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Applied Organizational Communication provides a current, in-depth analysis of the
theories and practices critical to understanding organizational communication concepts
in a global environment. Exploring the diverse communication challenges in today's
organizations, this text: Explains the impact of critical environmental influences on all
levels; Provides extensive discussion of teams, leadership, technology, listening, and
interpersonal communication; Offers current analysis, utilizing a broad base of
information and research; and Establishes links between organizational communication
and perceptions, theory, networks, and symbolic behavior. Building on the successful
foundation of the previous editions, this third edition has been thoroughly updated and
revised to reflect the most current organizational communication theory and research.
Features of this edition include: Extensive real life examples and experiences
Grounding in transactional communication and advanced systems approaches Macro
and micro analyses of key topics and issues As an accessible and practical
examination of organizational communication, this text is intended for use in
organizational communication, leadership, organizational development, and
organizational intervention courses at the advanced undergraduate and graduate level.
This edited volume aims at exploring the uniqueness and complexity of European CSR
approaches, perspectives, and practices through a critical lens.
????
Exploring both the theoretical and the applied aspects of the role ethics plays in
marketing, this Handbook analyzes key issues in order to advance our understanding
and provide an overview of the state of the art in this vital field.
FinTech is encouraging various new practices, such as diminishing the use of cash in
different countries, increasing rate of mobile payments, and introducing new algorithms
for high-frequency trading across national boundaries. It is paving the way for new
technologies emerging in the information technology scene that allow financial service
firms to automate existing business processes and offer new products, including
crowdfunding or peer-to-peer insurance. These new products cater to hybrid client
interaction and customer self-services, changing the ecosystem by increasing
outsourcing for focused specialization by resizing and leading to new ecosystems and
new regulations for encouraging FinTech. However, such new ecosystems are also
accompanied by new challenges. Innovative Strategies for Implementing FinTech in
Banking provides emerging research exploring the theoretical and practical aspects of
technology inclusion in the financial sector and applications within global financing. It
provides a clear direction for the effective implementation of FinTech
initiatives/programs for improving banking financial processes, financial organizational
learning, and performance excellence. Featuring coverage on a broad range of topics
such as artificial intelligence, social financing, and customer satisfaction, this book
encourages the management of the financial industry to take a proactive attitude toward
FinTech, resulting in a better decision-making capability that will support financial
organizations in their journey towards becoming FinTech-based organizations. As such,
this book is ideally designed for financial analysts, finance managers, finance
administrators, banking professionals, IT consultants, researchers, academics,
students, and practitio
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How can one be a Christian in the world of business, not just on the weekend? How
can one be honorable in business? Through the integration of the Christian worldview
and business ethics, this book provides Christians with a mental framework with which
to answer these important questions. Beginning with Genesis as the foundation for the
Christian’s worldview and the Ten Commandments as the outline for the Christian’s
ethical obligations, the authors develop principles upon which ethical choices can be
made, even when working in a primarily non-Christian-oriented business environment.
The book is designed to be helpful both to those beginning their career in business and
those already employed in business who struggle with how to engage in today’s
business environment while maintaining their commitment to God’s vision for life to be
both meaningful and honorable. Topics of business ethics such as employee rights,
discrimination, technology and privacy, insider trading and accounting fraud, and the
special challenges of working internationally are covered. The added value this book
brings to these discussions lies in its serious consideration of the Christian worldview
as foundational to ethical decision-making in everyday areas of business.
This book will help you gain a master of business administration (MBA) degree. Think
you’ve got what it takes to become a future leader? An MBA could help you achieve
those goals. Intensive, competitive and highly respected, the Master of Business
Administration (MBA) is an elite professional qualification. This book provides best
reports with good grades. Reading the papers, you can get a sense of how to write a
good paper to get good grades. This is a book that tells you how to get good grades on
MBA courses in the U.S. For the MBA course, students have to take a total of 36
credits. Each class is worth 3 credits and the students should take 12 classes. It's a
series of 12 books, one book for each subject. This book is a collection of best answers
for the "Ethics in Business" subject.
