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The construction industry is amidst a digital transformation that is focused on addressing well-documented issues and
calls for significant improvements and changes through increased productivity, whole-life value, client focus, reduction of
waste, and being more sustainable. The key aspect to driving change and transformation is the education and upskilling
of the required workforce towards developing the required capacities. Various approaches can be taken to embed digital
construction within education and through collaborative efforts in order to drive change and facilitate improvements. The
Handbook of Research on Driving Transformational Change in the Digital Built Environment focuses on current
developments in practice and education towards facilitating transformation in the built environment. This book provides
insight, from a practice perspective, in relation to the client’s understanding, digitally enabled collaboration,
interoperability and open standards, and maturity/capability. Covering topics that include digital transformation and
construction, digitally enabled infrastructure, building information modelling, collaborative digital education, and the digital
built environment, this book is an ideal reference source for engineers, professionals, and researchers in the field of
digital transformation as well as doctoral scholars, doctoral researchers, professionals, and academicians.
Learn from some of the most respected women in insurance and risk management Women to Watch presents the
advice, guidance, and lessons learned from the most successful women in risk management and insurance. For the past
10 years, Business Insurance has highlighted key women in the field—women noted for their skills, accomplishments,
courage, wisdom, and everyday steel. In this book, these women present their stories in their own words; through essays
and anecdotes about key issues, key moments, and crucial lessons, former Women to Watch honorees provide a
glimpse into what it takes to make it. They've battled obstacles, hurdles, and institutionalized career impediments—and
they've come out on top; their stories provide inspiration, motivation, and concrete, real-world guidance for all women
who seek advancement in the insurance and risk management fields. Business Insurance receives several hundred
Women to Watch nominations every year; of those, they honor only 25. These women are the cream of the crop, and
their unique insights into all-too-common experiences can help us all rise to the top. Shatter the glass ceiling and close
the wage gap Shift your perspective on what "work/life balance" means Celebrate and navigate the workplace's changing
demographics Learn how successful women get it done The insurance and risk management fields look very different
today than they did even 10 years ago; there is much to celebrate, but even more still left to be done. There is no
substitute for the wisdom of experience, and the best lessons come from those who have navigated the path
successfully. Women to Watch provides unique insight into the women who have conquered the field, and critical
perspective for those who will follow.
The race is on to become a digital enterprise. Every organization has a plan for updating products, technologies, and
business processes. But that's not enough anymore. With disruptive startups outperforming industry stalwarts, executives
everywhere are pushing greater growth and innovation. Staying competitive demands a complete digital transformation.
For professionals charged with leading technology-driven change, the pressure is intense-and the path forward unclear.
Author Isaac Sacolick has successfully spearheaded multiple transformations and helped shape digital-business best
practices. Now in Driving Digital, he shares the lessons he's learned, detailing how to: Formulate a digital strategy *
Transform business and IT practices * Align Development and Operations * Promote agile practices * Drive culture
change * Bolster digital talent * Manage a portfolio of initiatives * Capture and track ROI * Strengthen data-driven
decision making and expand data science practices * Cultivate strategic technology capabilities * Develop innovative
digital products * Enable product management * Pilot emerging technologies * Become smarter faster. Every company is
on the cusp of digital disruption. But with so many pieces to the puzzle, efforts often get derailed. Driving Digital is the
action plan you need to take your company and career into the future.
As the field of FinTech continues its progress, financial institutions must not only enhance their digitization, but also make
serious efforts to understand the resulting new opportunities it creates. In line with these developments, TABF has
published the book Basic knowledge on FinTech, which was designed by us as a reference for the FinTech Knowledge
Test. Co-authored by TABF staff and other experts, it features balanced and credible analysis, avoiding trivia and overly
complex concepts while emphasizing readability. The content structure is based on the World Economic Forum (WEF)'s
roadmap for FinTech development, adding in TABF's research findings plus other domestic and international trends and
practices. Not only is Basic knowledge on FinTech suitable for financial proficiency testing, but it can also be used as a
textbook in university courses, supplementing theoretical knowledge with up-to-date practical knowledge in this rapidly
changing field.
