily crossed. And what you do personally can hurt you professionally. Event Planning Ethics and
Etiquette provides event planners with the companion they need to stay out of trouble, keep professional relationships healthy and
profitable, avoid the riskier temptations of the lifestyle, and win business in a highly competitive market using ethical business
practices. Explains how to establish policies and codes of behavior, in the office and onsite at events. Offers guidelines on when it
is acceptable to accept a gift, what is acceptable, and what is inappropriate. Shows how to prepare yourself, as well as your staff,
for what to expect, and how to handle the unexpected with business finesse. Covers business etiquette in event planning crisis
management situations. Helps you to avoid putting yourself and your company at personal and professionals risk. Features reallife examples and situations, and advice on how to handle them with poise and professionalism. Includes a list of “Event Planning
Do’s and Don’ts.” Event Planning Ethics and Etiquette will be of value to the professional event planner; to event planning
suppliers and clients working with industry professionals; as well as to those in related fields, such as public relations,
administrative professionals, communications; and anyone in the hospitality, culinary, and travel industry.
As a sporting event planner, how do you keep up with the trends of the ticket buying public, sponsorship and merchandising while
at the same time attending to the hundreds of management and operational details required to execute the event? A successful
sports event requires a planner that can read signals from their market and plan strategically to maintain sponsors and a fill an
arena.
Although there is significant research on large events that take place within athletics, small-scale events are largely ignored, in part
due to the lack of press that they generate. However, these events require planning and preparation in the same way that larger
sporting events do. This disparity between the effort that goes into the event and the attention the event draws allows for a gap in
strategy or information available to those planning smaller scale athletic events. Principles and Practices of Small-Scale Sport
Event Management is a cutting-edge reference publication that examines the successful organization and planning of small-scale
sporting events. Featuring a wide range of topics such as community engagement, event planning, and sports management, this
book is ideal for event planners, sports managers, marketers, academicians, practitioners, industry professionals, researchers,
event organizers/coordinators, and students.
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