This book presents a selection of articles with focus on the theoretical foundations of
business ethics, and in particular on the philosophy of management and on human
rights and business. This implies identifying and discussing conflicts as well as
agreement with regard to the philosophical and other foundations of business and
management. Despite the general interest in corporate social responsibility and
business ethics, the contemporary discussion rarely touches upon the normative core
and philosophical foundations of business. There is a need to discuss the theoretical
basis of business ethics and of business and human rights. Even though the actions
and activities of business may be discussed from a moral perspective, not least in the
media, the judgments and opinions relating to business and management often lack
deeper moral reflection and consistency. Partly for this reason, business ethicists are
constantly challenged to provide such moral and philosophical foundations for business
ethics and for business and human rights, and to communicate them in an
understandable manner. Such a challenge is also of scientific kind. Positions and
opinions in the academic field need to be substantiated by thorough moral and
theoretical reflection to underpin normative approaches. Far too often, business
ethicists may agree on matters, which they approach from different and sometimes
irreconcilable philosophical standpoints, resulting in superficial agreement but deeperlying disagreement. In other cases, it may be of high relevance to identify philosophical
standpoints that despite conflicting fundamentals may arrive at conclusions acceptable
to everyone.
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This volume is a selection of papers from the 19th annual 'Australian Association
for Professional and Applied Ethics' Conference. Topics covered include
journalism ethics, organ donation, as well as an essay drawn from Daniel
Wueste's keynote address on the conditions and implications of trust for the
professions. Other papers include research on the ethical perils of university
researchers, a values based approach to ethical culture, the ethics of hospitalitytourism practice and pedagogy, and ethical decision making processes for
research in Small and Medium Enterprises.
The second edition of Sales Force Management: Building Customer
Relationships and Partnerships prepares students for professional success in the
field. Focused on the areas of customer loyalty, customer relationship
management, and sales technology, this practical resource integrates selling and
sales management while highlighting the importance of teamwork in any sales
and marketing organization. The text presents core concepts using a
comprehensive pedagogical framework—featuring real-world case studies,
illustrative examples, and innovative exercises designed to facilitate a deeper
understanding of sales management challenges and to develop stronger sales
management skills. Integrating theoretical, analytical, and pragmatic approaches
to sales management, the text offers balanced coverage of a diverse range of
sales concepts, issues, and activities. This fully-updated edition addresses the
responsibilities central to managing sales people across multiple channels and
through a variety of methods. Organized into four parts, the text provides an
overview of personal selling and sales management, discusses planning,
organizing, and developing the sales force, examines managing and directing
sales force activities, and explains effective methods for controlling and
evaluating sales force performance.
BUSINESS ETHICS, 9th Edition is a comprehensive and practical guide that will
help you with real life ethical issues that rise in the business world. It will assist
you through the process of developing the critical thinking and analytical skills
needed to successfully navigate the unique set of problems that emerge when
ethics and commerce collide. This book focuses on key ethical concepts and
emphasizes the real world importance of critical topics such as the nature of
morality, major theories of ethics and economic justice, and competing views of
capitalism and corporate responsibility. It is thorough, flexible, and designed to
bolster student involvement with the material for better comprehension and
understanding. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
The fourth edition of Business Ethics explores throughout the text, in the context
of business ethics, the three major challenges that businesses face when making
ethical decisions: Globalization Sustainability Corporate citizenship. Crane
and Matten provides a truly global approach with a strong European perspective
as well as examples from emerging economies and all around the world.The
text's accessible style and easy-to-follow narrative ensure it is engaging for
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students new to the subject. The text features excellent case studies and unique
pedagogical features that show how theory relates to real-life practice, including
Ethics on Screen, Ethics Online and Ethics in Action. It also focuses on skills,
such as key decision-making skills, through in-text features including Skill
Checks, Think Theory boxes and Key Concept boxes. New to this
editionExtended coverage of SMEs and social enterprise, world religions and
business ethics, whistleblowing, personal decision-making and feminist
ethicsUpdated cases, examples, and vignettes throughout featuring recent cases
that have raised complex ethical issues including the News International phonehacking scandal, the ethical challenges presented by social media, and changes
to banking regulations to avert another financial crisisExtended coverage of
Asian, Arabian, Latin American, and African perspectives on the ethical debates
and dilemmas faced by businesses in their regionsNew in-text features highlight
the business skills covered in each chapterEnhanced resources on the website
including, for students, related video links for each chapter, a careers advice
section, all EoS have been updated to feature a new recent film, to help engage
students with business ethics through the very latest cultural coverage, and, for
lecturers, a test bank of multiple choice questions
The progressive convergence of global economic and social structures calls for a
rethinking of management practices as they relate to cultural diversity and moral
values. A key element for coping with this transformational phenomenon is the
Aristotelian concept of Practical Wisdom, which helps us to do the right thing, in
the right way, at the right time and for the right reasons. Expert academics and
practitioners share their insights into contemporary theories and conventions for
ethical decision-making in diverse cultural contexts. About the Editors Martina
Stangel-Meseke – professor of business psychology. Christine Boven – professor
of intercultural management. Gershon Braun - lecturer of business ethics. André
Habisch – professor of economics. Nicolai Scherle – professor of intercultural
management and diversity. Frank Ihlenburg – managing partner of a change
management consultancy.