Additional written evidence is contained in volume 3, available on the Committee website at www.parliament.uk/bis
This timely book presents a remarkable collection of chapters that provides readers with a coherent framework for
understanding the factors driving industry competitiveness in contemporary conditions of economic digitalization and the
ongoing transition to industry 4.0. Presenting contributions by scientists, engineers, and field experts, the book focuses
on using advanced technologies and applications, building innovative and resilient systems in industrial enterprises,
developing competitive management systems, creating competence networks, and enhancing integration to foster and
sustain industry competitiveness. Both qualitative and quantitative studies are included, and this collection of diverse
perspectives adds to the richness of the volume’s insights. Along with reviewing deep theoretical concepts and
innovative approaches, the publication provides practical applications and technological solutions to real-world problems
existing in industry. Recent advances in management theory and practice focused on the forces driving competition in
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industry are also extensively covered by the leading scholars and practitioners.
This book presents a rich compilation of real-world cases on digitalization, aiming to share first-hand insights from
renowned organizations and to make digitalization tangible. With all economic and societal sectors being challenged by
emerging technologies, the digital economy is highly volatile, uncertain, complex, and ambiguous. It confronts
established organizations with substantial challenges and opportunities. Against this backdrop, this book reports on best
practices and lessons learned from organizations that succeeded in tackling the challenges and seizing the opportunities
of the digital economy. It illustrates how twenty organizations leveraged their capabilities to create disruptive innovation,
to develop digital business models, and to digitally transform themselves. These cases stem from various industries (e.g.
automotive, insurance, consulting, and public services) and countries, covering the many facets that digitalization may
have. As all case descriptions follow a unified template, they are easily accessible for readers and provide insightful
examples for practitioners as well as interesting cases for researchers, teachers, and students. Almost every organization
is trying to figure out how best to respond to the opportunities and threats posed by digitalization. This book provides
valuable lessons from those organizations that have already begun their digital transformation journey. Michael D. Myers,
Professor of Information Systems, University of Auckland Digitalization Cases provides firsthand insights into the efforts
of renowned companies. The presented actions, results, and lessons learned are a great inspiration for managers,
students, and academics. This book gives real pointers on the how and where to start. Anna Kopp, Head of IT Germany,
Microsoft The cases compiled in the second volume of Digitalization Cases show how disruption can actively be
managed. Further, long-term insights from extended success stories of the first edition highlight that courage to change
pays off well. This book represents a motivation for organizations to drive their digital transformation journeys actively.
Markus Richter, State Secretary at the Federal Ministry of the Interior, Building and Community and Federal Government
Commissioner for Information Technology, Germany
In recent years, there has been an increased emphasis placed on the role of creativity and innovation in critical areas
such as thinking and problem-solving, self-management, stress tolerance and flexibility, education, sustainability, and the
new normal caused by COVID-19. Though creativity is a crucial cognitive skill and innovation is a requirement to meet
the challenges of today and tomorrow, these concepts must be thoroughly examined and considered as they are often
misunderstood and underestimated. Achieving Sustainability Using Creativity, Innovation, and Education: A
Multidisciplinary Approach discusses important issues surrounding human creativity and innovation as well as how
education can develop cognitive abilities and skills and be improved to meet future challenges and demands using
creativity and innovation. Covering topics such as creative leadership and problem-solving skills, it is ideal for
practitioners, academicians, managers, policymakers, consultants, development specialists, researchers, instructors, and
students.
There has been an increase in women entrepreneurs participating in the growth of local, regional, national, and global economies.
While these women showcase crucial skills for strategic leadership and strategy that can advance companies, they face cultural,
educational, social, and political barriers that impede their development and participation within the global economy. Women
Entrepreneurs and Strategic Decision Making in the Global Economy is a pivotal reference source that provides vital research on
understanding the value of women entrepreneurs and the strategies they can use on the economy and examines gender impact
on strategic management and entrepreneurship. While highlighting topics such as emotional intelligence, global economy, and
strategic leadership, this book is ideally designed for managers, entrepreneurs, policymakers, academicians, and students.