Packed with cases, exercises, simulations, and practice tests, the market-leading
BUSINESS ETHICS: ETHICAL DECISION MAKING AND CASES, 11th Edition,
thoroughly covers the complex environment in which managers confront ethical
decision-making. Using a proven managerial framework, this accessible, applied
text addresses the overall concepts, processes, and best practices associated
with successful business ethics programs --?helping you see how ethics can be
integrated into key strategic business decisions. Thoroughly revised, this edition
incorporates coverage of new legislation affecting business ethics, the most up-todate examples, and the best practices of high-profile organizations. It also
includes 20 new or updated original case studies. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Profit maximization motive of business has led to competition and corruption
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erasing the distinction between ethical and unethical business practices. The
result is rampant unethical practices in business causing harm both to business
and society.
These pages show you how to infuse integrity into your business and why it is so
essential to success. You will learn not only the responsibilities you have to your
employees, to your customers, and to society in general, but also why you must
fulfill these responsibilities to remain competitive. In short, you’ll learn how to do
the right thing in business, and how to do it the right way. From Force for Good
you’ll learn: The one principal concern of business (Hint: it’s not profit)The
particular virtues you must have to run a good businessWhat natural law is and
how it applies to businessThe 3 elements of business integrityThe 4 core
principles of Catholic social doctrine that render even very competitive
businesses humaneThe 6 things you must consider when making ethical
decisionsThe 10 steps you must take now to develop integrity in your business
These helpful pages include, as well: Scriptural support for Catholic Social
Doctrines related to businessDozens of quotes from papal encyclicals about
businessMany real-life examples from real businesses, successful and notPlus,
much more to make you a better person and your business a better business!
The Physician's Essential MBA: What Every Physician Leader Needs to Know is
the essential resource for physicians who are seeking sophisticated business and
managerial skills in order to survive in today's health care environment. This
comprehensive text covers everything from change and strategy to effective data
utilization.
Thoroughly revised and updated, MARKETING STRATEGY, 6e continues with
one primary goal: to teach students to think and act like marketers. Packed with
cutting-edge coverage, current examples, new cases, and photographs, the sixth
edition delivers a practical, straightforward approach to analyzing, planning, and
implementing marketing strategies--helping students learn to develop a customeroriented market strategy and market plan. Students sharpen their analytical and
creative critical thinking skills as they learn the key concepts and tools of
marketing strategy. Continuing in the text's signature student-friendly style, the
sixth edition covers essential points without getting bogged down in industry
jargon--all in a succinct 10 chapters. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook
version.
This book reviews and presents antitrust law compliance programmes from
different angles. These programmes have been increasingly implemented and
refined by firms over recent years, and various aspects of this topic have been
researched. The contributions in this book extend beyond the treatment of legal
issues and show how lawyers, economists, psychologists, and business scholars
can help design antitrust law compliance programmes more effectively and run
them more efficiently.
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This book provides students with a balanced perspective on business in a global
environment, exploring implications for multinational companies in developed and
emerging markets. This is the first text of its kind to emphasize strategic decision
making as the cornerstone of its approach while focusing on emerging markets.
Traditional topics, like foreign exchange markets and global competition, are
contrasted with emerging operations, like Chinese market intervention and
Islamic finance, to provide students with an understanding of successful business
strategy. Readers learn to develop and implement these strategies across
cultures, and across economic, legal, and religious institutions, in order to cope
with competitive players in the global landscape. Application-based chapters
open with reading goals and conclude with case studies and discussion
questions to encourage a practical understanding of strategy. With in-depth
analyses and recommended strategies, this edition provides students of
international business with the skills they need for success on the global stage. A
companion website features an instructor’s manual, test bank, PowerPoint
slides, and useful links for instructors as well as practice quizzes, flashcards, and
web resources for students.
This book integrates a stakeholder perspective with an issues-oriented approach
so students look at how a business's actions affect not just share price and profit
but the well-being of employees, customers, suppliers, the local community, the
larger society, other nations, and the environment. Fourteen of the twenty-three
cases are brand new to this edition, touching on issues such as cyberbullying,
fracking, neuromarketing, and for-profit education and involve institutions like
Goldman Sachs, Google, Kaiser Permanente, Walmart, Ford, and Facebook.
The text has been updated with the latest research, including new national ethics
survey data, perspectives on generational differences, and global and
international issues. Each chapter includes recent business press stories
touching on ethical issues. Several chapters now feature a Point/Counterpoint
exercise that challenges students to argue both sides of a contemporary issue,
such as too-big-to-fail institutions, the Boston bomber Rolling Stone cover,
student loan debt, online file sharing, and questions raised by social media. -Founded in 1971, the Academy of Marketing Science is an international
organization dedicated to promoting timely explorations of phenomena related to
the science of marketing in theory, research, and practice. Among its services to
members and the community at large, the Academy offers conferences,
congresses and symposia that attract delegates from around the world.
Presentations from these events are published in this Proceedings series, which
offers a comprehensive archive of volumes reflecting the evolution of the field.
Volumes deliver cutting-edge research and insights, complimenting the
Academy’s flagship journals, the Journal of the Academy of Marketing Science
(JAMS) and AMS Review. Volumes are edited by leading scholars and
practitioners across a wide range of subject areas in marketing science. This
volume includes the full proceedings from the 2014 Academy of Marketing
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Science (AMS) Annual Conference held in Indianapolis, Indiana, entitled Let’s
Get Engaged! Crossing the Threshold of Marketing’s Engagement Era. The
volume includes manuscripts relevant to marketing strategy, consumer
behaviour, quantitative modelling, among others.
MKTG from 4LTR Press connects students to the principles of
marketing—bringing them to life through timely examples showing how they’re
applied at the world’s top companies every day. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
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This essential guide, edited by experienced journal editors, is the definitive
sourcebook for prospective authors who are seeking direction and advice about
developing academic papers in marketing that will have a high probability of
publication in the best journals in the discipline. It brings together a wealth of
contributors, all of whom are experienced researchers and have been published
in the leading marketing journals.
Many people who are interested in business never learn more than the basics
because they are either intimidated by the complexity of the business lexicon or
they have never been exposed to the common features and principles that form
the geography of the business world. Encyclopedia of American Business is an
easy-to-use guide to the nuts and bolts of business jargon, explaining difficult
ideas in straightforward language. Designed especially for non-specialist,
students, and general readers, the encyclopedia helps novices understand the
complex and sometimes confusing concepts and terms that are used in business.
Five general areas of business are covered: accounting, banking, finance,
marketing, and management. Terms, concepts, and associations that one is most
likely to encounter in business are the focus of the volume, making it a great
place to start learning about how businesses operate and what the primary and
different features of specific business-related functions or ideas mean. Entries
include annual report, balanced budget, capital, deflation, exchange rate, joint
ventures, marketing concept, mutual funds, profit sharing, and zero-sum game.