The tech revolution will hit us all soon. How can any organisation survive and thrive? Headlines predict that whole industries will be
decimated by Artificial Intelligence and automation. Some bosses and bankers are rubbing their hands at the prospect of cost
savings and staff cuts. But there is another way. New technology can also empower teams, fuel creativity and make people
happier. At Simply Business, twice voted the UK’s best company to work for, big data and automated systems are being
harnessed to generate positive growth, staff are currently trialling a four-day week in their Northampton office. In this bold
blueprint, CEO Jason Stockwood – named by the Sunday Times as the UK’s best leader – shows how any organisation can think
freshly and benefit from technology by putting its people first.
Studienarbeit aus dem Jahr 2016 im Fachbereich BWL - Bank, Borse, Versicherung, University of Westminster, Veranstaltung:
MSc Finance, Banking and Insurance, Sprache: Deutsch, Abstract: The future may be uncertain and hard to predict, but it should
not be hard to prepare for. Internet and other digital platforms have transformed the way people interact and how they do business
in almost all sectors of the economy. This has led to far-reaching challenges and innovations that could have an impact on both
current and future of numerous economic sectors. In insurance, for instance, a sector which has remained largely the same for
more than three decades, it has a great influence on its value chain right from production, sales and distribution to claims and
payments. This report examines self-driving cars, a digital innovation involving vehicles with the capacity to sense their
environment and navigate through the pathways without human driver inputs. Their ability to analyze sensory data that in return
enables them distinguish between different cars in the road increases driving efficacy and as a result likely to alter current state of
both automobile and life insurance industry substantially because of the likelihood that their adoption will significantly reduce the
number of traffic accidents as majority of road accidents traditionally are perceived to be caused by driver error/negligence
consequently shrinking insurance bills and claims for customers. This study further examines how this innovation (autonomous
cars) would influence insurance markets/business while exploring the various responses which the insurance industry has/will put
in place to help cope with these changes in the future to enable them to remain sustainably relevant in the market.
The twin effects of the Saudi-Russian oil price war and the global COVID-19 pandemic in the first half of 2020 provided an
extraordinary challenge for the already embattled Duque administration. What was meant to be a year of stable growth is virtually
guaranteed to become the country's first recession since 1999. However, the quick and targeted government response at the
onset of the pandemic and Colombia's strong macroeconomic fundamentals have most projections in agreement that Colombia
will weather the storm among the best in the region, giving way to a strong recovery period. The Business Year's country-specific
publications, sometimes featuring over 150 face-to-face interviews, are among the most comprehensive annual economic
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publications available internationally. This 172-page publication covers finance, energy, mining, industry, security, IT, transport,
infrastructure, real estate, agriculture, health, tourism, and entertainment. The report features dozens of interviews, including:
Innovation is becoming increasingly important for the insurance industry as a tool for competition, making the case for digital
transformation even more relevant. This book is intended to give you an introduction to the subject of what InsurTech is,
possibilities and risks connected to it and a forward-looking analysis on the role of InsurTech the coming years - when you have
finished reading this book, you will hopefully have gained a few ideas on how the insurance sector will transform digitally the
coming years and how this may affect your business.
"Digital - the use of information, business resources and technology in a tightly connected manner to produce innovative outcomes
- is certainly not new. What has changed in recent years is its potential to transform businesses and even industries. In the past,
its primary benefit was its ability to deliver incremental efficiency gains - to do familiar things better. Today, it's impossible to open
a business publication without reading about traditional firms or industries that are being shaken to their foundations by digital
innovators. In order to gain a better understanding of the current and potential role of digital in the insurance industry, Accenture
surveyed 141 C-level executives who have been charged with driving their companies' digital agendas. One of the key findings is
that the distinction between digitization and digitalization is reflected in a clear divide between those carriers that regard digital as a
tool for incrementally improving their existing business activities, and those whose aims are more ambitious."--Extracted from
website.