Learn how to think and act like an effective marketer and forward-focused
disruptor in today's dynamic, fast-paced business environment with
Ferrell/Hartline/Hochstein’s MARKETING STRATEGY, 8E. You learn to develop
long-term, customer-oriented marketing strategy and successful marketing plans
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with this edition's systematic, reader-friendly approach. The latest examples from
organizations as familiar as Spotify, Nintendo and Microsoft work with updated
vignettes and the latest research and data. New cases from Tesla, Netflix and
even the recent COVID-19 pandemic clearly illustrate the need for marketers to
think proactively and anticipate change. You examine today's trends, from
strategic digital marketing tools and integrated marketing communication to new
marketing models. This edition also discusses product labeling, social media
segmentation, crisis preparedness and innovation in global marketing as you
learn to analyze, plan and implement effective marketing strategies. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are
common to today's business climate and gives readers the analytical tools to
resolve those issues. Using a combination of true stories, interesting reading
selections, and a conversational writing style, this edition prepares readers for
the moral quandaries awaiting them in the professional world. Featured topics
include: the nature of morality, individual integrity and responsibility, economic
justice, pitfalls of capitalism, and corporations' responsibilities to consumers and
the environment. Plus, this edition also discusses situation-specific concepts
such as downsizing, whistle blowing, sexual harassment, job discrimination,
animal abuse, and drug testing. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.
Learn to make successful ethical decisions in the midst of the new business
realities of 2020 and 2021 with Ferrell/Fraedrich/Ferrell's market-leading
BUSINESS ETHICS: ETHICAL DECISION MAKING AND CASES, 13E. Packed
with current examples and exercises, this edition demonstrates how to integrate
ethics into key strategic business decisions as reorganized chapters clearly
present the ethical decision-making process in today's complex ethical, legal,
social and political environments. New scenarios highlight 2020 economic and
pandemic realities and preview ethical challenges you are most likely to
encounter as a new manager. Updates address the processes and best practices
behind successful business ethics programs as well as the latest legislation and
new coverage of global sustainability and corporate social responsibility. New
and original cases provide insights into ethics in familiar organizations, such as
Tesla and TOMS, while exercises reinforce concepts with hands-on applications.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
This 2nd edition of Executive Ethics provides a variety of contemporary and
timely readings squarely focused on the ethical dilemmas and challenges faced
by today’s C?suite executives. In addition to identifying these dilemmas and
challenges, the contributors provide both knowledge and insight on how C?suite
executives can proactively address such ethics issues. The contributors provide
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unique value propositions for the C?suite regarding the most critical ethical
issues facing organizations today while also highlighting useful information for
senior executives interested in integrating ethics into the leadership and
management practices of their organizations. In the end, the book empowers
C?suite executives to build a long?term, strategic, and enterprise?wide approach
to ethics.
This book endeavors to take the conceptualization of the relationship between
business, government and development in African countries to a new level. In the
twenty-first century, the interests and operations of government and business
inevitably intersect all over the African continent. No government, federal or state,
can afford to ignore the needs of business. But what are these needs, how does
business express its needs to government and what institutions organize
government-business relations in African countries? How should government
regulate business, or should it choose to let the markets rule? Government and
Business Relations in Africa brings together many of sub-Saharan African
leading scholars to address these critical questions. Business and Government
Relations in Africa examines the key players in the game—federal and state
governments and business groups—and the processes that govern the
relationships between them. It looks at the regulatory regimes that have an
impact on business and provides a number of case studies of the relationships
between government and economic development around the African continent,
highlighting different processes and practices. It shows the latest state of
knowledge on the topic and will be of interest both to students at an advanced
level, academics and reflective practitioners. It addresses the topics with regard
to business-government relations and will be of interest to researchers,
academics, policymakers, and students in the fields of African politics,
comparative politics, public policy, business and politics, sustainable
development and sustainability, economic development, and managerial
economics.
Corporate Social Responsibility (CSR) of corporations is a trend today. However,
the more companies are practicing it, the less it becomes a unique business
strategy helping to differentiate from competitors. For that reason, this study
examines whether an integration of customers in all decisions and/or the carrying
out of different CSR activities leads to it being a more effective marketing
strategy. In the conceptual part, a definition of CSR is given: Different
approaches are presented reaching from a more detailed one dealing with
economic, legal, ethical and discretionary responsibilities according to the
pyramid of CSR, to a less specific one, which is taken as the basis of the paper.
Key characteristics of CSR as well as different motivations exemplified in the
normative and the business case are described and a critical evaluation of CSR
is taken into consideration by means of the shareholder view of CSR and the
stakeholder theory. Moreover, CSR in Germany is compared with CSR in
America in order to give a global perspective of the CSR phenomenon.
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Furthermore, the most common CSR activities are introduced. From those, causerelated marketing, employee volunteering, and corporate philanthropy are
detailed with real company examples and respective advantages and
disadvantages because those are the activities used in the study. A review of
appropriate literature is given and for customer-related outcomes, social identity
theory, attribution theory, and behavioral decision theory are regarded. The
concept of customer integration has been adopted from the product innovation
process, called open innovation, to CSR by using the means-end theory and the
empowerment strategy. Taken together, the hypotheses have been development
stating that customer integration leads to a more positive CSR belief, a stronger
identification with the respective company as well as a more positive company
evaluation and a much higher intent to buy the corporation?s product. These
hypotheses have been tested in an online experiment using a fictive company
and data has been evaluated via the analysis of variance. The study clarifies that
customer integration is neither necessary nor does it hurt. It combines both a
marketing tool and at the same time does something good. So, when taking into
consideration some aspects, it is a strategy worth doing, with or without customer
taking part in it.
Packed with cases, exercises, simulations, and practice tests, the market-leading BUSINESS
ETHICS: ETHICAL DECISION MAKING AND CASES, Tenth Edition, thoroughly covers the
complex environment in which managers confront ethical decision making. Using a proven
managerial framework, this accessible, applied text addresses the overall concepts,
processes, and best practices associated with successful business ethics programs--helping
readers see how ethics can be integrated into key strategic business decisions. Thoroughly
revised, the new tenth edition incorporates coverage of new legislation affecting business
ethics, the most up-to-date examples, and the best practices of high-profile organizations. It
also includes 20 all-new or updated original case studies. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
A comprehensive and practical guide to the rules and regulations that govern business--from
anti-trust to workplace health and safety.
Business: A Changing World carefully blends the right mix of coverage and applications to give
students a firm grounding in business principles. Where other products have you sprinting
through the semester to cover everything, Business: A Changing World allows breathing space
to explore topics and incorporate additional activities to complement your teaching. Built from
the ground up, Business: A Changing World is for faculty and students who value a briefer,
flexible, integrated, and affordable resource that is exciting, applicable, and happening! What
sets this learning program apart from the competition? An unrivaled mixture of exciting content
and resources blended with application focused text and activities, and fresh topics and
examples that show students what is happening in the world of business today!
This book presents the current state-of-the-art in all major and upcoming areas of
entrepreneurship research. Thousands of scholars around the world are currently working to
broaden our understanding of the entrepreneurial phenomenon. The disciplines involved are
numerous, as are the topics of interest, with substantial efforts to enhance the existing
knowledge. This book is specifically designed to facilitate high-level, high-intensity discussions
and fruitful exchanges between scholars involved in entrepreneurship research. The articles
address a variety of topics ranging from self-employment, technology, growth patterns and job
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creation, and success and failure rates, to historical, conceptual and comparative international
approaches. “This book takes entrepreneurship beyond the individual, size of the venture,
entrepreneurial personality, and looks at entrepreneurship as a long term complex process that
is heterogeneous, content dependent with an emphasis on innovation and growth. A must read
for individuals interested in entrepreneurship, today and in the future, on a domestic and global
basis.” – Robert D. Hisrich, Director – Walker Center and Garvin Professor of Global
Entrepreneurship, Thunderbird School of Global Management “Entrepreneurship is perhaps
not just the most multifaceted but also the most important concept of the modern socioeconomic disciplines. This book makes an invaluable contribution in this fascinating area: it
presents a multifaceted socio-economic examination of the impact of entrepreneurship for
growth.” – Roy Thurik, Erasmus School of Economics in Rotterdam and Montpellier Business
School
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