Contrary to most places, Dubai is experiencing more of an acceleration of ongoing trends rather than total disruption at the macroeconomic level. Led by DP World, those active within the Emirate's trade ecosystem continue to develop innovative, technologydriven solutions. The novel coronavirus outbreak brought more urgent necessity and faster adoption of such initiatives. This
27-page report features 27 conversations with leading voices throughout the network, such as DP World, Dubai South, DAFZA,
Maersk, and Dubai Multi Commodities Centre, to build a clear picture of the state of the sector at this crucial time.
This document brings together a set of latest data points and publicly available information relevant for Insurance Industry. We are
very excited to share this content and believe that readers will benefit from this periodic publication immensely.
With advancing information technology, businesses must adapt to more efficient structures that utilize the latest in robotics and machine
learning capabilities in order to create optimal human-robot cooperation. However, there are vital rising concerns regarding the possible
consequences of deploying artificial intelligence, sophisticated robotic technologies, automated vehicles, self-managing supply modes, and
blockchain economies on business performance and culture, including how to sustain a supportive business culture and to what extent a
strategic fit between human-robot collaboration in a business ecosystem can be created. The Handbook of Research on Strategic Fit and
Design in Business Ecosystems is a collection of innovative research that builds a futuristic view of evolving business ecosystems and a
deeper understanding of business transformation processes in the new digital business era. Featuring research on topics such as cultural
hybridization, Industry 4.0, and cybersecurity, this book is ideally designed for entrepreneurs, executives, managers, corporate strategists,
economists, IT specialists, IT consultants, engineers, students, researchers, and academicians seeking to improve their understanding of
future competitive business practices with the adoption of robotic and information technologies.
The definitive compendium for the Insurance Digital Revolution From slow beginnings in 2014, InsurTech has captured US$7billion in
investment since 2010 — a 10% annual compound growth rate is predicted until at least 2020. Three in four insurance companies believe
some part of their business is at risk of disruption and understanding the trends, drivers and emerging technologies behind Insurance’s
Digital Revolution is a business-critical priority for all growth-minded firms. The InsurTech Book offers essential updates, critical thinking and
actionable insight — globally — from start-ups, incumbents, investors, tech companies, advisors and other partners in this evolving ecosystem,
in one volume. For some, Insurance is either facing an existential threat; for others, it is a sector on the brink of transforming itself. Either way,
business models, value chains, customer understanding and engagement, organisational structures and even what Insurance is for, is never
going to be the same. Be informed, be part of it. Learn from diverse experiences, mindsets and applications of technologies Discover new
ways of defining and grasping growth opportunities Get the inside track from innovators, disruptors and incumbents Be updated on the
evolution of InsurTech, why it is happening and how it will evolve Explore visions of the future of Insurance to help shape yours The
InsurTech Book is your indispensable guide to a sector in transformation.
Expanding at an average rate of 6.4% per annum since the mid-2000s, Peru’s economic growth has been remarkable, but also heavily
dependent on one sector. Driven by a sharp rise in commodity prices, the mining industry spurred Peru’s economy to the fastest sustained
growth rate in Latin America during much of the past decade.The end of the commodities supercycle however, saw economic growth slow
down substantially over the course of 2014, with the central bank revising growth projections to 3.1% in mid-October. In a bid to stimulate
growth, the government has intensified diversification efforts and introduced a series of measures aimed at promoting investment. The
current economic slowdown, attributable in part to delays in some major mining developments, is generally seen as a temporary one, and
growth is expected to pick up again in 2015. While mining will remain the backbone of the Peruvian economy - in particular from 2016 and
beyond as several large-scale copper projects come on-line - other sectors, including industry and tourism, should begin to play increasingly
important roles.
??????? ?. ?., ??????? ?. ?., ????????? ?. ?. ????????? ?????? ? ?????????? ????????? ????????: ?????????? ??????, ??????? ?????? ??
?????????? ??????????: ??????????. ?????-??????????: ???????? ?????? ?. ?., 2020. 171 ?. ?????????? ?????????? ???????? ??????????
??????? ? ?????????? ????????? ????????. ?????????? ?????????????-????????????? ?? ??????? ?????? ?????????? ???????????
???????? ?????????? ???????. ?????????? ??????? ?????? ?????? ?????????? ??????? ? ?????????? ????????? ???????? ?? ??????????
????. ??????????? ????? ????????????? ????????? ?? ???????? ?????????? ??????? ? ?????????? ???????????. ??????????????
?????????? ??????????? ??????? ???????? ?????????? ??????? ? ?????????? ????????? ????????.
This book explores the ways in which the adoption of new paradigms, processes, and technologies can lead to greater revenue, cost
efficiency and control, as well as improved business agility in the insurance industry.
Master's Thesis from the year 2017 in the subject Business economics - Company formation, Business Plans, grade: 1,0, Católica Lisbon
School of Business & Economics (Strategy, Entrepreneurship and Innovation), language: English, abstract: This paper investigates the
relationship between startup entrants and innovation behavior of incumbents. In specific, the insurance industry is empirically analyzed, since
many technology driven insurance startups have recently entered this market. After an extensive literature review on the competitioninnovation relationship, hypotheses are derived. In detail, it is expected that startup entry has a positive effect on the innovativeness of
incumbents, and that this effect will eventually diminish with rising competition, therewith creating an inverted-U relationship. In addition, it is
assumed that the positive effect of startup entry will be more impactful for younger incumbents. To evaluate these hypotheses, an innovation
score is constructed based on companies’ annual reports. It measures innovation within six broad areas, ranging from organizational
changes to new product launches. The population of this study incorporates 10 major insurance companies from Europe and the United
States over a period from 2011 to 2015 and 244 InsurTech startups that entered the market in this observation period. In line with prior
Page 3/6

Read Free Digital Insurance Business Innovation In The Post Crisis Era Palgrave Studies In Financial Services
Technology
research, the evidence suggests that startup entrance has a curvilinear effect on incumbents’ innovativeness. Therewith, this study finds that
the inverted-U relationship between competition and innovation holds, also when considering startup entry. Lastly, the findings suggest that
the positive effect of startup entry is stronger for younger incumbents. In conclusion, an extensive understanding of the given relationship
between startup entry and incumbents innovativeness is crucial for practitioners in order to further shift their mindset to a more proactive
innovation behavior. The field of innovation is important for both practitioners and scholars. The Boston Consulting Group ?s annual global
survey of the state of innovation supports the importance of innovation, as 79 percent of the respondents’ ranked innovation as a top-three
priority for their company. Especially in industries with (rising) competition, innovation is considered a crucial activity in order to distinguish
oneself from competition. Still, evidence found in literature is contradictory as not all economic theories follow this positive competitioninnovation relationship. For example, Schumpeter (1942) as well as Dixit and Stiglitz (1977) and Salop (1977) with their theories of industrial
organization suggest that with rising competition, innovation should decline.
This book shows how business process management (BPM), as a management discipline at the intersection of IT and Business, can help
organizations to master digital innovations and transformations. At the same time, it discusses how BPM needs to be further developed to
successfully act as a driver for innovation in a digital world. In recent decades, BPM has proven extremely successful in managing both
continuous and radical improvements in many sectors and business areas. While the digital age brings tremendous new opportunities, it also
brings the specific challenge of correctly positioning and scoping BPM in organizations. This book shows how to leverage BPM to drive
business innovation in the digital age. It brings together the views of the world’s leading experts on BPM and also presents a number of
practical cases. It addresses mangers as well as academics who share an interest in digital innovation and business process management.
The book covers topics such as BPM and big data, BPM and the Internet of Things, and BPM and social media. While these technological
and methodological aspects are key to BPM, process experts are also aware that further nontechnical organizational capabilities are required
for successful innovation. The ideas presented in this book have helped us a lot while implementing process innovations in our global
Logistics Service Center. Joachim Gantner, Director IT Services, Swarovski AG Managing Processes – everyone talks about it, very few
really know how to make it work in today’s agile and competitive world. It is good to see so many leading experts taking on the challenge in
this book. Cornelius Clauser, Chief Process Officer, SAP SE This book provides worthwhile readings on new developments in advanced
process analytics and process modelling including practical applications – food for thought how to succeed in the digital age. Ralf Diekmann,
Head of Business Excellence, Hilti AG This book is as an important step towards process innovation systems. I very much like to congratulate
the editors and authors for presenting such an impressive scope of ideas for how to address the challenging, but very rewarding marriage of
BPM and innovation. Professor Michael Rosemann, Queensland University of Technology
This book explores how a range of innovative disruptive technologies is about to combine to transform the insurance industry, the products it
produces, and the way the industry is managed. It argues that unless current insurance providers react to these waves of disruption they will
be swept away by new innovators. The book describes what insurers need to do to survive. The main aim is to get insurers to reimagine their
industry away from the sale of a one-off product, into the sale of a series of real-time, data-based risk services. While parts of these
disruptions have been discussed, this book is the first to bring all the issues together and unites them using a theoretical framework. This
book is essential reading for insurance industry participants as well as to academics interested in insurance and understanding the key issues
the industry currently faces.

The barriers to entry in your market just vanished. Unexpected competitors are swarming in. Are you ready? You always
knew digital was going to change things, but you didn't realize how close to home it would hit. In every industry, digital
competitors are taking advantage of new platforms, tools, and relationships to undercut competitors, get closer to
customers, and disrupt the usual ways of doing business. The only way to compete is to evolve. James McQuivey of
Forrester Research has been teaching people how to do this for over a decade. He's gone into the biggest companies,
even in traditional industries like insurance and consumer packaged goods, and changed the way they think about
innovation. Now he's sharing his approach with you. McQuivey will show you how Dr. Hugh Reinhoff of Ferrokin
BioSciences disrupted the pharmaceutical industry, streamlining connections with doctors and regulators to bring
molecules to market far faster--and then sold out for $100 million. How Charles Teague and his team of four people
created Lose It!, a weight loss application that millions have adopted, achieving rapid success and undermining titans like
Weight Watchers and Jenny Craig in the process. Regardless of your background and industry, you can learn how to be
a digital disruptor too. First, adopt the right mindset: Take risks, invest as cheaply as possible, and build on existing
platforms to find the fastest path to solving a customer's problem. Second, seek the "adjacent possible"--the space just
next to yours where new technology creates opportunity. That's how Benjamin Rubin and Paolo DePetrillo of Zeo created
a $100 sleep monitor that does much of what you'd get from a $3,000 sleep lab visit. Finally, disrupt yourself. Use these
tools to make parts of your business obsolete before your competitors do. That's what Tim FitzRandolph did at Disney,
creating a game that shot to the top of the app store charts. With the tools in this book you can assess your readiness,
learn the disruptive mindset, and innovate rapidly, starting right within your own business.
This timely book addresses the effects and implications of rapid technological changes within the financial services
industry on Islamic finance and Islamic banks. Exploring current challenges, opportunities and threats, the authors
provide an overview of how FinTech can operate within an Islamic context, under the Shari’ah principles or the Halal
framework, for example. Examining the potential opportunities of Islamic FinTech from a socio-economic perspective, this
edited collection will be of use to anyone researching FinTech or Islamic Finance as well as practitioners and policymakers involved in banking and financial services.
Digital innovations influence every aspect of life in an increasingly digitalized world. Firms pursuing digital innovations
must consider how digital technologies shape the nature, process and outcomes of innovation as well as long- and shortterm social, economic and cultural consequences of their offerings. This Handbook contributes to a transdisciplinary
understanding of digital innovation with a diverse set of leading scholars and their distinct perspectives. The ideas and
principles advanced herein set the agenda for future transdisciplinary research on digital innovation in ways that inform
not only firm-level strategies and practices but also policy decisions and science-focused investments.
Industry 4.0 has spread globally since its inception in 2011, now encompassing many sectors, including its diffusion in
the field of financial services. By combining information technology and automation, it is now canvassing the insurance
sector, which is in dire need of digital transformation. This book presents a business model of Insurance 4.0 by detailing
its implementation in processes, platforms, persons, and partnerships of the insurance companies alongside looking at
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future developments. Filled with business cases in insurance companies and financial services, this book will be of
interest to those academics and researchers of insurance, financial technology, and digital transformation, alongside
executives and managers of insurance companies.
Internet + and Electronic Business in China is a comprehensive resource that provides insights and analysis into how Ecommerce has revolutionized and continues to revolutionize business and society in China.
The goal of this thesis is to investigate the emergent business models in the insurance industry that have developed due
to digital trends. The digital megatrend is understood here as an intertwined collection of technology trends related to
connectivity, social, mobile, cloud, Big Data and Internet-of-Things. The literature review focused on defining the
business model concept, describing patterns, and presenting the frameworks that enable its analysis. The conceptual
relations among business models, ecosystems and digitalization were discussed. The state of the art review
methodology was used to establish an understanding of the insurance industry in the context of digitalization and
business models. The elements of the traditional business model of insurance carriers were examined in relation to the
digital trends affecting each of them. Subsequently, the state of digitalization of the insurance industry was outlined. The
thesis then describes the innovative business models in the insurance industry. The main outcome of the thesis is a
documentation of the emergent business models together with an overview of affected dimensions and elements of the
business model. In conclusion, the insurance industry is under substantial pressure to digitalize its traditional business
model, however since the underlying value proposition and creation remain valid this transformation does not constitute a
new business model innovation. On the other hand, new technology-based firms, platform players and certain insurers
have undertaken initiatives that continue to disrupt the market. Large insurance carriers, next to pursuing their internal
digitalization initiatives, need to partner, acquire or compete with those innovative firms in the market.
These proceedings gather the best papers presented at the “10th International Scientific and Practical Conference – the
21st Century from the Positions of Modern Science: Intellectual, Digital and Innovative Aspects,” which was organized by
the non-profit organization “Institute of Scientific Communications.” The conference took place on May 23–24 in Nizhny
Novgorod, Russia, with support from Minin Nizhny Novgorod State Pedagogical University. The chief advantage of these
proceedings are their multidisciplinary character – they include articles and empirical studies addressing various fields,
including economics, the social sciences, and law. Accordingly, the target audience is broad, covering scholars,
researchers, independent experts, entrepreneurs, and government workers, who are interested in issues concerning:
measuring and accelerating socio-economic development; the formation and evolution of the digital society and digital
economy; the role of economic systems and economic subjects in the 21st-century technological revolution (the fourth
industrial revolution); development and implementation of AI; development and application of intellectual resources in
economic activities; and innovations in the economy.
Oman, for some time, has been a nation on the move. An integral part of the GCC, it is also seeking to extend its
influence further afield via the development of port infrastructure that is set to make it a firm fixture on the East-West
transport route. But Oman isn't developing unguided, instead sticking faithfully to Vision 2040, a wide-ranging, ambitious
blueprint that foresees the development of a diverse, sustainable economy unshackled by a reliance on oil and gas,
which currently plagues much of the region. In this edition, which features interviews with top business leaders from
across the economy, as well as news and analysis, we cover: diplomacy, finance, Vision 2040, 4th Industrial Revolution,
digital innovation, sustainability, logistics, real estate, agribusiness, and tourism and retail.
Since the beginning of time, running a business has involved using logic by which the business operates. This logic is called the business
model in management science, which increasingly is focusing on issues surrounding business models. Research trends related to business
models include value creation, value chain operationalization, and social and ecological aspects, as well as innovation and digital
transformation. Business Models: Innovation, Digital Transformation, and Analytics examines how innovation, digital transformation, and the
composition of value affect the existence and development of business models. The book starts by addressing the conceptual development
of business models and by discussing the essence of innovation in those models. Chapters in the book investigate how: Business models
can analyze digital transformation scenarios Individual business model elements effect selected performance measures as well as how the
elements are significant for the enterprise value composition The environment effects the profitability of the high-growth enterprise business
models Employer branding business models are perceived by the generation Z workforce To implement responsible business models in the
enterprise Cyber risk is captured in business models Decision algorithms are important to business analytics This book is a compendium of
knowledge about the use of business models in the context of innovative activities, digital transformation, and value composition. It attempts
to combine the theory and practice and offers a look at business models currently used in companies, especially high-growth enterprises, in
various countries of the world and indicates the prospects for their development.
This extraordinary book, written by leading players in a burgeoning technology revolution, is about the merger of finance and technology
(fintech), and covers its various aspects and how they impact each discipline within the financial services industry. It is an honest and direct
analysis of where each segment of financial services will stand. Fintech: The New DNA of Financial Services provides an in-depth
introduction to understanding the various areas of fintech and terminology such as AI, big data, robo-advisory, blockchain, cryptocurrency,
InsurTech, cloud computing, crowdfunding and many more. Contributions from fintech innovators discuss banking, insurance and investment
management applications, as well as the legal and human resource implications of fintech in the future.
Abstracts of XIV International Scientific and Practical Conference
What new directions in China''s digital economy mean for us all China is the largest homogenous digital market on Earth: unified by language,
culture, and mobile payments. Not only a consumer market of unrivaled size, it''s also a vast and hyperactive innovation ecosystem for new
technologies. And as China''s digital economy moves from a consumer-focused phase to an enterprise-oriented one, Chinese companies are
rushing to capitalize on ways the newer wave of tech--the Internet of Things, AI, blockchain, cloud computing, and data analytics
(iABCD)--can unlock value for their businesses from non-traditional angles. In China''s Data Economy, Winston Ma--investment professional,
capital markets attorney, adjunct professor of digital economy, and bestselling author--details the profound global implications of this new
direction, including how Chinese apps for services such as food delivery expand so quickly they surpass their U.S. models within a couple of
years, and how the sheer scale and pace of Chinese innovation might lead to an AI arms race in which China and the U.S. vie aggressively
for leadership. How China''s younger netizens participate in their evolving digital economy as consumers, creators, and entrepreneurs Why
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Online/Office (OMO, Online-merge-with-Offline) integration is viewed as the natural next step on from the O2O (Online-to-Offline) model used
in the rest of the world The ways in which traditional Chinese industries such as retail, banking, and insurance are innovating to stay in the
game What emerging markets can learn from China as they leapfrog past the personal computer age altogether, diving straight into the
mobile-first economy Anyone interested in what''s next for Chinese digital powerhouses--investors, governments, entrepreneurs, international
business players--will find this an essential guide to what lies ahead as China''s flexes new digital muscles to create new forms of value and
challenge established tech giants across the world.
The financial services technology industry is booming and promises to change the way we manage our money online, disrupting the current
landscape of the industry. Understanding fintech’s many facets is the key to navigating the complex nuances of this global industry. Fintech
in a Flash is a comprehensive guide to the future of banking and insurance. It discusses an array of hot topics such as online payments,
crowdfunding, challenger banks, online insurance, digital lending, big data, and digital commerce. The author provides easy to understand
explanations of the 14 main areas of fintech and their future, and insight into the main fintech hubs in the world and the so-called unicorns,
fintech firms that have made it past a $1 billion valuation. He breaks down the key concepts of fFintech in a way that will help you understand
every aspect so that you can take advantage of new technologies. This detailed guide is your go-to source for everything you need to
confidently navigate the ever-changing scene of this booming industry.
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